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making the “coffee-break” work for you 


When you think about this complex business 
of growing, exporting, importing, roasting, pack- 
aging and selling coffee, you reach one sound 
conclusion. It is this: The results of all your 
efforts are realized only when the buyer and the 
seller get together — at the point-of-sale. 


In developing the “Coffee-break” campaign, 
the Pan-American Coffee Bureau has been exert- 
ing selling pressure from two important direc- 
tions in order to bring together the ultimate 
coffee sellers and the ultimate buyers. 


we're selling the consumer 


The purpose of the Bureau’s “Coffee-break” 
campaign is to expand the consumption of coffee 
at meals other than breakfast, and between 
meals. The current nationwide advertising pro- 
gram constantly reminds the American public to 
“give yourself a ‘Coffee-break!’ . . . coffee always 
gives you a break!” 


This is selling pressure exerted on the ultimate 
buyers of coffee. Through it we endeavor to 
make more people say more frequently wher- 
ever coffee is sold—“A pound of coffee, please!”’ 
or “I'll have a cup of coffee, please!” But that is 
only half the job... 


we’re selling the trade 


The other half of the link that closes the coffee 
selling chain is the grocer or the restaurant oper- 
ator—the final seller of coffee. Your customers! 


To promote the benefits of the “Coffee-break” 
campaign to the grocer, the Bureau is advertising 
in leading national grocery trade publications. 
We urge him to make his store coffee head- 
quarters by effective coffee display and “Coffee- 
break” promotion. This appeal is based on the 
established fact that where a woman buys her 
coffee she buys other foods as well. And if the 


grocer can build up steady coffee customers, he 
can increase his over-all store volume. 


In explaining the “Coffee-break” story to the 
restaurant operators, the Bureau advertises in a 
full list of major restaurant trade papers. Here 
we explain how the “Coffee-break” can build 
more restaurant traffic and increase over-all food 
sales, too. We urge the operators to post “Coffee- 
break” display material on windows to attract 
street-traffic, and on back-bar areas to feature 
foods that go well with coffee when people stop 
for a “Coffee-break.” 


here’s how you can help yourself 


These are the ways the Bureau is narrowing 
the sales gap between the ultimate consumer and 
the ultimate seller of coffee. Now to span that 
final sales gap is a big job: it requires the whole- 
hearted effort of the entire coffee selling indus- 
try. And the one point on which we all can con- 
centrate our efforts is the point-of-sale. Here the 
attractive full-color “Coffee-break” shelf talkers, 
posters, streamers and displays can be put to 
work to help you increase your coffee sales. 


Perhaps at this time you may wish to review 
your promotion plans to see how the “Coffee- 
break” theme could be adapted to your brand — 
either by the use of the Bureau’s point-of-sale 
material, or in your own printed matter. In this 
way the efforts of the entire industry will be 
directed toward one goal. This concentration at 
the point-of-sale will create the extra selling 
pressure to make more people buy more coffee 
more often! 


Sincerely yours, 


ChE tang 


MANAGER 
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A new broom sweeps clean... 
but a 


JABEZ BURNS 
“INVISIBLE BROOM” 
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ice when a Burns-designed chaff removal system takes over 
in your plant. 

Chaff from all sources—roaster, cooler and stoner col- 
lectors as well as other points—can be whisked away auto- 
matically, cleanly and effortlessly to one central disposal 
location. There the chaff is incinerated or removed in any 
of several other efficient manners. Incineration, by the way, 
can be completely smokeless. 

Get rid of laborious handling and dumping—avoid fire 
hazard from uncollected chaff—in fact, eliminate all your 
chaff problems by inquiring now about an “invisible broom” 
for your plant. —— 


NEA 


~ 
You'll really have an “invisible broom” at your serv- | \s 


JABEZ BURNS & SONS, INC. ° 
11th Avenue at 43rd Street . New York 36, N. Y. 


DESIGNERS AND MANUFACTURERS OF PROCESSING EQUIPMENT FOR THE 
FOOD INDUSTRY: COFFEE, TEA, COCOA, PEANUT BUTTER, NUTS, MALT, CEREAL 
PRODUCTS ETC....CONVEYING AND STORAGE EQUIPMENT © TESTING EQUIPMENT SINCE 1864 
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CARTONS 
CREATE 


ER DEMAN 


Survey after survey in syndicate stores, super 
markets, department stores and other im- 
portant retail outlets, reveal the significant 
fact that Folding Cartons NOW play an 
important part in Creating Consumer Demand. 
More than ever attractive packaging becomes 
a vital part of distribution, merchandising 
and advertising. 





When it comes to creating Consumer De- 
mand in Self-Service markets and other retail 
outlets Gair Folding Cartons are maintain- 
ing traditional leadership . . . a leadership 
that has existed for almost a Century. 


Write for Brochure on Gair Cartons 






PAPERBOARD 
FOLDING CARTONS ) 
SHIPPING CONTAINERS 





3o\y GAR 


INC. © 155 EAST 44TH STREET OC NEW YORK + TORONTO 
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The Coffee Market— 
and Normalcy 


1 
MS participants in end-of-the-year coffee market prophecies 
looked expectantly toward a normal coffee market in 1953, 


following the uncertainties of recent vears. 


Our experience has confirmed the belief that the coffee market 
is never “normal” in the sense that uncertainties and complications 


are eliminated, and we believe this new year will be no exception. 


We think we have the organization, and it is certain we have 
the will, to help coffee buyers cope with continuing problems affect- 


ing the supply and the price of green coffee in the year ahead. 


“It Pays to Trade the Ruffner Way” 


Ruffner, McDowell & Burch, Inc. 


NEW YORK: 98 Front Street CHICAGO: 408 W. Grand Ave. 
SAN FRANCISCO: 214 Front Street NEW ORLEANS: 419 Gravier St. © 
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YOURS for the asking 


The booklets listed below contain spectal- 
ized, detailed information on various sub- 
jects. This literature is yours for the 
asking. Merely fill out the coupon and mail. 


8—cotomBian COFFEE MAP AND 
BOOKLET 

Wall Map showing coffee districts, nuim- 
ber of trees, highways, railways, cableways. 
and various statistical information (Ask for 
14-A). Revised pocket-size booklet “Ihe 
Land of Coffee’ including a section on 
“The How and Why of a Good Cup of 
Coffee.” Available from the National Fed- 
eration of Coffee Growers of Colombia. 
120 Wall St., New York. 


9_ Favor SELEC1OR 

A handy Flavor Selector and Cost Cal- 
culator for the use of flavoring manufac. 
turers. Also Catalog and Price List cover- 
ing the complete range of essential oils, 
concentrates and flavor materials. Fritzsche 
Bros., Inc., 76 Ninth Ave., New York 11. 


10—recionat ROASTING PLANT 


“The Case for the Regional Roasting 
Plant” is the title of a new four-page, 
two-color folder issued by Jabez Burns & 
Sons, Inc.. 11th Avenue at 43rd Street, 
New York 36, N. Y. The folder dis- 
cusses the advantages of plant decentrali- 
zation in the coffee field and describes the 
various types of regional roasting plants 
which can be set up to meet different 
needs—from the one-man-operated plant 
to the three-unit roaster battery plant. 


1] —seatinc TEXTBOOK 

This little textbook on the sealing of cor- 
rugated and solid fiber containers has four 
chapters: 1. Adhesives—Hand Sealing and 
Automatic Sealing; 2. Gummed Paper Tape; 
3. Metal Stitches and Staples; 4. Metal 
Straps or Wire. The 36-page book is avail- 
able free from the Robert Gair Co., Inc., 
155 East 44th Street, New York 17, N. Y. 


12—ri11nc AND PACKAGING MACHINERY 

For Silex ground and for pulverized 
coffee, also for whole bean and steel cut 
coffee. Filling machines, carton filling and 
sealing machines, bag and envelope fillers 
and sealers, Cellophane and pliofilm pack- 
aging machines. Special bulletins for each 
type of equipment. Stokes and Smith Co.. 
Department S, Frankford, Philadelphia 24, 
Pa. 


13 ~COFFEE, TEA, TEA BALLS 
PACKAGING SERVICE 
Complete set of samples of stock tea, tea 
balls and coffee cartons sent on request. 
Label samples also available. Specialists in 
Tea and Coffee Packaging. Rossotti Litho- 
graphing Co., Inc., North Bergen, N. J. 


14—restaurant COFFEE SERVICE 

Illustrated, 46-page catalog gives com- 
plete specifications and prices on coffee 
makers of all types for use in hotels and 
restaurants. Farts and accessories also ful- 
ly covered. Sieling Urn Bag Co., 927 W. 
Huron St., Chicago 22, IIl. 
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a new approach 
financing 


to coffee 


By A. A. YOUNG 


Connected with coffee since beyond the turn of the century, 
Mr. Young was at one time an importer and roaster, later 
shifting to commodity financing. He was also for a time, 
as he indicates in this article, in the tea business. 

For more than 25 years Mr. Young has advocated ship- 
board handling of coffee in bulk, like wheat, rather than in 
bags. 

The views Mr. Young expresses in this article are his own, 
not those of this publication—but as has been true of his 
comments in the past, they ave stimulating views. 


If the dollar is to maintain its position in world trade, 
there is a job for the American bankers to do, and a field 
for merchant bankers in foreign and domestic trade. 

British bankers can continue to finance foreign trade in 
their traditional manner, using acceptance financing. There 
they have an open market and the Bank of England for re- 
discounting when necessary. They also have a system of 
making foreign investment loans. Their strategy is to 
underwrite an international loan in order to state the terms, 
in which they take the minimum of the loan and the maxi- 
mum of acceptance financing. 

At present we have neither commercial nor merchant 
bankers in the light of the British system, with one or two 
possible exceptions. Hence the need for private groups 
or syndicates of merchant bankers to supplement our in- 
vestment loans abrovd and to coordinate them with our 
monetary system, which differs somewhat from the British 
in that our government regulates the banking and issues the 
currency. 

Of the many books that are written on the subject of 
foreign trade and banking and the great trading companies, 
little is said about the methods and manner in which these 
mer-hant bankers contribute to the planned British system. 

It would appear to me that the whole British system 
in foreign trade is based on the asssumption that ‘“com- 
merce follows the currency.” So the first step is to send 
out dollars or sterling, as the case my be. and here is 
where these merchant bankers come in. 

At one time I was the Pacific Coast agent for leading 
Calcutta exporters of tea. The example of tea financing 
can be helpful here. 

For purposes of illustration, let us suppose a leading 
merchant interested in an old established company in 
London with a history of importing and distributing fea. 
He wanted to further develop London as the tea market 
of the world and especially for the promotion of British 
grown tea. To do so he formed a company in Calcutta 
to secure the sale of the tea from several plantations, 
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giving as the inducement their access to a dependable 
supply of low cost money for loans to planters, and an 
established marketing organization in the tea market of 
the world. 

The merchant made application to his bank for a letter 
of credit in favor of the Calcutta company, authorizing 
drafts to be drawn for “loans to planters’, explaining 
to the bank the loans would be made to planters under 
these agencies and supervision, which no doubt would 
constitute a lien on the growing and packaging of the 
tea. When prepared for market, portions were offered 
on the auction market in Calcutta, principally for the 
purpose of establishing the current market value for loans 
as well as for trading purposes. Throughout the season, 
lasting say three or four months, cable offers were sent out 
to agents and to the home office offering, ‘Firm for 
prompt shipment, against 4 m/s letter of credit.” 

In this manner they disposed of as much of the crop 
as the market would consume. crediting the planter and 
retiring a portion of the funds received from the bank 
under the original letter of credit. But the planter had 
to be financed until the balance of his crop was sold. 
There is when and how the British system works. 

Loans to planters mean much more to British foreign 
trade than interest on a loan. 

In order to finance distribution of the remainder of 
the crop. the company shipped the tea to London on a 
British ship, covered by a British Marine Insurance Poli- 
cy, there to be stored in London and refinanced on the 
basis of warehouse receipts. It then took the form of 
collateral loans at “over the counter rates.” 

But distribution did not stop there. London by this 
process became the tea market of the world, and when 
tea was sold for export, the whole process of acceptance 
financing was repeated with sterling finance, British 
shipping and many other attendant profits. 

Tea being a British beverage, London is a logical 
market. It is good business to have a dependable supply 
of consumable goods available to the consumers. 

But coffee being an American beverage, note how the 
British, in the past, financed coffee planters in Brazil. 
They syndicated and underwrote a bond issue, called 
Valorization Bonds, for the purpose of financing the 
storing of coffee at the most inaccessible point in order 
to hold it off the market. They marketed two-thirds of 
the issue abroad. There the established custom of the 
trade was as follows: All coffee to be sold on ninety days 
sight draft on London under bank letter of credit, priced 

(Continued on page 38) 
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Left: E. M. Gant (seated) executive vice president and general 
manager of the Colonial Coffee Co., signs copies of firm's pro- 
motion booklets. Watching are E. E. Wilson, Jr., Colonial executive, 
flanked by local radio and television officials. Center: Distribution 
of the recipe booklet in a Nashville grocery in connection with a 


No one, to our knowledge, has attempted in recent years 
to survey coffee advertising in order to arrive at an evaluation 
—how good it is, mediocre or bad. 

We suspect such a survey would turn up a mass of solid, 
adequate advertising. It would probably bring to light a 
sizeable proportion of dull, completely routine efforts. It 
would also, we are sure, uncover some examples of brilliant, 
high-impact campaigns. 

In any such survey, a high score would probably be rated 
by at least one phase, if not more, of the current promotional 
campaign of the Colonial Coffee Co., Nashville, Tenn. 

Not content with the usual, tested promotional methods, 
Colonial Coffee, under the direction of E. M. Gant, de- 
veloped two booklets—-one aimed at the grocer, the other at 
the consumer. 

The booklets don’t take the place of other Colonial Coffee 
advertising. On the contrary, they are designed to supple- 
ment the other efforts, add greater power. They are part 
of a fall and winter drive which includes radio, newspaper, 
TV and point-of-sale advertising. 

The booklets are in line with the theory on which Colonial 
Coffee bases its promotion. That theory, as the company 
puts it, is simply: “People buy coffee primarily for enjoy- 
ment. Therefore, coffee can best be sold on the basis of 
quality, rather than coupons, premiums, or other gimmicks.” 

The booklet aimed at the merchants is called ‘How to 
Turn Coffee into Money,” a title which should interest most 





E. M. Gant named executive 
v. p. of Colonial Coffee 


E. M. Gant, general manager of the Colonial Coffee 
Co., Nashville, Tenn., has been elected executive vice 
president of the company, it was announced last month 
by Charles S. Ragland, president. 

Mr. Gant will also continue as general manager. 
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putting “plus” into coffee advertising 





weekend store sale. Saleslady, in colonial costume, sells coffee from 
special display stand and gives a recipe book with each pound 
purchased. Right: The recipe booklet for consumers and the coffee- 
into-money booklet for grocers. 
first came from 24 states! 


Response to local radio offer on 











any merchant. After stressing the importance of top quality 
coffee as a traffic-builder, the booklet declares the large con- 
sumer acceptance of Colonial Coffee is due to: 1. The 
quality of the product; 2. Its popularity; 3. Its distinctive 
package; 4. The promotion behind it. 

Then the merchant is shown that the result of this con- 
sumer acceptance is faster turnover and greater profits for 
him. The main points of the book are emphasized by 
graphs, illustrations and photographs. 

The thinking behind this approach, Colonial Coffee points 
out, is to impress the merchant with the fact that consumers 
will be more loyal to a coffee of consistently high quality 
than to one which is sold largely by premiums or coupons. 

“How To Turn Coffee Into Money’ was distributed by 
direct mail to merchants in Colonial Coffee's selling area and 
by salesmen calling on the trade. It is also being used suc- 
cessfully with merchants in new territories, where Colonial 
Coffee is being introduced for the first time. 

The booklet for consumers is called ‘Special Coffee Re- 
cipes.” It contains instructions on the proper brewing of 
coffee and recipes for beverages, cakes, cookies and various 
desserts, all using coffee. The purpose of the book, as stated 
in the introduction, is “to give the many people who love 
the delicious taste and flavor of coffee a chance to enjoy it 
in other things as well—things such as coffee ice cream and 
coffee cake.” It is hoped that the booklet will stimulate 
additional interest in coffee and increase coffee consumption 
first by stressing proper brewing methods and second by 
suggesting new uses for coffee. 

“Special Coffee Recipes,” offered via a popular ladies 
luncheon show on television, is mailed to those who request 
it. The response thus far has been excellent, with requests 
distributed over practically the entire sales territory. Present 
plans call for use of the booklet in the same way on Colonial 
Coffee’s weekly radio program. 

The recipe booklet is also being used in connection with 
week-erd stere sales. another promotional activity of Colonial 
(Continued on page 36) 
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Casa Grace and coffee 





At Ancon is one of five coffee clean- 
ing plants operated by Grace in 
Colombia. : 


For more than 40 years Casa Grace 
has been growing, cleaning and selling 
coffee. Already listed as one of the 
top five coffee importers in the United 
States, Grace recently established itself 
in the Brazilian trade, thus consider- 
ably increasing its coffee movement 
with every promise of still greater 
volume in the future. On the Pacific 
Coast the company has reached second 
place among importers, as compared 
with third in 1951 and fifth in 1950. 

Grace's current position in the 
Western Hemisphere coffee trade is 
based on several decades of doing 
business in the coffee producing areas 
of Central America and Colombia, as 
well as on its experience in the market- 
ing of Brazilian, Ecuadorian, and 
other varieties. The beginning was in 
Guatemala in 1911. 

In that year Grace’s San Francisco office sent appraisal 
and tasting experts to the Central American republic to 
analyze and segregate types of coffee according to the de- 
mand for various flavors and qualities in the United States 
market. A sample roaster and coffee testing unit (the first 
to be used in Guatemala) was set up and within a short 
time it was possible to classify the nation’s entire production 
into 12 different grades. 

Grace's first coffee cleaning plant (called a beneficio in 
Central America and fri//adora in Colombia) was established 
in Amatitlan a short time later. The Guatemala City buying 
office greatly accelerated its operations in the next few years 
—10,000 bags of coffee were purchased in 1914, 135,000 
bags by 1917. At present Grace operates six coffee plan- 
tations and two beneficios and annually produces or cleans 
a substantial percentage of Guatemalan production, which 
reached an all-time high in the crop year 1951-1952. 

Central American operations later were expanded by the 
opening of buying offices in El Salvador, Nicaragua, and 
Costa Rica. In those nations Grace purchases green coffees 
directly from producers, and exports to the U. S. market. 

An entry into Colombia, which is the world’s largest single 
producer of mild coffees, was made in 1924 when Grace 
established a buying office at Girardot. The original enter- 
prise was expanded quickly by the opening of four ad- 
ditional buying offices and the purchase or construction of 
five cleaning plants. 

Today the five trilladoras clean, sort and grade the beans 
and start thousands and thousands of bags annually on their 
wav to the still expanding U. S. coffee market. Grace 
offices in New York, San Francisco, and New Orleans regu- 


larly offer such well-known coffee types as Medellins, Tolz-_ 


mas, Armenias, Girardots, Manizales, and Libanos to roasters, 
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Playing an important part in the coffee trade between the 
Americas is Casa Grace. 


Here is a picture of this major 















importer’s coffee operations, as summed up by The Grace 
Log, the company's own house organ. 

























and to coftee trade in general, throughout the country. 

In recent years, Grace has further expanded and diversified 
its coffee operations by arrangements with prominent Brazil- 
ian shippers for the handling of coffee from Brazil, largest 
coffee producing country in the world. 

Two years ago Grace’s San Francisco office became the 
representative in the coffee markets of the Pacific Coast for 
the well-known Brazilian firms of §/A Rebello Alves Comis- 
saria e Exportadora de Cafe. Sociedade Commercial Exporta- 
dora de Cafe, Sociedade Comercial Exportadora e Importa- 
dora Ltda. (Santos and Rio de Janeiro), Cato Guimaraes & 
Cia (Santos) and F. B. Ratto & Cia. Ltda. (Santos). 

The most recent addition to Grace's Brazilian operations 
was made in September, 1951, when Grace’s New York 
office made arrangements to represent Lima, Noguezra S. A. 
Comercial e Exportadora for the distribution of their coffees 
throughout the United States, except the Pacific Coast. 

The predecessor firm of the present Lima, Nogueira S. A. 
Comercial e Exportadora was founded in 1881 by Antonio 
Carlos da Silva Telles and Domingos Netto. The family 
tradition is carried on today by Joaquim Bento Alves de 
Lima, president of the company. In addition to its president, 
the present Board of Directors of Lima, Nogueira S. A. 
Comercial e Exportadora are Silvio Alves de Lima, Superin- 
tendent; Jaime Nogueira da Silva Telles and Jose Nogueria 
da Silva Telles, Vice President and Secretary, respectively ; 
and Ruy de Castro Bicudo, Manager. The company also 
has banking and industrial affiliates in which some of the 
members of the present board of directors are actively in- 
terested. Grace's New York office also represents Cafe 
Alvorada, S$. A. which specializes in Parana coffees. 

When Grace’s 1952 tabulations are completed, it is ex- 
pected that its coffee operations will be the largest in the 


(Continued on page 36) 
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40 years of maintenance 


for Foltz Tea and Coffee, New Orleans 





Some sage once remarked, over a reflective cup of 
coffee, that the more important a matter is, the simpler 
it should be arranged. Complicated methods often be- 
come too involved to be effective. Certainly at the Foltz 
Tea and Coffee Co., New Orleans, maintenance of their 
coffee roasting machinery is considered important—and 
through the years George Foltz and his son have been 
able to manage it efficiently yet simply. 

The Foltz plant, housed in a building at 633 Tchoupi- 
toulas Street, occupies three floors, each 480 square feet, 
plus a penthouse covering 300 square feet. It is here 
that their Zodiac brand is roasted, ground and packaged. 

The machinery includes two Burns Jubilee Roasters of 
four bag capacity each, two Stirflex Coolers, two 777 
Gump Granulizers and one 666 Gump Granulizer. These 
machines are under the constant supervision of Thomas 
Young, who has been with Foltz for 30 years. When any 
machinery is installed, Mr. Young, together with the 
Foltz’ carefully observe the instructions given by the 
factory representative. Cleaning and oiling is then 
carried out faithfully by Mr. Young according to those 
instructions. 

The roasters, coolers and grinders are oiled every day. 
Each of these machines is cleaned weekly. Potash scraped 
out of the smokestack and off the fan at cleaning time 
is sold to a chemical company. Mr. Young has assistance 
when he needs it, from other employees at the plant, but 
in all cases he personally handles or supervises this work, 
None of it is left to unskilled hands without supervision. 

After the coffee is roasted and cooled, it is funneled 
down to the second floor, then is raised by suction to 
storage in the penthouse. The fan used for suction and 


By W. McKENNON, New Orleans Representative 
Coffee & Tea Industries 





Inside the Foltz plant, showing a battery of Gump Granulizers. 


the fan which draws up smoke and material out of the 
coffee are also cleaned weekly and oiled by Mr. Young 
or under his supervision. 

Machinery requiring less attention are the bucket eleva- 
tors. One of these runs from the first floor to the pent- 
house. A second elevator runs from the second floor to 
the third floor for use in case of an emergency or on 
special types of coffee. Also operating with very little 
maintenance attention required is packaging machinery 
supplied by the Continental Can Co. Packaging is done 
on the second floor, to which the coffee is conveyed by 
gravity through a chute. Here the ground coffee is 

(Continued on page 38) 





Every coffee roasting plant should have a definite 
program of maintenance in regard to its Granulizers, 
suggests the B. F. Gump Co., Chicago, manufacturers 
of Gump Coffee Granulizers and other equipment for 
this industry. 

Such a program, says Gump, should include the 
following: 


1. Keep the Granulizer clean. 

2. Oil and grease daily—but do not over-do the 
job. Wipe off excess oil or grease, which will 
only collect dirt and dust. 

3. At the finish of a run of coffee or a change of 
blend or a change of size of grind, run the 
Granulizer clear of coffee. 

4. Run clear of coffee and clean out the Granu- 
lizer thoroughly at the end of the work week. 





A maintenance program for Granulizers 


5. Keep roller chains tight. Adjust chain idlers 
at least every 30 days. 

6. Periodically check tightness of set screws on 
roller chain sprockets. 

7. Check the cam and roller assembly and the 
operation of the scalping screen to prevent 
tailing over of good coffee. 

8. Every month check the angularity of the paddle 
arms in the Granulizing chamber. An _ in- 
correct angle will decrease efficiency of 
operation 

9. Every three months check, and if necessary 
adjust the grind settings. 

10. Order an Exchange Grinding Head before rolls 
become inefficiently dull. Sharp rolls increase 
production, reduce power costs and assure a 
uniform quality product. 
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NCA backs Defense Department 
on coffee processing, delivery; 
raps retail sales of Army coffee 


The method used by the Defense Department to process 
and deliver coffee for consumption by military personnel 
is both efficient and economical, Edward Aborn, president 
of the National Coffee As- 
sociation, declared last month 
following a meeting of the 
association's executive com- 
mittee. 

“We have studied all de- 
tails of the Armed Forces’ 
policy of shipping, storing, 
roasting and packaging of 
coffee, including the recently 
announced plan to continue 
operation of four regional 
roasting plants and to termi- 
nate the small amount of 
contract roasting of green 
coffee. In our opinion, the 
method followed by the Army is sound, and assures ade- 
quate supplies of good quality freshly-roasted coffee for 
the military with the least disruption to the consumer 
market, and it does this at a reasonable cost to the taxpayer.” 

The Munitions Board recently directed the Quartermaster 
Corps to “phascout”’ its ceffee roasting plant at the QM 
depot in Chicago and ordered the Marine Corps to do the 
same with its Philadelphia plant. Four other plants are 
being continued. The board also ordered termination of 





NCA President Aborn 


contracts for the commercial roasting of green coffee. (See: 
“U.S. to close down two roasting plants, end ‘outside con- 
tracts,”” page 32, January, 1953, Coffee & Tea Industries.) 

The move brought some Congressional criticism. Rep. 
Thomas B. Curtis, member of a subcommittee which in- 
vestigated military supply last year, said the Armed forces 
had “no business whatsoever being in the coffee roasting 
and coffee distribution business. 

The House Small Business Committee issued a ‘‘staff re- 
port” declaring the new policy carried the Munitions Board 
“further into the performance of questionable functions.” 

Mr. Aborn explained that the practice of the Army to 
roast its own coffee actually antedated World War I. The 
trade would naturally prefer to do this processing on a 
contract basis, he said, but nevertheless the operation of the 
armed forces in this field has proven satisfactory to the 
military, and is not considered competitive with commercial 
industrial enterprises. 

Mr. Aborn added that it was the association's main con- 
cern to see that military personnel enjoyed the best possible 
quality of coffee in the cup and at a fair price. 

In concluding, Mr. Aborn stated that NCA has recom- 
mended to the Defense Department that all coffee sold in 
dry form in commissary stores be purchased from the in- 
dustry already roasted and in the customary types of pack 
used for consumption in the home. The sale of Armed 
Forces’ coffee at retail is in direct competition with private 
industry and is opposed by the National Coffee Association, 
he declared. 


Venezula bars coffee plant imports 
Venezuela now prohibits the import of coffee plants, 
coffee seed, and products or subproducts of coffee plants. 
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Solubles 





Housewives can now make 
their own instant coffee, 
say makers of new device 


A new kitchen convenience said to make concentrated 
coffee from any brand of coffee has been introduced by 
Popeil Brothers, Inc., Chicago. 

Called the Delex 
Coffee Concentrator, 
it makes liquid con- 
centrated coffee from 
any popular regular 
grind coffee, without 
heating or cooking— 
just from cold water 





d coffee oncentrat? 


t prand! 









— the manufacturer oe 
claims. delle 
. abe — “ ror 
To make the cx Ore coNCENTRA 
tract, the Delex is : 





filled with a pound 
of fresh coffee and 
cold water and then 
left to stand over 
night. The liquid 
is then strained and is ready to mix with hot water “for the 
best cup of coffee you've ever tasted.” The method is said 
to produce 40 to 50 cups of coffee per pound of grounds. 

“By simply adding boiling hot water to three-quarters 
to one ounce of Delex concentrate, you enjoy a most de- 
licious cup of coffee—coffee with a fresh-brewed taste,” 
Says S. J. Popeil, president of Popeil Brothers, Inc., manu- 
facturers of promotional kitchen gadgets. 


FTC stipulations on soluble coffee product 
advertising signed by G. Washington, Nescafe 


Advertising of Instant G. Washington's Coffee by Ameri- 
can Home Foods, Inc., New York City, and of Nescafe by 
the Nestle Co., Inc., White Plains, N. Y., without clearly 
and conspicuously disclosing the exact proportions of solu- 
ble coffee and carbohydrates contained in the products, is 
to be discontinued under the terms of two separate stipu- 
lations signed by these companies, the Federal Trade Com- 
mission anounced. 

The stipulations were approved by the commission in ac- 
cordance with its policy of encouraging law observance 
through co-operation in certain types of cases where the 
violation occurs without intent to defraud or mislead. 


Grocers to have stake in Nescafe 
Coronation Trip Contest promotion 


Grocery dealers will have a direct stake in the Nescafe 
Coronation Trip Contest, to be announced nationally on 
February 15th under the sponsorship of the Nestle Co. 
Ten couples will get all-expense paid trips to the coronation 
in London, followed by three days in Paris, with 230 
prizes of U. S. Savings Bonds for the runners-up. 

Officials of the Nestle Co. explain that all consumer con- 
test entrants are required to submit with their answers the 


FEBRUARY, 1953 


inner seal used to cover the top of a Nescafe jar, along with 
the name and address of the dealer from whom the Nescafe 
was purchased. 

Dealers designated as assistors by the coronation trip 
winners will automatically receive their choice of merchan- 
dise awards worth up to $300. 

However, if the winner-dealers have also furnished proof 
in photographic form of maintaining a Nescafe display 
at some time during the contest, the value of their merchan- 
dise awards will be doubled. 


Duncans give research grant to Baylor U. 


Two coffee firm executives have made a grant to permit 
research to continue on nervous system diseases at the 
Baylor University College of Medicine. 

They are Charles and Hershel Duncan, Houston. 


Cup coffee bag which combines 
ground coffee with solubles 
is developed by Jewel Tea 


A coffee bag for cup brewing which combines fresh ground 
coffee with soluble has been developed by the Jewel Tea Co., 
Inc., Barrington, III. 

Called Jewel Jems, the new product consists of regular 
ground coffee coated with soluble, permitting the size of 
each unit to be reduced to that of a tea bag. A Jewel bag 
weighs four and a half grams. 

When the bag is placed in the cup, the hot water is said 
to dissolve the soluble and release the aroma. 

“We have had a lot of interesting reports on it from 
coffee experts,” William A. Gerbosi, vice president and 
general manager of Jewel Tea’s routes department told a 
recent midwestern regional group meeting of the National 
Retail Tea and Coffee Merchants Association, according to 
a report in The Teacup, NRTCMA'’s official publication. 

The experts felt Jewel Jems were far superior to straight 
solubles, Mr. Gerbosi indicated. “You can compare it with 
freshly-brewed coffee,’ he said. “It is not as good, but it 
is fairly close and very convenient.’ 

Mr. Gerbosi, who is NRTCMA president, added that it 
had been decided to pack the Jewel Jems 24 to a can, with 
a friction top closure. 

“It is amazing how coating the fresh coffee with the 
soluble coffee preserves it,” Mr. Gerbosi declared. “‘It acts 
as a laquer over the fresh coffee. We have had samples six 
months and it is still a very palatable beverage.” 

Jewel Tea has only a pilot plant producing the bags, Mr. 
Gerbosi indicated, but if it is successful it might be made 
available to others on a license basis. 

He cautioned that the process requires special equipment. 

Mr. Gerbosi’s remarks were made during a discussion of 
instant coffee and coffee bags. 

Another wagon route operator said his salesmen had re- 
quested him to add instant coffee to his line. He had done 
so, purchasing it from a New York firm, and was selling 
about three jars per man per week. 

Other home service executives indicated they, too, had 
been asked by their salesmen to take on instant coffee. 

The operator also reported that some restaurants in Cin- 
cinnati were using a liquid coffee preparation rather than 
ground coffee in making the cup beverage. 
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Coffee brewed inside sealed 
consumer package is new 
method developed by Dr. Heyman 


A coffee industry which thought it had heard all it 
could about new ways to process, package and brew coffee 
is doing a double-take on an idea advanced by Dr. Wilbert 
A. Heyman, president of the Heyman Process Corp., New 
York City. 

Dr. Heyman has been issued a patent—No. 2-620,276— 
on a method which calls for brewing coffee within the 
sealed container in which it is sold to the consumer! 

The method can be used either with whole roasted coffee 
beans or with a concentrate. 

The coffee is placed in the container, oxygen-free water 
is added, the oxygen above the water is removed, the con- 
tainer is closed, and it is then subjected to a sterilization 
process ‘'so that the coffee will keep its rich natural aroma 
and flavor indefinitely.” 

Where the whole beans are used, it is because they con- 
tain more of the natural flavor and aroma than ground 
coffee, Dr. Heyman explained. 

The method can be used to produce a packaged ready- 
to-drink product which may be heated for hot coffee or 
chilled for iced coffee, Dr. Heyman added. 

With the concentrate method, one or two teaspoons 
added to a cup of boiling water make a ‘delightfully 
aromatic full-flavored cup of coffee,” Dr. Heyman claimed. 

The concentrate cannot be packed in ordinary tin cans, 
the inventor said, but the American Can Co. has de- 
veloped a new coating which makes practical the use of 
tin cans for the concentrate. 


Many roasting firms already have canning machinery 
which can be used with the new product, Dr. Heyman 
added. 

He said the investment was negligible as compared 
with the cost of a plant to manufacture instant coffee in 
powder form. 


Lea heads commodity department 
of Paine, Webber, Jackson & Curtis 


Victor L. Lea has been appointed manager of the com- 
modity department of Paine, Webber, Jackson & Curtis, it 
was announced yesterday by Lloyd W. Mason, managing 
partner of the coast-to-coast brokerage firm. 

Prior to joining Paine, Webber, Jackson & Curtis, Mr. 
Lea was manager of the commodity department of Walston, 
Hoffman & Goodwin. 

He will make his headquarters in the New York office 
of Paine, Webber, Jackson & Curtis, but will be charged 
with supervision of commodity activities in all of the firm's 
37 offices, Mr. Mason said. 


O'Neil named general manager 


The Eureka Tea Co., Chicago, has announced that Lou 
O'Neil has taken over the position of general manager 
for the company. 

Mr. O'Neil is no stranger to the Home Service Industry. 
In 1927 he started with the Jewel Tea Co. and worked 
for that firm until 1942. From 1942 until accepting his 
new job with Eureka, he was with Consumer Product 
Sales, Inc., Chicago. 
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On the menu 


developments among public feeding outlets 





Coffee concentrate used 
in new automatic coffee 
dispenser for restaurants 


An automatic coffee maker for restaurants that features 
an instantaneous water heating system has been announced 
by Indevco, Inc., New York City. The chief advantage is 
that no large storage urn is required, the maker says. The 
device utilizes a coffee concentrate. 

The unit serves 200 cups of coffee per filling; one every 
six seconds. Moreover, the company adds, it can be re- 
filled in a matter of seconds. Another feature is the fact 
that the strength of the coffee can be regulated by a simple 
twist of a knob. 

Called “Koffee King,” the product measures 181/, inches 
in height and takes up less than one square foot of counter 
space. It has a stainless steel cabinet. For operation, it 
is connected to a cold water line and requires 115 or 220 
volt 60 cycle A. C. 


Oklahoma women drink coffee 
for March of Dimes campaign 


Oklahoma women are drinking coffee for the March 
of Dimes during January. 

The sipping started officially on January 2nd at 2 p.m. 
at the first statewide chain “coffee,” which was held by 
Mrs. Johnston Murray in the governor's mansion. 

Each country in the state was represented by one woman, 
who will be responsible for holding the first coffee in 
her own county. 

Guests at the coffee will be asked to contribute ap- 
proximately $1.00 to the March of Dimes. They will 
be charged a dime for the coffee, the cream and the sugar, 
entertainment, checking wraps and other services. 

The coffees will spread over the state, because each 
person who attends a coffee will be asked to give a March 
of Dimes coffee in her own home. They will continue 
until all women have had an opportunity to participate, 
or until January 31st. 

Mrs. Murray's coffee featured a tour of the mansion. 
Governor Murray and state March of Dimes Chairman 
Ike Hall, of Oklahoma City, appeared briefly. 


New bank has coffee bar 


— but no burglar alarm 


The new First National Bank of the Black Hills. Belle 
Fourche, S$. D., has no burglar alarm, but does have a 
coffee bar. 

Complete with one-piece kitchen unit, the bar has a 
semi-circular counter and cushioned stools. There'll be 
no more dashing out for coffee. 


“Coffee” in restaurant too potent 


A downtown Detroit restaurant which had been doing 
a land office business during coffee-break time ran out of 
“coffee” recently. 
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Police, interested in sampling the particular brew that 
had attracted so many customers, took a few sips of the 
blend, then confiscated the supply. 

The new formula they said, consisted of a few drops 
of coftee mixed with straight whiskey—supplied by waiters 
from bottles hidden in adjacent garbage cans. 


Hot coffee, doughnuts plug 
premiere of new radio show 


Some 500 radio time-buyers at advertising agencies in 
New York were pleasantly surprised to find a piping 
hot glass jar of coffee in an insulated bag and a brace 
of doughnuts delivered to their desks recently, compli- 
ments of Bobby Sherwood. 

Mr. Sherwood, with an assist from the ABC promotion 
department, coffee-and-caked the time buyers by way 
of calling their attention to his new across-the-board morn- 
ing show, which made its debut that morning on WJZ. 


“Coffee and” lures voters 


“Coffee and” lured 75 Pine Hills, N. J. citizens to a 
council meeting recently, the largest number ever to 
attend a regular session. 

The serving of coffee and cake at council meetings 
was adopted to encourage attandance and increase interest 
in municipal affairs. The refreshments, served by the 
Parent-Teachers Association, will be on hand for all 
future meetings. Only two or three citizens usually ap- 
peared for council meetings. 

The council is footing the cost of coffee and cake from 
a contingent fund. 


Says product removes coffee stains 


A coffee stain remover for coffee makers, servers, table- 
cloths and linens, or plastic dinnerware, is offered by the 
Maid-Easy Cleansing Products Corp., Mt. Vernon, N. Y. 

The product is said to be odorless and economical, and 
is available in sizes from one-pound cans to 350-pound 
drums. 


Coffee tip to waitresses 
“If bigger tips keep you in clover 
Don't let your coffee cups spill over.” 
This suggestion is the caption on Restaurant Manage- 
ment’s front cover cartoon for January, 1953. 





Free coffee day on the Washington State college campus. Presi- 
deni C. Clement French joins student "toast" in coffee. Associated 
Students gave 9.000 cups of coffee as present to the campus. 
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1952 consumption dispels fear 
that coffee use can’t be held 
at high level, Silence reports 


The level of coffee consumption during the past year has 
dispelled some of the fear that high volume could not be 
maintained. 

This aftermath of 1952 trends was reported to the 71st 
annual meeting of the New York Coffee & Sugar Exchange, 
Inc., by Frederick H. Silence, president of the futures market. 

Mr. Silence was named president for another term at the 
Exchange’s annual election of officers and managers, held 
the following week. 

Gustavo Lobo, Jr., was chosen vice president and William 
F. Prescott was reelected treasurer. 

New members cn the board of managers, who will serve 
for two years, are Harold F. Bloomer, vice president of 
the Soledad Trading Co.; Kenneth H. Fairchild, a partner 
of Fairchild & Bolte; and Malcolm J. Forbes, manager of 
the sugar, coffee and cocoa department and commodity sales 
supervisor at Merrill Lynch, Pierce, Fenner & Beane. 

Leon Israel, Jr., G. W. Knauth and C. A. Mackey were 
reelected to the board for two-year terms. 

“Ceiling prices on coffees were still with us,” Mr. Silence 
told the annual meeting, “but ample supplies reached our 
shores at levels substantially below the maximum figures, 
thus evidencing a free flow of coffee which adequately 
accommodated a consumption figure holding at very satis- 


factory levels. This continued substantial consumption is 
a favorable augury for all segments of the coffee trade and 
has served to dispel some of the fear that consumption 
figures could not be maintained. 

“As the result of a well-balanced situation in supply and 
demand, which has kept prices within a relatively narrow 
range, volume of trading in coffee has shown a reduction 
from 6,377,250 bags in 1951 to 4,904,750 bags in 1952.” 

Mr. Silence reported on the establishment of the new 
coffee ‘'S’ contract, pointing out that in keeping with the 
board of managers’ desire to adjust contracts to conform 
with changing conditions, the new ‘'S’’ contract was created 
to permit of a broadening of the source of supply. The 
“U” contract is still maintained. 

Mr. Silence, who has been a member of the exchange 
since 1936, except for a brief interval, has served on 
various committees, has been a member of the board of 
managers, was vice president for the 1945-46, 1950-52 
terms, and was president in 1946. 

He is a partner in Ruffner, Burch & Co. and vice presi- 
dent of Ruffner, McDowell & Burch, Inc. 

The terms of the following members, who continue on 
the board and who were not up for reelection, expire in 
1954: Arthur A. Anisanel, Jack R. Aron, Herbert G. 
Bell, William H. Lee, Charles S$. Lowry and John Pepion. 

A nominating committee named for the coming year 
includes William Reid as chairman, George V. Christman, 
the retiring vice president, Eric K. Klaussman, Eric Lage- 
mann and George Gordon Paton. 

Twenty-three new members were announced for the year, 

(Continued on page 50) 
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Marketing 





End grocer “deals” 
use “profit leaders” 
instead, says Folger 


The time has come for the end of 
“deals” offered grocers and the use, in- 
stead, of “profit leaders.” 

This new approach is offered by J. A. 
Folger & Co. in its house organ, The 
Folger \WWay. Here’s how Folger puts it: 

“At first it was only a whisper, heard 
here and there. Now it’s a loud protest 
heard everywhere. Leading spokesmen of 
the retail food industry are saying, with 
increased insistence, that it is time to 
clear their storerooms of deadweight 
items . with dollar volume at a 
peak, tood dealers have suffered a drop 
in total earnings. 

“This pattern of higher volume and 
lowered profits marks the present as 
the time for a change: time to clear 
away the jumble of deals: time to stop 
underestimating the public’s desire (and 
ability) to buy quality goods in place of, 
and in spite of, cheapened price products. 
It’s time to hitch onto the front line 
brands whose established quality and con- 
sistent advertising makes sales outside of 
the food stores and makes profits on the 
inside. 

“Food store operators everywhere are 
wading out from under an_ unequaled 
deluge of ‘special deals’ to look for quality 
products backed by demand-creating ad- 
vertising promoted locally by strong mer- 
chandising policies. Foodmen are tired 
of selling cooperation; they’ve grown 
tired of renting out floor space; they want 
to sell merchandise, at a profit!” 


Martin L. Hall Co. signs with 
WNAC-TV for ‘Favorite Story” 


The Martin L. Hall Co., makers of 


Victor Coffee, Victor Tea and Victor In- 
stant Coffee, is presenting “Favorite 
Story” on television each Tuesday at 
10:30 p.m. on WNAC-TV, Boston. 

Host and star is dapper Adolphe 
Menjou, who plays in original and classic 
stories, backed by a cast of top Holly- 
wood players. 

“Favorite Story” is written by Law- 
rence and Lee and is produced especially 
for television. 

Martin L. Hall’s advertising agency is 
John C. Dowd, Inc. 


Roaster tries to shake 
coffee brand buying habits 


An upper midwest coffee advertiser 
tried a unique approach recently. It all 
came out of a market inventory on coffee 
buying. The inventory proved that the 
housewife buys coffee brand by habit 
more than any other food product. Hence, 
the roaster evolved a newspaper campaign 
which challenged the housewives’ com- 
placency in coffee buying. 
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| 2000 to 4000 pounds per 


Each ad caption was calculated to 
arouse the element of doubt in habitual 
selection. Examples: “What do you like 
in coffee...” “Buying coffee by habit 

. is buying blind!” “Are you SURE 
you're enjoying coffee at its best?” “Take 
a close look at these facts about the flavor 
Of... 3 ete 

The impact of the campaign was shown 
by the fact that the advertiser’s December 
sales volume that month—December—was 
one of the largest in its history. The 
packer was the McGarvey Coffee Co., 
Inc., roasters of Flame Room Coffee. 


Caswell tries retail selling 


The George W. Caswell Co., San Fran- 
cisco, is trying out retail store selling and 


COTT’S really unbelievable that the 
Gump Granulizer can stand up 
like it does. This one was bought 

fifteen years ago and still turns out a 


beautiful grind.” 


It’s quite common for us to get reports 
like this from Granulizer users. Heavy 
duty construction makes Gump Granu- 
lizers serve efficiently through many 
years of continuous operation. And the 
Gump Exchange Head Plan provides a 
quick, low-cost way to keep cutting rolls 
sharp throughout those years of service. 
Fifteen years — and longer — after you 
‘install a Granulizer — you'll still be 
getting cool, uniform, full-flavored grinds 
“on formula”. Write today for details 


advertising in the Sacramento market, 
using newspaper ads and other media. 
In other areas the firm relies on home 
delivery. 
If the test succeeds Caswell will switch 
to retail distribution in all areas. 
Hoefer, Dieterich & Brown is the 
agency. 


Did they try brewing it? 


Radio announcer Roger B. Withington 
of Portland, Me., in a sudden burst of 
generosity handed out bags of the product 
he was plugging from a display placed 
on-stage by a coffee sponsor. 

He took home a pound himself and 
discovered the display bags had been filled 
with sawdust. 





“AFTER 15 YEARS 
IT STILL 
TURNS OUT A 
BEAUTIFUL 
GRIND!” 











a B.F.GUA 
mee UMP CO, 


on the Gump Coffee Granulizer model CAG 


that will best meet your grind and pro- 


duction requirements. 


B.F. Gumpep Co. 


Engineers and Manufacturers Since 1872 


1312 So. Cicero Ave., Chicago 50, Ill. 


No. 888 — one of the 
Gump Coffee Granulizer's 
eight models and sites. 
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Crops and countries 





coffee news from producing areas 


Brazil starts export tax 
of 10 cruzeiros per bag 
for new coffee institute 


A tax on ten cruzeiros per bag on all coffee shipped 
from Brazil went into effect last month, it is reported by 
Octavio Veiga, Santos correspondent of Coffee & Tea 
Industries. 

The receipts are being used to finance the new Instituto 
Brasileiro do Cafe. The I.B.C. is also receiving the funds 
held by the D.N.C., which has been in liquidation. 


Santos Comercial elects new officers 


New officers for the 1953-54 period have been elected 
by the Associacao Comercial de Santos. 

Geraldo G. de Mello Peixoto was named president; 
Jose Vieira Barreto, first vice president; Hercilio Camargo 
Barbosa, second vice president; Odayr Raposo Medeiros, 
first secretary; J. Tarcisio Junqueira Loureiro, second sec- 
retary; Herbert Lisboa Wright, treasurer. 

The new directors include Alvaro de Freitas Guimaraes, 
Antonio Carlos Conceicao, Benedicto Tavares Guerra, 
Candido Azeredo Filho, Carlos Wysling, Elias Salim Had- 
dad, Flavio de Almeida Prado, José Alvarez Perez and 
José de Toledo Arruda. 


Colombia’s 1952 exports top 5,000,000 bags 


In 1952 Colombia exported to world markets, chiefly to 
the United States, 5,027,391 bags of coffee, valued at 
$373 million. 

The total was an increase over the 4,793,972 bags in 
1951 and 4,472,357 in 1950. 


Angola revises coffee export licensing 


A new licensing system governing the export of coffee 
from Angola to E.P.U. countries has been announced, 
trade circles report. 

The new procedure, which it is believed will be simpler 
and more effective than the previous regulation, allows 
producers and exporters to dispose of quotas allocated to 
them in any manner they wish. They may export the 
whole quantity to one country, at one time, or to different 
countries in various parcels. 

In order to obtain export license the shippers must 
now present to authorities a photostatic copy of the im- 
port license from the buying country. This means, so 
far as Angola coffees are concerned, that they can only 
be shipped to the purchasing country. Shipments in 
transit are not permitted. 


Expect larger 1952-53 crop in Costa Rica 

Costa Rica’s coffee crop in 1952-53 is expected to be 
much larger than in 1951-52, according to an official report 
from the Oficina del Cafe of Costa Rica. 

A quota of 12 per cent, with a three per cent additional 
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margin, has been fixed as that portion of the 1952-53 crop | 


destined for local consumption. The quota for the 1951- GET THE N E W 


52 crop was 16 per cent. 
As a part of its constant efforts to stamp out adulter- | SPH ERICAL PARTICLE 


ation of coffee sold for local consumption, Costa Rica’s | 


Oficina del Cafe is endeavoring to reserve a sufficient | IN STAN T co F F E E 


amount of coffee to cover domestic requirements. 
Sharp rise seen for Ecuador's yield | for Private Brand 


Ecuador's coffee crop for 1952-53 is forecast at 385,000 | PURE SOLUBLES 
bags. 


This total would represent a gain of about 37 per cent | Our new and advanced processing 
over the estimated 280,000 bags harvested in 1951-52. The | methods have now made possible a 


1951-52 crop, however, was about 20 per cent below the | DEHYDRATED BUBBLE Particle which 


harvest in the preceding year. f 
Although the United States continued during the 1951- || Can be broadl y described as 


52 marketing year to be Ecuador's chief coffee outlet,!| "INSTANT BUDLETS". 


taking nearly one-half of the total exports, demand from | 
Europe has increased. Italy alone took one-third of total || Details of this better Soluble Coffee 
i saith || made with our improved reincorpor- 
ated aroma technique are yours with- 


Guatemala anticipates big 1952-53 harvest ae 
out obligation. 


Favorable weather conditions throughout Guatemalan | 
coffee producing areas have made prospects good for a | 
large 1952-53 coffee crop. T H E H A R R [ S 0 N C 0 

Production is forecast by Guatemala’s Central Coffee | 5g 
Office and trade sources at about the same as the 1951-52 | 601 West 26th St., New York |, N. Y. 
crop, estimated at 1,150,000 bags, of which about 1,000,000 | Phone: Algonquin 5-3914 


bags were for. export and the remaining 150,000 bags | = ‘ , 
PnP ISA sactmaees 6 Soluble Coffee is Coffee Business 








Predict new highs for Mexico’s crop: Grahame 


A new coffee production of 70,000 tons during the 
1952-53 season and coffee exports of 55,000 tons, another 
record, are forecast by Mexico's Ministry of Agriculture, | 
it is reported by Douglas Grahame, Mexico City corre- 
spondent of Coffee & Tea Industries. 

The prediction is based upon a survey of current coffee | 
crop conditions throughout Mexico. The forthcoming | 
production will be 10,000 tons higher than that of the | 
1951-52 season, while exports will be 7,000 tons greater. | 

Coffee has become an important factor in Mexico's ex- 
port trade. It now accounts for nine per cent of total sales | 
abroad. 

Juan Rebolledo Clement has been continued as presi- | 
dent of the National Coffee Commission by President | 
Adolfo Ruiz Cortines. President Cortines is arranging to | 
widen the commission's scope in view of increasing coffee 
production and exportation. 

More, better and less expensive coffee is forecast by 
Mexico by the National Coffee Commission as a result 
of the steady increase in coffee production. The com- 
mission said higher coffee production will take care of 
export demands and allow more of the product to go 
into the home market, so that there will be much better 
coffee within the country and adulteration will be elimin- 
ated. A greater supply for home use will:also force prices | 
down, the commission asserted. | 


Madagascar increases coffee export duty 


The Madagascan export duty on green coffee and | 
roasted coffee, ground or not, has been increased from S. A. SCHONBRUNN & CO., INC. 
five to seven per cent ad valorem. 77 Water Street, New York, N. Y. 
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Hundreds of coffee men gather 
in three cities to mark Colombia 
Federation’s 25th anniversary 


Hundreds of coffee men and members of allied fields 
gathered in New Orleans, San Francisco and Los Angeles 
last month to honor the 25th anniversary of the National 
Federation of Coffee Growers of Colombia. 

Andres Uribe, United States representative of the Federa- 
tion, told the meetings that Manuel Mejia general manager 
of the organization, was a force for stability in the coffee 
industry. 

Each gathering viewed the color film, “Colombia, Land 
of Mountain Coffee,’ which shows how the Federation 
encourages the raising of more and better coffee for the 
American market. 

In San Francisco and Los Angeles, the meetings were 
arranged with the cooperation of Walter Granicher, presi- 
dent of the Pacific Coast Coffee Association. At the New 
Orleans gathering, George G. Westfeldt, Jr., president of 
the city’s Green Coffee Association, welcomed Mr. Uribe. 

The Colombian representative told the 200 New Orleans 
coffee men, bankers, shipping people and diplomatic repre- 
sentatives that the importation in 1952 of over 4,000,000 
bags of green coffee, with an estimated value of over $260,- 
000,000, established New Orleans as the second largest 
coffee importing center in the United States. 

“Undoubtedly, most people are not aware of the fact 
that coffee is New Orleans biggest import item,” Mr. 
Uribe declared. “And the green price is but half the story. 


At San Francisco celebration of 25th birthday of National Feder- 
ation of Coffee Growers of Colombia. From left: Alberto Genis 
Avila, consul general of Mexico; Andres Uribe, U. S. representative 
of Federation; Robert Quinlan, B. C. Ireland, Inc.; Salvador Crispo, 
consul general of El Salvador. 


After the beans are shipped, roasted, blended and marketed, 
their value is over $500,000,000.” 

Colombia supplies roughly 25 per cent of this importation, 
Mr. Westfeldt pointed out. He added that it is largely 
to the credit of its progressive minded general mazager, 
Manuel Mejia, that Colombia has increased its shipme iis 
from 200,000 bags 15 years ago to more than 500,000 bags 
in 1952. 

About 300 coffee men and friends gathered at the Clift 
Hotel for the San Francisco observance. Pointing out the 
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long history of peaceful and fruitful commercial cooperation 
between the United States and Colombia, Mr. Granicher 
stated “It has been under the inspired leadership of Manuel 
Mejia that the Federation has striven to promote better 
relationships between producers and consumers of coffee, 
as well as between our governments.” 

He said the example set by the two nations could be 
adopted profitably by other nations. 

Mr. Uribe told the gathering he had a feeling of deep 
pride in the fact that Colombia's participation in the coffee 
business had met with the understanding and cooperation 
of American business men. 

This fact is of great importance to them, he pointed out, 
for coffee is the very lifeblood of his country. To the most 
modest planter, as well as to officials of the Federation, 
coffee is the symbol of progress and the opportunity for a 
decent way of life for all Colombians. 

When it is understood that coffee makes up 85 per cent 
of Colombia’s exports, it is seen that it is vital to her foreign 
exchange, Mr. Uribe added. Particularly is this true of her 
dollar exchange and dollar purchasing, which is for the 
most part done in the United States. 

In Los Angeles, where C. A. Nonemacher, vice president 
of PCCA worked with Mr. Granicher in arranging the 
reception at the Statler Hotel, Mr. Uribe declared that 
Colombia would ship over 5,000,000 bags of coffee to the 
United States in 1953. 

Mr. Nonemacher stated that in 1952 the Pacific Coast 
imported over 3,000,000 bigs of coffee. Its $250,000,000 
value established coffee as the West Coast’s chief import 
he said, adding that Colombia provided 25 per cent of 
this coffee. 


Aborn tours Colombia 
on official visit 
for United States trade 


Edward Aborn, president of the National Coffee Associ- 
ation, sailed for Colombia last month on the Grace Line's 
Santa Isabel for an 18-day official visit. 

Arriving in Buenaventura, he planned to visit key coffee 
producing and trading centers, including Cali, Bogota, 
Manizales, Cartagena and Barranquilla. 

Mr. Aborn will make a study of coffee production in 
Colombia, and as spokesman for the United States trade 
will convey to coffee people there the views of the industry 
in this country, with emphasis on the need for continued 
cooperation to accomodate expanded consumption. 

While the producing and processing branches of the 
international coffee industry are in agreement on the necd 
for an expanded consumer market, producers have been 
reluctant to anticipate expansion for fear of oversupply, 
Mr. Aborn said on the eve of sailing. 

Predicting that coffee will become increasingly important 
in international trade, he pointed out that intelligent, ag- 
gressive exploitation of both between-meal coffee and iced 
coffee as a summertime beverage, can result in a market for 
an additional four million bags in the next few years. 
Last year, world imports of coffee into the U. S. were ap- 
proximately 20,700,000 bags. 

Mr. Aborn expected to sail from Colombia on the Grace 

(Continued on page 50) 
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To Retail at a Popular Price . . . 
at a PROFIT to You! 


Super Market operators . . . Chain Store organizations ... 
progressive Wholesale Grocery firms . . . it will prove 
profitable for you to contact us. We are one of America's 
largest coffee roasting plants . . . backed by over 80 years 
experience. Newest, most modern equipment. Fully staffed 
for dependable delivery. 


Without obligation, write to Dept. A 


CONSOLIDATED FOOD PROCESSORS, Inc. 
526 S. Eutaw Street, Baltimore 1, Md. 
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| Patrick !. Mulcahy, widely known 
in coffee, dead in Santos at 74 


Patrick J. Mulcahy, who spent most of his life in the 
coffee trade in Santos and had been attached to the ex- 
ecutive staff of Moore-McCormack Lines in that city for 
the last seven years, died there last month. He was 74. 

Mr. Mulcahy was born in Youghal, County Cork, Ire- 
land, and came with his mother to the United States as 
a lad of 14. He lived for a few years in Yonkers, N. Y. 
then went to South America as an employee of W. R. 
Grace & Co. 

Mr. Mulcahy joined the staff of the American Coffee 
Corp. in Brazil in 1924 and remained with that company 
22 years, becoming general manager in 1931. When he 
retired in 1946, he returned to Ireland, intending to spend 
the rest of his years in his native land. 

But his long association with Brazil and coffee proved 


| too strong. In April, 1946, he joined Moore-McCormack 
| Lines, and returned to Brazil. 


Mr. Mulcahy, a tall, powerful figure, was one of the 
best known North Americans in all Brazil. He was fre- 
quently referred to as ‘the Irish ambassador to Brazil” 
and “the unofficial mayor of Santos.” It was also said 


_ of him that he had drunk and purchased more coffee than 


any other man in the world. 

In Santos, the world’s leading coffee port, he was known 
to virtually everyone, and also to thousands of visitors to 
that port, since he combined his activities in coffee with 
services as an unofficial greeter of arriving travelers. He 


"entertained top government officials, including the Duke 
| of Windsor when he was Prince of Wales, and his circle 


of acquaintances with men having commercial interests in 
Brazil was tremendous. He returned frequently to the 
United States on business and had many friends in this 
country. 

Mr. Mulcahy is survived by relatives in Ireland. 


Death of Ejisinger, retired general sales 
manager of E. B. Muller, mourned by trade 


H. Frank Eisinger, who retired about ten years ago as 
general manager of E. B. Muller & Co., growers and 
manufacturers of chicory, died last month. He was in his 
late 70's. 

Mr. Eisinger had been with the Muller organization for 
about 50 years when he retired, and was widely known in 
the coffee industry. 

Even after his retirement, he kept in close touch with 
the firm. 

Surviving is a son, Frank Eisinger, Jr., and two grand- 
children. 


R. R. Arkell dead at 42 


Roy Reginald Arkell, 42, son of a pioneer Vancouver 
family and executive vice president of Kelly, Douglas & 
Co. Ltd., and Nabob Food Products, Ltd., died in Van- 
couver General Hospital recently. 

He sustained a stroke while in his office at the big tea 
and coffee firm’s Kingsway plant, and died shortly after. 

In 1939 Mr. Arkell joined Kelly, Douglas & Co. as 
secretary-treasurer and director, became vice president and 
Flavor Field 
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general manager in 1942 and was appointed executive 
vice president in 1949. 

He was a director of several other companies including 
Red & White Corp. of Canada, B. C. Packers and York- 
shire Corp. Ltd. 

He leaves his wife, Elena, daughter of the late Chief 
Justice M. A. MacDonald and one daughter. 


L. N. Losson passes away 


Lucien N. Losson, operator of a retail coffee and tea 
business in the West End of Louisville, Ky. for 32 years, 
died at the age of 64. 

A native of St. Avold, France, Mr. Losson came to this 
country in 1910. He operated a store for many years, 
then conducted a delivery route from his home. 


London Coffee Buyers group 


warns England of price rise 


“The Coffee Buyers Association, London, has issued a 
warning to the public of the United Kingdom that coffee 
prices must rise. 

The trade is in the process of adjusting itself to world 
market conditions after bulk buying by the Ministry of 
Food during and since the war. By now, allocations of 
coffee bought by the Ministry of Food under the long- 
term contracts with Empire producers cover only ap- 
proximately half of the United Kingdom consumption. 

The other half of the British requirements has to be 
obtained at world market prices. Until now, government 
held stocks have sheltered the public from the general rise 
of coffee prices. 

The association's statement points out that people who 
ask for high quality coffee must expect to pay more, or 


brands which remain at their present prices must inevitably 


show some lowering of quality. 

The statement says that since the end of 1949, world 
coffee production has barely kept pace with demand and 
this has resulted in conditions nearly approaching a world 
shortage. 

The association hopes that within the next few years 
increased production in coffee growing countries will 
eventually lead to lower prices. 


Manor House Instant Coffee makes debut 


W. F. McLaughlin & Co. is introducing its powdered 
Manor House Instant Coffee via newspapers and television. 

Earle Ludgin & Co. is handling the introduction of Manor 
House Instant Coffee in Chicago. 

Opening ads started in the Daily News, Herald-Ameri- 
can, Sun-Times and Tribune. The company will also plug 
the new product with TV spots and local sponsorships of 
two TV programs, “The Austin Kiplinger Show’ and 
“Foreign Intrigue.” 

The campaign is scheduled to run through the spring in 
the Chicago area, but McLaughlin has no plans for entering 
other markets with the product at present, it is reported. 


Coffeand Products incorporated 


Coffeand Products Co., Inc., New York City, has been 
granted a charter of incorporation under New York 
State laws. 
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Regular Service 
From The Principal Brazilian Ports To: 
NEW YORK NEW ORLEANS 
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Serves the Coffee Trade with a Fast, 
Modern Fleet of American-Flag Freight 
and Passenger Vessels on Regular 
Itineraries from the Coffee Ports of 





COLOMBIA 
hee ; VENEZUELA 
(Partrimonio Nacional 
‘ ECUADOR 
Owned and operated exclusively by the PERU 


Brazilian Government, LLOYD BRASIL- 
EIRO includes the American Line in its 
list of services vital to Brazil’s trade re- 
lations with the commercial centres of 
the world. The American Line maintains 
regular service from the principal Brazilian 
coffee ports to New York and New Or- 
leans, with facilities (as cargo offers) at 
Philadelphia, Baltimore, Norfolk, Jackson- 
ville and Houston. 
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NEW YORK NEW ORLEANS 
17 Battery Place 305 Board of Trade Bldg. 


GRACE LINE 


10 Hanover Square, New York 5, N. Y. 
Tel.: DIgby 4-6000 
Agents and Offices in All Principal Cities 



















TO NEW ORLEANS AND OTHER U.S. GULF PORTS... FROM 


SOUTH AMERICA__... 


PARANAGUA, SANTOS, RIO DE JANEIRO, VICTORIA 


Regular weekly sailings 


WEST AFRICA... 


Ww 
LUANDA, LOBITO, MATADI!, AMBRIZ, AMBRIZETTE, PORTO awsome f 


Regular three week sailings ae 
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MISSISSIPPI SHIPPING COMPANY INC + NEW ORLEANS LUANDA & LOBITO: 
Sociedade Luso-Americana, Ltda. 


MATADI: 
Nieuwe Afrikaansche Handels Vennootschap Bp 
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A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change, IFC—LF.C. Lines Abbreviations for port 
Independence—Independence Line Ba—Baltimore 
Ishrandtsen—Isbrandtsen Co., Ine. : Bo—Boston 


may schedule sailings not shown in this ltalian—lItalian Line CC—Corpus Christi 
Ch—Chicago 


schedule JavPac—Java-Pacific Line pj Sess NO 

Lloyd—Lloyd Brasileiro Cl—Cleveland 
age: : Lykes—Lykes Lines De—Desvoit 

Abbreviations for lines Maersk—Maersk Line Ga—Galveston 

Alcoa—Alcoa Steamship Co. Mormac—Moore-McCormack Lines, Inc. Gf—Gulf ports 
Am-Exp—American Export Lines Nopal—Northern Pan-American Line Ha—Halifax 
Am-Pres—American President Lines Norton—Norton Line Ho—Houston 

ArgState—Argentine State Line NYK—Nippon Yusen Kaisha Line HR—Hampton Roads 


Am-W Afr—American-West African Line PAB—Pacific Argentine Brazil Line [x—Jacksonville 
LA—Los Angeles 


Barb-Frn—Barber-Fern Line PacFar—Pacific Far East Line, Inc. : 
Barb-W Afr—Barber-West African Line PacTrans—Pacific Transport Lines, Inc. M/—Montreal 
Barb-W/n—Barber Wilhelmsen Line Pioneer—American Pioneer Line Mo— Mobile 
Brodin—Brodin Line Prince—Prince Line, Ltd. > ase gg 
Cunard—Brocklebanks’ Cunard Service R Neth-—Royal Netherland Steamship Co ; Y —New = 
; : ? page Nf—Norfolk 

Delta—Delta Line Robin—Robin Line NN—Newport News 
Dodero—Dodero Lines SCross—Southern Cross Line Pa—Philadelphia 
Ell-Buck—Ellerman & Bucknell SS. Co. Silver—Silver Line Po—Portlan 
Farrell—Farrell Lines Spra we—Spragae Steamship Line PS—Puget Sound 
Grace—Grace Line Stockard—Stockard Line SF—San Francisco 
Granco—Transportadora Gran Stran—Strachan Shipping Co. Se—Seattle 

Colombiana, Lida. Swed-Am—Swedish American Line St Jo—Saint Jobn 
Gulf—Gulf & South America Steamship UFruit—United Fruit Co. Ta—Tacoma 

Co., Ine. Wst Cst—West Coast Line, Inc. To—Toledo 
Hol-Int—Holland-Interamerica Line Wes-Lar—Westfal Larsen Co. Line Va—Vancouver 


should exigencies require. Moreover, lines 


COFFEE BERTHS 


SAILS SHIP SAILS SHIP LINE 


AR 
ACAJUTLA BARRANQUILLA 


2/11 Csti Nomad Grace Cristobal? 2/23 2/10 Copan UFruit NY2/24 
2/22 Leon UFruit Cristobal? 2/26 2/10 Byjford UFruit N02/23 
2/22 L. H. Carl UFruit Cristobal? 2/26 NY3/6 2/17 C. G. Thulin UFrit NY3/2 
2/25 Anchor Hitch Grace LA3/8 SF3/11 Se3/16 2/19 Independence LA3/24 SF3/27 Po4/1 Se4/3 Va4/4 
2/28 C. H. Stinnes UFruit Cristobal? 3/4 NY3/12 2/24 | UFmit N03/9 
3/10 Marna UFruit Cristobal? 3/14 NY3/22 2/24 UFnit NY3/9 
3/18 Leon UFruit Cristobal? 3/22 3/1  Cstl Nomad Grace LA4/3 SF4/6 Se4/11 
3/23 Cstl Nomad Grace LA4/3 SF4/6 Se4/11 3/3 ~~ Avenir UFruit NY3/16 
3/24 Vindeggen UFrit Cristobal? 3/28 NY4/5 3/10 Byjford UFmit N03/23 
4/14 Gunners Knot Grace LA4/24 SF4/27 Se5/2 3/10 Copan UFruit NY3/23 
4/27 Csti Avnturer Grace LAS/7 SF5/10 Se5/15 3/17 C. G. Thulin UFruit NY3/30 
3/24 Mataura UFruit N04/6 
3/24 Mabella UFmit NY4/6 
ACAPULCO 3/24 Gunners Knot Grace  LA4/24 SF4/27 Se5/2 
4/6 Cstl Avnturer Grace LAS/7 SF5/10 Se5/15 
3/4 Gunners Knot Cristobal’ 3/18 
i 1 
3/17 Csti Avnturer Cristobal’ 3/31 BARRIOS 


2/14 Cape Avinof UFruit NY2/22 
AMAPALA 2/14 Mayari UFruit Ho2/19 NO2/22 
2/13 Cstl Nomad Grace Cristobal’ 2/23 2/21 Cape Cod UFruit NY2/28 
2/16 L. H. Carl UFruit Cristobal? 2/26 NY3/6 2/21 Levers Bend UFruit Ho2/26 N02/29 
2/22 Anchor Hitch Grace LA3/8 SF3/11 Se3/16 2/28 C. Cumberland UFruit NY3/8 
3/4 Marna UFruit Cristobal? 3/14 NY3/22 2/28 Lempa UFruit Ho3/4 NO3/7 
3/9 Gunners Knot Grace Cristobal’ 3/18 3/7 Cape Ann UFruit NY3/14 
3/18 Vindeggen UFruit Cristobal? 3/28 NY4/5 3/7 ~~ ‘Fiador Knot UFmit Ho3/12 NO3/15 
3/20 Csti Nomad Grace LA4/3 SF4/6 Se4/11 3/14 Cape Avinof UFruit NY3/22 
3/22 Cstl Avnturer Grace Cristobal? 3/31 3/14 Mayari UFruit N0O3/19 Ho3/22 
4/12 Gunners Knot Grace LA4/24 SF4/27 Se5/2 3/21 Cape Cod UFrnit NY3/28 
4/25 Csti Avnturer Grace LAS/7 SF5/10 Se5/15 3/21 Levers Bend UFruit 03/26 N03/29 
3/28 C. Cumberland UFrit NY4/5 
ANGRA DOS REIS 3/28 Lempa UFruit Hod/2 N04/5 


2/27 Ravnanger Wes-Lar LA3/24 WR3/27 Po4/2 Se4/4 Va4/6 BUENAVENTURA 


3/11  Grenanger Wes-Lar LA4/5 SF4/8 Po4/15 Se4/17 Va4/18 
3/13 Trader PAB LA4/2 SF4/5 Va4/11 Se4/12 Po4/16 2/14 Santa Juana = Grace LA2/26 SF2/28 Se3/8 
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SHIPS..... 


a te - the 


COFFEE 
TRADE 


Without ships, the American public would 
know coffee only as a rare and expen- 
sive luxury. Ships are an essential factor 
in the coffee trade. 




























a 
v, 


To the maintenance of that trade, 
Moore-McCormack Lines devotes a major 
share of its operations. Its large fleet of 
modern ships, including the fast pas- 
senger-cargo liners of the Good Neigh- 
bor Fleet and big C-3 cargo liners which 
are the last word in efficiency, keeps 
coffee moving in an unceasing flow from 
Brazil northward to the United States. 


The coffee trade can rest assured that, 
in the future as in the past, Moore- 
McCormack Lines will consistently devote 
its energies to the kind of service—swift, 
frequent and dependable—which will 
serve the best interests of the industry 
ond the American consumer. 
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SAILS SHIP LINE 


2/16 Santa Cecilia Grace 
2/17 Winnipeg French 
2/23 Margarita Grace 
2/25 Santa Elisa Grace 
3/2 Santa Isabel Grace 
3/5 Santa Leonor Grace 
3/9 Santa Barbara Grace 


DUE 

NY2/23 

LA3/3 SF3/7 Va3/11 Se3/15 
NY3/2 

LA3/10 SF3/12 Se3/20 
NY3/9 

LA3/16 SF3/18 Se3/23 
NY3/16 


SAILS SHIP 


GUAYAQUIL 


2/21 Santa Elisa 
3/1 Santa Leonor 


LINE 


Grace 
Grace 


LA LIBERTAD 


OUE 


LA3/10 SF3/12 Se3/20 
LA3/16 SF3/18 Se3/23 


3/11 La Heve Independence LA3/24 SF3/27 Po4/1 Se4/3 Va4/4 2/12 Cstl Nomad Grace Cristobal’ 2/23 
2/20 Leon UFruit Cristobal? 2/26 
2/20 L. H. Carl UFruit Cristobal? NY3/6 
CARTAGENA 2/25 Anchor Hitch UFuit LA3/8 SF3/11 $e3/16 
2/11 Byford UFruit N02/23 2/25 C. H. Stinnes UFruit Cristobal? 3/4 NY3/12 
2/11 Copan UFruit NY2/24 3/8 Gunners Knot Grace  Cristobal'3/18 
2/18 C. G. Thulin UFruit NY3/2 3/8 Marna UFruit Cristobal? 3/14 NY3/22 
2/25 Mabella UFnuit NY3/9 3/16 Leon UFruit Cristobal? 3/22 
2/25 Mataura UFruit NY3/9 3/21 Csti Avnturer Grace Cristobal! 3/21 
3/4 Avenir UFit NY3/16 3/22 Vindeggen UFruit Cristobal? 3/28 NY4/5 
3/11  Byfjord UFruit N03/23 3/23 Csti Nomad Grace LA4/3 SF4/6 Se4/11 
3/11 Copan UFmit NY3/23 4/14 Gunners Knot Grace LA4/24 SF4/27 Se5/2 
3/18 C. G. Thulin UFruit NY3/30 4/27 Cstl Avnturer Grace LAS/7 SF5/10 Se5/15 
3/25 Mabella UFruit NY4/6 
3/25 Mataura UFruit NY4/6 LA UNION 
2/14 Cstl Nomad Grace Cristobal! 2/23 
CHAMPERICO 2/18 Leon UFruit Cristobal? 2/26 
2/28 Anchor Hitch Grace La3/8 SF3/11 $e3/16 2/18 L. H. Carl UFruit Cristobal? 2/26 NY3/6 
3/26 Csti Nomad Grace LA4/3 SF4/6 Se4/11 2/23 Anchor Hitch Grace = LA3/8 SF3/11 Se3/16 
4/17 Guhrers Knot Grace LA4/24 SF4/27 Se5/2 2/23 C. H. Stinnes UFruit Cristobal? 3/4 NY3/12 
4/30 Cstl Avnturer Grace  LAS/7 SF5/10 Se5/15 3/6 Marna UFruit Cristobal? 3/14 NY3/22 
3/10 Gunners Knot Grace Cristobal’ 3/18 
3/14 Leon UFruit Cristobal? 3/22 
CORINTO 3/20 Vindeggen UFruit Cristobal? 3/28 NY4/5 
; P ca 3/21 Cstl Nomad Grace LA4/3 SF4/6 Se4/11 
hy iar ~ sean pevees ry = NY3/6 3/23 Cstl Avnturer Grace Cristobal’ 3/31 
2/16 Cstl Nomad Grace Cristobal’ 2/23 4/13 Gunners Knot Grace LA4/24 SF4/27 Se5/2 
2/20 C. H. Stinnes UFruit Cristobal? 3/4 NY3/12 26 Com Retr: Gane LAE SE Se 
2/21 Anchor Hitch Grace La3/8 SF3/11 Se3/16 
3/3 Maina UFruit Cristobal? 3/14 NY3/22 LIMON 
3/12 Gunrers Knot Grace Cristobal! 3/18 
3/12 Leon UFruit Cristobal? 3/22 2/15 Byfjord UFruit = N02/23 
3/17 Vindeggen UFruit Cristobal? 3/28 NY4/5 2/16 Copan UFruit =NY2/24 
3/19 Cstl Nomad Grace LA4/3 SF4/6 Se4/11 2/21 C. G. Thulin UFruit NY3/2 
3/26 Cstl Avnturer Grace Cristobal’ 3/31 2/28 Mabella UFnit NY3/9 
4/11 Gurners Knot Grace  LA4/24 SF4/27 Se5/2 3/1 Mataura UFruit —N03/9 
4/24 Cstl Avnturer Grace LAS/7 SF5/10 Se5/15 3/7 Avenir UFruit = NY3/16 
3/14 Copan UFruit NY3/23 
3/15 Byfjord UFrnit N03/23 
CRISTOBAL 3/21 C. G. Thulin UFruit NY3/30 
2/10 Santa Luisa Grace NY2/16 3/26 Mahe Oras RY4/6 
2/14 Copan UFmit NY2/24 3/e Gateumn UFmit —NO6/6 
2/17 Santa Cecilia Grace NY2/23 
2/17 Byfjord UFruit N02/23 LOBITO 
2/23 C. G. Thulin UFrit NY3/2 
2/24 Santa Margarita Grace NY3/2 2/22 Af Glade Farrell §=NY3/12 
3/2. Mabella UFnuit NY3/9 2/24 Af Pilot Farrell NY3/27 
3/3  Mataura UFruit N03/9 3/2 Del Sol Delta N03/28 
3/3 Santa Isabel Grace NY3/9 3/21 Af Patriot Farrell NY4/9 
3/9 Avenir Grace NY3/16 3/29 Del Oro Delta N04/25 
3/16 Copan UFruit NY3/23 4/15 Del Campo Delta N05/9 
3/17 Byfjord UFruit N03/23 
3/23 C. G. Thulin UFmit NY3/30 
3/30 Mabella UFnit NY4/6 LOURENCO MARQUES 
3/31 Mataura UFruit N04/6 2/19 William Lykes N03/21 
DAR es SALAAM LUANDA 
2/18 Leslie Lykes =. N04/3 2/19 Af Glade Farrell NY3/12 
3/27 Af Dawn Farrell §=NY4/25 2/21 Af Pilot Farrell NY3/27 
4/12 Af Moon Farrell NY5/11 2/24 Del Sol Delta N03/28 
3/18 Af Patriot Farrell NY4/9 
3/24 Del Oro Delta N04/25 
DURBAN 4/9 Deli Campo Delta N05/9 
2/16 William Lykes N03/21 
EL SALVADOR pipaieacdeaaie 
1/16 La Hague Independence LA2/15 SF2/18 Po2/23 Se2/25 Va2/26 
2/20 Winnipeg Independence LA3/3 SF3/7 Va3/11 Se3/15 Po3/17 2/23 La Heve Independence LA3/24 SF3/27 Po4/1 Se4/3 Va4/4 
2/24 Tritone Italian LA3/4 SF3/7 Va3/13 Se3/18 Po3/22 3/3 Cstl Nomad Grace LA4/3 SF4/6 Se4/11 
3/26 Gunners Knot Grace LA4/24 SF4/27 Se5/2 
GUATEMALA 4/8 Cstl Avnturer Grace LAS/7 SF5/10 Se5/15 
2/10 Csti Nomad Grace Cristobal! 2/23 
2/25 Winnipeg French LA3/3 SF3/7 Va3/11 Se3/15 Po3/17 
2/25 Tritone Italian LA3/4 SF3/7 Va3/13 Se3/18 Po3/22 MATADI 
3/7 Gunners Knot Grace Cristobal’ 3/18 2/16 Af Glade Farrell NY3/12 
3/20 Csti Avnturer Grace Cristobal! 3/31 2/18 Af Pilot Farrell NY3/27 
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SAILS SHIP LINE DUE SAILS SHIP LINE DUE 


2/21 Del Sol Delta N03/28 PORT SWETTENHAM 
3/15 Af Patriot Farrell NY4/9 
3/21 Del Oro Delta N04/25 2/26 Else Mrsk Maersk NY4/20 
2/27 Glenville Barb - Frn USA4/4 
3/7 ‘British Prince Ha4/11 Bo4/14 NY4/15 
MOMBASA 3/9 Belleville Barb- Frn USA4/15 
. 3/22 Fernhill Barb-Frn USA4/29 
“es pe a veined 4/13 Eastern Prince Ha5/17 Bo5/20 NY5/21 
/ awn Farrell NY4/25 : 
3/27 Af Moon Farrell NYS/11 5/7 _ Javenese Prince Ha6/11 Bo6/14 NY6/15 
PARAMARIBO PUNTARENUS 
3/13 A vessel Alcoa NY3/29 2/13 L. H. Carl UFruit Cristobal? 2/26 
2/14 Leon UFruit Cristobal? 2/26 
2/18 Anchor Hitch Grace LA3/8 SF3/11 Se3/16 
PARANAGUA 2/20 Cstl Nomad Grace Cristobal’ 2/23 
2/11 Sagoland Brodin Ba3/1 NY3/3 Bo3/5 Pa3/7 2/21 Tritone Italian LA3/4 SF3/7 Va3/13 Se3/18 Po3/22 
2/11 Mormachawk — Mormac Jx2/28 NY3/4 B03/7 Pa3/9 Ba3/11 a et ee a ee 
2/12 America Lloyd NO3/3. Ho3/9 ae Soe eo 
2/12 Forester PAB _—LA3/5 SF3/7 Va3/14 Se3/15 Po3/20 5/15 Viet = Fat Crate 3/88 GV4/S 
2/13 Nicaragua Lioyd NY3/5 3/15 Gunners Knot Grace Cristobal? 3/18 
2/15 Holberp Nopal NO3/8 Ho3/11 3/16 Csti Nomad Grace LA4/3 SF4/6 Se4/11 
2/15 Del Aires Delta NO3/10 Ho3/15 3/28 Csti Avnturer Grace Cristobal? 3/31 
2/20 Mormacsea  Mormac Ba3/9 Pa3/11 NY3/13 Bo3/15 Ha3/17 pond psc a prong nation 
2/22 Sameland PAB Ba3/11 NY3/12 Bo3/14 Pa3/17 
o 2/23 Cuba Lioyd NY3/15 
2/24 Ravnanger Wes-Lar La3/24 SF3/27 Po4/2 Se4/4 Va4/6 
2/28 Mormacsaga Mormac Jx3/16 Bo3/20 NY3/22 Pa3/24 Ba3/26 Nf3/27 RIO de JANEIRO 
2/28 Mormacsun Mormac LA4/12 SF4/15 Va4/19 Se4/21 Po4/23 2/13 Del Mundo Delta N03/5 Ho3/10 
3/1 Del Valle Delta N0O3/25 Ho3/30 2/14 Sagoland Brodin Ba3/1 NY3/3 Bo3/5 Pa3/7 
3/2 Elis. Bornhofen Stockard NY3/22 2/14 Forester PAB LA3/5 SF3/7 Va3/14 Se3/15 Po3/20 
3/3 Chile Lloyd NY3/25 2/15 America Lloyd N03/3 Ho3/9 
3/5 Grenanger Wes-Lar LA4/5 SF4/8 Po4/15 Se4/17 Va4/18 2/18 Brazil Mormac NY3/2 
3/7 ~=‘Trader PAB LA4/2 SF4/5 Va4/1l Se4/12 Po4/16 2/19 Nicaragua Lloyd NY3/5 
3/9 E| Cafetero Nopal N04/1 2/19 Holberg Nopal N03/8 Ho3/11 
3/12 Guatemala Lioyd N04/3 Ho4/9 2/20 Del Aires Delta N03/10 Ho3/15 
3/15 Del Monte Delta N04/9 Ho4/14 2/25 Sameland Brodin Ba3/11 NY3/12 Bo3/14 Pa3/17 
3/18 Bowplate IFC NY4/9 Pa4/13 Ba4/15 Bo4/17 MI4/22 2/28 Ravnanger Wes-Lar La3/24 SF3/27 Pod/2 Se4/4 Va4/6 
3/19 Mormaciand Mormac LA4/12 SF4/15 Va4/19 Se4/21 Po4/23 3/1 Cuba Lloyd NY3/15 
3/28 Norinda Stockard NY4 17 3/4 Uruguay Mormac NY3/17 











Where you want it... 


When you want it... 


Your coffee arrives in perfect condition at 
our modern terminal at Pier 25, North River, 
New York, in just 13 days from Santos —12 
days from Rio—when it comes via Argentine 
State Line. Our large fleet of modern freight- 
ers, plus three new passenger liners—RIO DE 
LA PLATA, EVITA and RIO JACHAL — op- 
erate a swift, dependable cargo service be- 
tween East Coast of South America ports and 
New York. Your coffee is handled by experi- 
enced, efficient crews, in and out of immacu- 
late holds, assuring a minimum of bag damage 
and flavor contamination from dockside in 
Rio or Santos to truck or lighter in New York. 


ARGENTINE STATE LINE 


Boyd, Weir and Sewell, Inc., General Agents 
24 State Street, New York 4, N. Y., Tel. BO 9-5660 






. 


Nac tn SOB i hi i bela lle 








30 COFFEE & TEA INDUSTRIES and The Flavor Field 














SAILS SHIP LINE DUE 
3/6 Del Valle Delta N03/25 Ho3/30 
3/9 Chile Lloyd NY3/25 
3/12 Bowhill IFC NY3/28 Pa3/31 Ba4/1 Bo4/3 Ha4/6 
3/12 Grenanger Wes-Lar La4/5 SF4/8 Po4/15 Se4/17 Va4/18 
3/12 Del Norte Delta N03/26 
3/13 €E|! Cafetero Nopal No4/28 Ho5/1 
3/13 Mormacland Mormac LA4/12 SF4/15 Va4/19 Se4/21 Po4/23 
3/14 Trader PAB LA4/2 SF4/5 Va4/11 Se4/12 Po4/16 
3/15 Guatemala Lloyd N04/3 Ho4/9 
3/20 Del Monte Delta N04/9 Ho4/14 
3/24 Bowplate 1FC NY4/9 Pa4/13 Ba4/15 Bo4/17 Mi4/22 
4/1 Norinda Stockard NY4/17 
SAN JOSE 
2/27 Anchor Hitch Grace LA3/8 SF3/11 Se3/16 
3/25 Cstl Nomad Grace LA4/3 SF4/6 Se4/11 
4/16 Gunners Knot Grace LA4/24 SF4/27 Se5/2 
4/29 Cstl Avnturer Grace LAS/7 SF5/10 Se5/15 
SANTOS 
2/10 Mormacowl Mormac NY2/24 Bo2/27 Pa3/1 Ba3/3 Nf3/4 
2/10 Forester PAB LA3/5 SF3/7 Va3/14 Se3/15 Po3/20 
2/11 Del Mundo Delta N03/5 Ho3/10 
2/13 Sagoland Brodin Ba3/1 NY3/3 Bo3/5 Pa3/7 
2/14 ‘Brazil Mormac NY3/2 
2/14 America Lloyd N03/4 Ho3/9 
2/14 Mormachawk Mormac  Jx2/28 NY3/4 NO3/7 Pa3/9 Ba3/11 
2/17 Holberg Nopal N03/8 Ho3/11 
2/18 Nicaragua Lloyd NY3/5 
2/18 Del Aires Delta N03/10 Ho3/15 
2/19 Mormacsurf Mormac NY3/4 Bo3/7 Pa3/9 Ba3/11 
2/24 Sameland Brodin Ba3/11 NY3/12 Bo3/14 Pa3/17 
2/24 Mormacsea Mormac Ba3/9 Pa3/11 NY3/13 Bo3/15 Ha3/17 
2/25 Del Mar Delta N03/12 
2/26 Mormacsun Mormac LA3/24 SF3/27 Va3/31 Se4/2 Po4/4 
2/26 Ravnanger Wes-Lar LA3/24 SF3/27 P04/2 Se4/4 Va4/6 
2/28 Mormacteal Mormac NY3/15 Bo3/18 Pa3/20 Ba3/22 
2/28 Cuba Lloyd NY3/15 
3/2 Uruguay Mormac NY3/17 
3/4 Mormacsaga Mormac Jx3/16 Bo3/20 NY3/22 Pa3/24 Ba3/26 
3/4 ‘Del Valle Delta N03/25 Ho3/30 
3/8 Chile Lloyd NY3/25 
3/10 Bowhill 1FC NY3/28 Pa3/31 Ba4/1 Bo4/3 Ha4/6 
3/10 Grenanger Wes-Lar LA4/5 SF4/8 Po4/15 Se4/17 Va4/18 
3/11 Del Norte Delta N03 26 
3/11 El Cafetero Nopal NO3/28 Ho4/1 
3/12 Trader PAB LA4/2 SF4/5 Va4/11 Se4/12 Po4/16 
3/14 Guatemala Lloyd N04/3 Ho4/9 
3/17 Mormacland Mormac LA4/12 SF4/15 Va4/19 Se4/21 Po4/23 
3/18 Del Monte Delta N04/9 Ho4/14 
3/22 Bowhill 1FC NY4/9 Pa4/13 Ba4/15 Bo4/17 Mi4/22 
3/30 Norinda Stockard NY4/17 
TAMPICO 
2/20 Tunaholm Swed-Am StJo3/19 Ha3/21 
3/18 Danaholm Swed-Am StJo4/2 Ha4/7 MI4/10 
4/14 Stegeholm Swed-Am MI4/28 
VERA CRUZ 
2/18 Tunaholm Swed -Am StJo3/19 Ha3/21 
3/16 Danaholm Swed-Am StJo4/2 Ha4/7 MI4/10 
4/9  Stegeholm Swed-Am MI4/28 
VICTORIA 
2/15 Del Mundo Deita N03/5 Ho3/10 
2/17 America Lloyd N03/3 Ho3/9 
3/8 Del Valle Delta N03/25 Ho3/30 
3/17 Guatemala Lloyd N04/3 Ho4/9 
3/22 Del Monte Delta N04/9 Ho4/14 
TEA BERTHS 
CALCUTTA 
2/22 €Exford Am-Exp Bo NY Pa Ba Nf 
3/7 City Shrewsbury Ell-Buck StJo4/20 M14/26 
3/8  Silverspray JavPac SF4/10 LA4/15 Po5/2 Va5/5 
4/8 = Salatiga JavPac SF5/11 La5/16 Po6/2 Va6/5 
5/8 Wonosari JavPac SF6/10 LA6/15 Po7/3 Va7/6 
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NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL/U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 
OSLO 





Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St. 


New Orleans—Bieh!l & Co., Inc., 1308 National Bank of 
Commerce Building 


Houston—Biehl & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—F. C. MacFariane, 715 Transportation Bldg. 
Santos/Rio—Agencia de Vapores Grieg S// 
Paranagua—Transparana Ltda. 


Buenos Aires—International Freighting Corporation, Inc. 

































Entrust your 
Coffee Cargoes 


(BRAZIL TO WEST COAST) 


to 
Pacific-Argentine-Brazil Line 


...You Just Can't Beat 


P-A-B for Speed, Careful 
Handling and Personal 


Service! 
PACIFIC- ARGENTINE - Accomoda- 
GRATIL LINE, INC. tions for 12 
POPE & TALBOT, INC. passengers 







— Fo 


POPE & TALBOT 


LIMES | PACIFIC-ARGENTINE-BRAZIL LINE 
PACIFIC WEST INDIES - PUERTO RICO 
PACIFIC AND ATLANTIC INTERCOASTAL 
EXECUTIVE OFFICES + 320 CALIFORNIA ST. + SAN FRANCISCO 4 
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COCHIN 
2/14 Arnold Mrsk Maersk NY3/22 
2/18 Cingalese Prince Ha3/14 Bo3/17 NY3/18 
3/14 Else Mrsk Maersk NY4/20 
3/18 British Prince. Ha4/11 Bo4/14 NY4/15 
4/23 Eastern Prince Ha5/17 Bo5/20 NY5/21 
5/18 Javanese Prince Ha6/11 Bo6/14 NY6/15 
COLOMBO 
2/10 Arnold Mrsk Maersk NY3/22 
2/12 Exminster Am-Exp Bo NY Pa Ba Nf 
2/12 Silverwave JavPac LA4/1 SF4/4 Po4/1l Va4/16 
| 2/16 Cingalese Prince Ha3/14 Bo3/17 NY3/18 
| 2/19 Bronxville Barb-Frn USA3/17 
| 2/21  Silvercrest JavPac LA4/1 SF4/4Po04/i1 Va4/16 
| 2/26 Exford Am-Exp Bo NY Pa Ba Nf 
3/9 Glenville Barb- Frn USA4/4 
| 3/10 Else Mrsk Maersk NY4/20 
e | 3/16 British Prince Ha4/11 Bo4/14 NY4/15 
CUUMG | 3/18 Silvermoon JavPac LA5/3 SF5/7 Po5/14 Va5/19 
| 3/19 Belleville Barb- Frn USA4/15 
| 4/2 Fernhill Barb- Frn USA4/29 
4°20 Utrecht JavPac LA6/3 SF6/7 P06/14 Va6/19 
MEDITERRANEAN 4/21 Eastern Prince Ha5/17 Bo5/20 NY5/21 
5/17 Javanese Prince Ha26/11 Bo6/14 NY6/15 
BLACK SEA RED SEA INDIA 
DJAKARTA 
PARISTAN CEYLON BURMA 
| 2/10 Letitia Lykes N03/23 
| 2/18 Glenville Barb- Frn USA4/4 
| 2/18 British Prince Had/11 Bo4/14 NY4/15 
| 2/20 Else Mrsk Maersk NY4/20 
AMERICAN EXPORT 2 ie, 8,882 
3/9 Belleville Barb-Frn USA4/15 
3/22 Fernhill Barb- Frn USA4/29 
LINES 3/28 Eastern Prince Ha5/17 BoS/20 NY5/21 
4/18 Javanese Prince Ha6/11 Bo6/14 NY6/15 
37-39 Broadway, New York 6, N.Y. 
ae Seat A, wey HONG KONG 
2/12 Gertrude Mrsk Maersk NY4/2 
2/12 Jefferson Am-Pres SF3/10 LA3/13 
2/18 Bake Pioneer NY4/8 
2/18 Tamesis Barb-WnSF3/12 LA3/14 NY3/28 
| 2/24 Wilson Am-Pres SF4/11 LA4/16 
| 2/28 Pierce Am-Pres SF3/16 La3/20 
2/28 Cleveland Am-Pres SF3/18 La3/23 
3/2 — Borgholt Stockard NY4/15 
| 3/5 Belleville Barb-WnSF3/27 LA3/29 NY4/12 
3 Trein Mrsk Maersk NY5/2 
3/7 ‘Taft Am-Pres SF4/2 LA4/5 
3/20 Tungus Barb-WnSF4?11 LA4/13 NY4/27 
4/1 McKinley Am-Pres SF4/16 LA4/20 
4/3 Anna Mrsk Maersk NY5/18 
4/4 Madison Am-Pres SF4/30 LA5/3 
4/4 Mail Pioneer NY5/21 
4/5 Talleyrand Barb-WnSF4/27 LA4/29 NY5/13 
4/12 Reinholt Stockard NY5/26 
4/15 Cleveland Am-Pres SF4/28 LA5/3 
4/18 Lexa Mrsk Maersk NY6/2 
4/20 Tancred Barb-WnSF5/12 LA5/14 NY5/28 
SERVING THE WEST COAST 5/5 Tungsha Barb-WnSF5/27 LAS/29 NY6/12 
OF SOUTH AMERICA 
KOBE 
SH Fl Pp G S 2/11 Fernside Barb-WnSF2/27 LA3/1 NY3/15 
VIA 2/12 Wilson Am-Pres SF2/26 
2/15 Ymtru Maru Ymshta SF3/2 LA3/4 Crist3/15 NY3/20 
* . . — 2/18 Lake Pioneer NY4/8 
Fortnightly service . . . with limited ay einen aed aan 
Passenger Accommodation. 2/20 Tide Pioneer NY4/5 
° 2/20 Jefferson Am-Pres SF3/10 LA3/13 
Expert cargo handling. 2/23 Lake Pioneer NY4/8 
Contact us today! 2/24 Tamesis Barb-WnSF3/12 LA3/14 NY3/28 
3/4 Cleveland Am-Pres SF3/18 LA3/23 
3/8  Borgholt Stockard NY4/15 
GULF & SOUTH AMERICAN STEAMSHIP CO., INC, | 320 tren mx waest nya 
, 3/11 Belleville Barb-WnSF3/27 LA3/29 NY4/12 
620 Gravier Street New Orleans, La. 3/15 Taft Am-Pres SF4/2 LA4/5 
| 3/25 Nicoline Mrsk Maersk NY5/2 
ss ” | 3/26 Tungus Barb-WnSF4/11 LA4/13 NY4/27 
IN OTHER CITIES CONTACT GRACE OR LYKES ae ae pecs en esto 
4/8 = Anna Mrsk Maersk NY5/18 
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SAILS SHIP DUE 







LINE 











4/9 Mail Pioneer NY5/21 

4/11 Talleyrand Barh-Wn AF4/27 LA4/27 NY5/13 
4/12 Madison Am-Pres SF4/30 LA5/3 

4/18  Reinholt Stockard NY5/26 

4/19 Cleveland Am-Pres SF5/3 

4/25 Lexa Mrsk Maersk NY6/2 

4/26 Tancred Barb-WnSF5/12 LA5/14 NY5/28 
5/11 Tungsha Barb-WnSF5/27 LAS/29 NY6/12 





SHIMIZU 





2/11 Hulda Mrsk Maersk NY3/20 

2/18 Ymtru Maru Ymshta SF3/2 LA3/4 Crist3/15 NY3/20 
2/22 Gertrude Mrsk Maersk NY4/2 

2/22 Tide Pioneer NY4/5 

3/10 Borgholt Stockard NY4/15 

3/13 Trein Mrsk Maersk NY4/17 

3/28 Nicoline Mrsk Maersk NY5/2 

4/11 Anna Mrsk Maersk NY5/18 

4/20  Reinholt Stockard NY5/26 

4/28 Lexa Mrsk Maersk NY6/2 





TANGA 






2/20 Leslie Lykes N04/3 
3/16 Af Dawn Farrell NY4/25 
4/5 Af Moon Farrell NY5/11 





YOKOHAMA 
2/10 










Igadi Stockard NY3/12 


2/10 Madison Am-Pres SF2/21 LA2/24 

2/12 Bay Pioneer NY3/24 

2/14 Wilson Am-Pres SF2/26 

2/15 Fernside Barb-WnSF2/27 LA3/1 NY3/15 
2/20 Ymtr Maru Ymshta SF3/2 LA3/4 Crist3/15 NY3/20 
2/23 Tide Pioreer NY4/5 

2/24 Jefferson Am-Pres SF3/10 LA3/13 

2/26 Lake Pioneer NY4/8 

2/28 Tamesis Barb-WnSF3/12 LA3/14 NY3/28 
3/6 Cleveland Am-Pres SF3/18 LA3/23 

3/12  Borgholt Stockard NY4/15 

3/15 Belleville Barb-WnSF3/27 LA3/29 NY4/12 
3/19 Taft Am-Pres SF4/2 LA4/5 

3/30 Tungus Barb-WnSF4/11 LA4/13 NY4/27 
3/30 Wilson Am-Pres SF4/11 LA4/16 

4/12 Mail Pioneer NY5/21 

4/15 Talleyrand Barb-WnSF4/27 LA4/29 NY5/13 
4/16 Madison Am-Pres SF4/30 LA5/3 

4/21 Cleveland Am-Pres SF5/3 

4/22 Reinholt Stockard NY5/26 

4/30 Tancred Barb-WnSF5/12 LA5/14 NY5/28 
5/15 Tungsha Barb-WnSF5/27 LAS/29 NY6/12 


* Accepts freight for New York, with transshipment at Cristobal, C. Z. 
* Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal, C. Z. 


Shipping 





Mallory elected head of Grace Line, 
succeeding the late R. Ranney Adams 


Cassius C. Mallory, who joined the Grace Line organi- 
zation 32 years ago as auditor of the Pacific Mail Steamship 
Co., has been named president by the board of directors to 
succeed the late R. Ranney Adams. 

Mr. Adams, a veteran of the shipping business, died 
recently in New York City after a short illness. He was 
58. 

Other promotions made by the board include the elevation 
of James E. Magner, a vice president since 1941, to the 
position of senior vice president, and appointment of Ted 
B. Westfall as treasurer. 

Mr. Mallory’s entire business experience has been in the 
transportation field. After serving in the U. S. Navy during 
World War I, he became assistant comptroller of the 
Shipping Board at San Francisco, joining the Grace group 
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ror FAST DEPENDABLE DELIVERY 


. +. of your mild coffees 
to United States markets... 
rely on 


UNITED FRUIT COMPANY 


STEAMSHIP SERVICE 
Regular Sailings between 


GUATEMALA = NICARAGUA 
EL SALVADOR COSTA RICA 
HONDURAS COLOMBIA 


and NEW YORK- NEW ORLEANS - HOUSTON 
and other U.S. ports 
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NEW YORK: P, 
Pier 3, North River 










NEW ORLEANS: 
321 St. Charles St. 














Dependable service on 
coffee shipments from 


BRAZIL 


All coffee cargoes receive 
speedy, careful handling and 
personalized service 
when they're shipped 


with iFe Lines. Every Y= 
shipment gets specicl- 
izedhandlingtoinsure depend- 

able, safe arrival. And every 

iFe ship pl tly acc 

dates 12 passengers. 















AGENTS 


BRAZIL—Agencia Johnson 
Ltd., Rio de Janeiro, Santos and 
Sio Paulo 

CANADA-—Cunard Steam-Ship 
Co. Ltd., Montreal, Toronto, 
Halifax 


BALTIMORE—The Hirkins 
Steamship Agency, Inc., Munsey 
Bidg. 

NEW ENGLAND — Roger 
H. Neidlinger, Westport, Conn, 
PHILADELPHIA —B. H. 
Sobelman & Co., Inc., Bourse 
Bidg. 


CHICAGO—F.C. MacFarlane, 
105 West Adams St. 


DETROIT—F.C. MacFariane, 
945 Free Press Bidg. 


PITTSBURGH — Lamark 
Shipping Agency, 202 Henry W. 
Oliver Bidg. 





International Freighting Corporation, Inc. 
17 Battery Place, New York City 4, N. Y.—Phone Digby 4-2800 
Pier 2, Erie Basin, Brooklyn, N. Y.—Phone [Ain 5-3158 
Branch Office: Buenos Aires—Avenida Pte. Julio A. Roca-710 


















Ship via 
Grancolombiana 


Regular Sailings between the coffee ports of 
Colombia 

Ecuador 
Venezuela 

and New York 
New Orleans 

Montreal 

Other ports as cargo offers. 












30 ships serving 
the TOP market in 
South America 


Transportadora Grancolombiana, Ltda., 
General Agents 
52 Wall St., New York 5, N.Y. * 208 So. La Salle St., Chicago, Il. 
Cable Address: Grancolomb 
AGENTS: New Orleans: Texas Transport & Terminal Co., Inc. 
Montreal: Robert Reford Co. Ltd. * Detroit: W. J. Maddock & Co 
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in 1921. He took a prominent part in the organization of 
the Panama Mail Steamship Co., becoming its initial as- 
sistant general manager and treasurer. In 1930 he was made 
vice president and manager of Panama Mail and vice presi- 
dent of the Grace Line. 

Transferred to the New York office in 1934, he was ap- 
pointed treasurer in 1937 and named to the board of di- 
rectors in 1950. 

Mr. Mallory is a director of the Propeller Club, the 
American Merchant Marine Institute and the National 
Federation of American Shipping. 


Moore-McCormack names new top executives 
after death of Albert V. Moore 


The election of Emmet J. McCormack as chairman of 
the board, Commodore Robert C. Lee as vice chairman and 
William T. Moore as president of the company was an- 
nounced last month by the 
Moore-McCormack Lines. 

The action followed the 
death of Albert V. Moore, 
president and co-founder of 
the shipping firm. He suc- 
cumbed to a heart attack in 
his Forest Hills, L. I., home 
at the age of 72. He had 
been ill for a month. 

Mr. McCormack, one of 
the best known men in the 
shipping industry, was co- 
founder with Mr. Moore in 
1913 of Moore & Mc- 
Cormack, Inc., predecessor of Moore-McCormack Lines, 
Inc. He is treasurer of the company and has been vice 
president as well. 

Commodore Lee, who joined Moore-McCormack in 1920 
after ten years in the United States Navy, is a graduate of 
the United States Naval Academy, a former national presi- 
dent of the Propellor Club, has been executive vice presi- 
dent of Moore-McCormack Lines. 

William T. Moore is the son of the late Albert V. Moore. 
He attended the University of Virginia and served in various 
capacities with Moore-McCormack Lines in New Orleans, 
Buenos Aires and Scandinavia. He was elected director in 
1939 and entered the U. S. Army in 1942. After the war 
he was placed on inactive duty with the rank of lieutenant 
colonel. 

He returned to the company as vice president in charge of 
operation to Scandinavia and the Baltic. Only he and his 
father have shared the distinction of serving in the presi- 
dency of the 40-year-old company. 
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William T. Moore 


Cuban output to be 9% higher 


The 1952-53 Cuban coffee crop is estimated at 520,000 
bags, an increase of almost nine per cent over the 1951-52 
crop, but about 12 per cent below 1950-51. 

Unless production greatly exceeds present estimates, 
stocks will be low at the end of the crop year. 

Consumption may also register a decline as the result 
of a restricted sugarcane harvest, but consumer prices have 
recently been adjusted downward, possibly to counteract 
this trend. 

In any case, no exports will be authorized. 
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Puts 1952 coffee consumption 
in Europe at 8,750,000 bags 


“Our guess for consumption in Europe during 1952 is 
around 8,750,000 bags, an increase of five per cent over 
1951,’" reports Jaques Louis-Delamare, Le Havre, France. 

“When we say ‘our guess’, we do not mean that we have 
taken our figures out of a hat, but European statistics are 
more and more full of traps. Some coffees have been 
strolling in through several ports, sometimes after having 
stripped the double bag to take a new identity from the 
inside one. However, on practical grounds, we must not 
exaggerate the importance and volume of this switch 
business.” 

It is estimated that about 450,000 bags have been re- 
exported from Europe to the U.S. a little less than three 
per cent of the Brazilian exports, and a little more than 
two per cent of the American imports, Mr. Louis-Delamare 
said. 

“The world will probably meet, in the coming years, a 
larger coffee production,” he added. The coffee trade in 
Europe can assume its share of this increase. We think 
that world consumption could regularly advance three 
to four per cent each year. But this new episode of the 
coffee story must be approached with a spirit of sincerity, 
confidence and cooperation.” 


Nate Schmid elected president, 


general manager of Woolson Spice 


Directors of The Woolson Spice Co., private label 
packers of coffee and spices, elected Nathaniel L. (Nate) 
Schmid president and general manager at a special meet- 
ing of the board. 

Mr. Schmid, recently reelected a director of the National 
Coffee Association, has been vice president and assistant 
general manager of Woolson for a number of years. He 
succeeds John W. Koehrman, with the company for 60 
years, who has been named honorary chairman of the 
board. 

The directors also elected Frank C. Grandey secretary- 
treasurer, succeeding Charles N. Bevan, who is retiring; 
Ray K. Thompson, assistant secretary-treasurer; F. D. 
Stranahan, vice president; Ralph F. Brucksieker vice 
president and assistant general manager; and William L. 
MacMillan, formerly in charge of the spice division, 
general sales manager. 

The Woolson Spice Co. packs coffee and spices for many 
of the country’s largest groups of chain, supermarket and 
cooperative stores. It holds the Duncan Hines national 
franchise on spices and a Duncan Hines franchise on 
coffee for the northern half of the United States. 

With its main plant and general offices in Toledo, 
the company has been in business more than 70 years, 
and also operates a roasting plant in Brooklyn, N. Y., 
which serves the Eastern seaboard. It is a member of the 
New York Coffee & Sugar Exchange and maintains a 
New York buying and sales office at 101 Front Street, 
with George E. Kimpel as manager. 


Coffee in Puerto Rico 


Puerto Rico experienced several poor years in coffee 
cultivation which were only partially solved by 1952's 
bumper crop. 
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H. L. C. BENDIKS, INC. 


NEW ORLEANS 
225 Magazine St. 


NEW YORK 
96 Front St. 


IMPORTERS - JOBBERS 


COFFEE - TEA 


N. V. KOFFIE HANDELMY 
MATAGALPA 


P. 0. Box 631 
AMSTERDAM, C, HOLLAND 








GABRIEL DE PAULA S/A 


/ 
Comissaria e Exportadora 


Coffee Exporters 


SANTOS - RIO DE JANEIRO - PARANAGUA 
BRAZIL 
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< Brent —a trademark of quality 

5 
FAIRCHILD & BOLTE NEW YORK 
WELDON H. EMIGH CO., INC. SAN FRANCISCO 
FELIX J. VACCARO NEW ORLEANS 
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FAST DIRECT FREIGHT SERVICE 
FROM TEA AND SPICE PORTS 
PHILIPPINES CHINA JAPAN 


IVARAN LINES 


Far East Service 


STOCKARD & COMPANY, INC., General Agents 


17 Battery Place, New York 4, N. Y., WHitehall 3-2340 


M/S LISHOLT 

















putting "plus" into coffee advertising 
(Continued from page 9) 





Coffee. These sales are held in medium and large size stores 
on Fridays and Saturdays. No coffee is served and no 
coupon is offered. The saleslady, however, is dressed in an 
attractive colonial costume. She sells Colonial Coffee and 
gives a recipe book with each pound purchased. 

A special stand has been designed for these sales. It is 
a knock-down display case which affords maximum space 
in a minimum area. It is also being used quite successfully 
as a display rack in stores too small for special sales. 

The booklets, while attractive, are not expensive. The 
grocer piece measures seven by ten inches and is printed in 
two colors throughout, red and blue. Eight pages in all, it 
has on the cover a line picture of a hand holding a coffee 
cup. Smoke from the cup swirls into a dollar sign which is 
the background for the title. 

The opening pages restate the case for coffee as a traffic 
builder for grocery stores. A left-hand page asks, ‘Does 
trade pass you by? Or do you have a sales magnet to make 
customers come in and buy?’ The facing page declares, 
“For many years now one of the best traffic builders in the 
food business has been top quality coffee.” 

The booklet goes on to explain: ‘‘The average housewife, 
buying for a family, buys one and a half pounds of coffee 
each week. You can get an idea on how your coffee sales are 
going by multiplying your customers by one and a half and 
comparing that number with your coffee volume. If you are 
not getting all the coffee business you should, then you are 
not only losing that business, you are losing other food 
business as well. In other words, coffee is not the sales 
magnet and traffic builder it should be for you. The way 
to remedy this situation it to stock and feature a quality 
coffee that will attract customers.” 

The booklet then goes on to demonstrate, with maps, 
letters, diagrams and pictures, that Colonial Coffee is a 
proved traffic builder. At one point the booklet states, "A 
thorough survey made by an independent research agency 
revealed that Colonial is definitely the best seller in the in- 
dependent stores in and around Nashville.” 

The recipe booklet for consumers, 16 pages plus covers, 
measures four and a half by seven and a half inches. The 
covers are in blue and red, with the inside pages in black. 

This booklet is in two parts. Part I is devoted to di- 
rections on how to make good coffee by the four standard 
methods—percolator, drip, vacuum and steeping. Part II 


comprises the recipes and is in five sections: Beverages— 
Coffee Served Hot; Beverages—Coffee Served Iced; Coffee 
Cakes; Coffee Candies; Coffee Desserts. In all, 47 recipes 
are presented. 

Of course, this theory of selling on the basis of quality of 
product is not applicable to new territory where the product 
is unknown, but in Colonial Coffee's established territory it 
seems to be working successfully, the firm reveals. 

Last fall Colonial was the only major coffee in its market 
not using a coupon or premium and still its sales were above 
those of the previous year, the company states. Because it 
is interested in a quality product, the Colonial Coffee Co. 
hopes this theory of advertising will continue to prove 
successful. 


Casa Grace and coffee 
(Continued from page 11) 





company’s history, and will approach the 900,000 bags-a-year 
mark. 

W. R. Grace & Co., along with many roasters, exporters, 
importers, agents, and producers, has helped speed the 
growth of the coffee business, now one of the economic back- 
bones of inter-American trade. The prosperity of many 
Latin-American nations is linked closely to successful har- 
vests and satisfactory prices of the green bean. 

Grace now is playing an increasingly important part in 
‘his mutually beneficial trade with lands to the south. 





Charles E. Wilson named chairman 


of Grace & Co.'s executive committee 

Charles E. Wilson, former president of the General 
Electric Co., has been elected chairman of the executive 
committee of the board of directors of W. R. Grace & 
Co. 

Mr. Wilson became associated with Grace as director 
and consultant early in 1952. He had been with General 
Electric for 51 years, working his way from office boy to 
president. 

During World War II, Mr. Wilson assumed the vice 
chairmanship of the War Production Board at the request 
of President Roosevelt. Subsequently he became executive 
vice chairman of WPB, with complete authority over 
all U. S. war production. President Truman named him 
first chairman of the Defense Mobilization Board in 
1950. 
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seer 


Movement In The U. 





S. Market 


(Figures in 1.000 bags) 


Tota! 
Entries 


Deliveries—from: 
Brazil 


Visible Supply—ist of Month 


Others Total Brazil Others Total 


1951 


Ti8 
738 
479 
769 
929 
820 


1,314 
1,244 
1,038 
1,189 
1,459 


. 1,538 


September .. 
October 
December 


... 2,006 
. 2,138 
1,002 
1,569 
1,074 


,150 
800 
952 
908 
617 
616 
756 
645 
974 

,182 
760 


955 


January ...... 





August 
September ... 
October 
November 
December 


332 
357 
360 
300 
303 
184 


1,252 
1.096 

919 
1,136 
1,301 
1,192 


1952 


211 
327 
504 
458 
442 
405 
406 
352 
366 
436 
296 
216 


1,364 
1,253 
1,537 
1,411 
1,191 
1,213 
1,160 
1,011 
1,387 
1,572 
1,069 
1,038 


1953 


January 804 
Figures by N. Y. Coffee & Sugar Exchange, Inc., in 


The coffee outlook 

The year 1953 may turn out to be very different for 
coffee in some respects than last year. 

One of the probable big differences emerged in Presi- 
dent Eisenhower's report to Congress, which indicated that 
price controls would not be continued after April 20th. 

The futures market reacted promptly, establishing new 
life-of-the-contract highs. This reaction came not merely 
on the basis of the forthcoming end to ceilings, but within 
the double framework of that development and con- 
tinued short crops and small carryovers in Brazil. 

Actuals stiffened, too, but more slowly, largely because 
the relatively tight supply outlook had already been 
making itself felt. 

In fact. the firmness in Brazils had resulted in one of 
the narrowest spreads yet between Santos 4’s and Colom- 
bians. When ceilings were imposed the difference was 
set at five cents, but the spread thinned down to one or 
two cents, or even less. 

Although the ceilings will be gone, Brazil's floor will 
be very much present. Nevertheless, the expectation in 
some quarters is that fluctuations will be much more de- 


1,746 321 1,051 


bags of orig. (Prelimmary) 





cided in the year ahead. 

Last year, between the ceilings and Brazilian efforts to 
establish a floor, coffee prices were remarkably stable. As 
a result traders had little opportunity and interest tapered. 

On the futures market, this was mirrored in the esti- 
mated trading volume for the year, which was 4,844,750 
bags, against 6,377,250 in 1951, and 12,469,500 in 1950. 
In fact, last year’s total was the lowest since the 3,633,750 
bags of 1948. 

Yet the fundamental factor in the health of the coffee 
industry—consumption—appears to have come through 
the past year in very good shape indeed. 

Imports were high, and although import figures do not 
necessarily mean high consumption, reports from roasters 
suggest that absorption was at a high level, too. 

No longer a significant element in coffee operations 
on the Street is the so-called “European Santos” business, 
the re-exports of Brazilian coffee to the United States, 
chiefly from Holland. 

This business disapppeared, in the main, following 
termination of the premium offered by Holland banks for 
dollars, and after representations via diplomatic channels 
by the Brazilian government. 








SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 


General Agents 


42 Broadway New York 4, N. Y. 











Serving The Coffee, Tea & Spice Trade For Many Years 


Brookhattan Trucking Co., Inc. 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 


Import, Export and Bonded Trucking 


Riverfront Warehouses 


— Morton’s Stores, Inc. 


11 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 


N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 
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a new approach fo coffee financing 


(Continued from page 8) 





in dollars, convertible into sterling at the fixed rate of 
$4.86 to the pound, payable in sterling at the current 
rate of exchange at maturity. 

This agreement was made possible because at that 
time our national banking laws did not permit member 
banks to engage in foreign trade. 

Of course, since New York is now the money market 
of the world, dollar exchange is preferable to sterling. 
Thus the American banks now earn the commission and 
discount profits on letter of credit business with Brazil. 
But for lack of a coordinated system of financing coffee 
like the British finance tea, we have no coffee market with 
the features of the classic London tea market, in any of 
the three logical ports, New York, New Orleans or San 
Francisco. 

A dependable supply of coffee in each of these markets 
is just as essential to Brazil avd the United States as a 
London market for tea is to India and Great Britain. 
Coffee roasters need and want this service. 

The coffee industry of the United States came into 
being when Eastern roasters could buy their supply in 
New York priced on drinking quality, when importers 
bought Brazil coffee on letters of credit and carried stocks. 

Likewise the coffee industry of the Pacific Coast sprang 
from obscurity to the largest industry in the Bay District 
when coffee importers of San Francisco sent hard money 
(silver) to Central America for loans to planters on a 
unified agreement that the crop, when harvested, be sent 
to San Francisco for sale, just like the merchant bankers 
of London financed tea in that market. 

These two examples are sufficient to demonstrate a prin- 
ciple which can be applied to all other staple commodities, 
and to all the free nations. They are not aimed at intro- 
ducing any new trading tactics between Great Britain and 
the United States or between dollar and sterling, but rather 
to show the necessity for changed tactics to meet changed 
conditions brought on by the cold war. And to set a 
pattern by which Great Britain and the United States can 
assume their dual responsibility to finance the production and 
distribution of goods and services between the free nations 
to the benefit of each. Especially in respect to currency 
stabilization. 

With the World Bank, the Stabilization Fund, the Depart- 


ment of State through the R.F.C., all making foreign loans. 
for production, circulating capital must be furnished for 
distribution. That is the function of commercial banks. The 
British are doing their part with sterling and the merchant 
bankers. The American banks have everything they have 
except the merchant bankers. The answer, therefore, is not 
what to do but who will do it? As for a world currency, it 
should, and probably will be, dollars and sterling. 


40 years of maintenance 
(Continued from page 13) 





weighed, put into vacuum cans and travels by conveyor 
to the clincher. It is then conveyed to the closer, where 
it is sealed. 

Bagged coffee is carried along the bag line, which 
weighs and packages it, then it goes to the Fry sealing 
machine, which seals and glues the one-pound bags. 
Lithographed cans and bags are used, which eliminates 
labelling. 

Any necessary daily oiling on the packaging machinery 
is usually taken care of by one of the employees in the 
packaging department before operations start in the 
morning. Thomas Young supervises any cleaning or 
minor repairs, should these be needed. if 

The plant itself is under the general supervision of 
George Foltz, Jr., who is on the job there throughout 
the week while George Foltz, Sr., manages the marketing 
and wagon routes. The older Foltz started roasting 
Zodiac coffee over 40 years ago and he has kept his eye 
on selling operations as well as production in his plant. 
He has built up the route and marketing of Zodiac by 
careful management, effective use of premiums and ad- 
vertising and by constantly maintaining the high quality 
of his product. This quality depends on careful buying, 
expert blending and consistent production methods. The 
latter, of course, is possible only through careful plant 
maintenance, which the Foltz’s cannot overemphasize. 

It is their experience that keeping a steady simplified 
routine in the care of the plant pays off in dividends of 
more efficient operations and satisfied customers. 


Coffee salesman dead in Texas 

James M. Hearn, a salesman for the Duncan Coffee Co., 
died recently in a Dallas, Texas, hospital at the age of 42 
after a short illness. 
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The new Tea Council 


Sometimes history happens under our noses, without our 
being aware of it until the historians point it out. Less fre- 
quently the stature of an event begins to make itself felt as 
it happens. We can sense a decisive turning point even 
without the perspective of years. 

To everyone in the tea industry, to business observers in 
other fields, especially to those close to the International 
Tea Conference, the feeling was in the air that history 
was being made by the meetings. 

Some of the results of the conference are dramatically 
visible now: the formation of the new Tea Council; the 
agreement on a joint governing board of the U. S. trade 
and producing countries; the decision to make $1,500,000 
available for tea promotion this year. 

These results have touched off enthusiasm among American 
tea men and in India, Ceylon and Indonesia. 

It is perhaps inevitable that the conference decisions, by 
their very nature, should become a source of inspiration to 
tea men. 

They represent deliberate, conscious effort on the part 
of tea interests in the two hemispheres to apply resources 
in a direct, single effort to enlarge the United States market 
for tea. 

This country is now the second largest market. It is also 
the one with the greatest potential. 

The potential has begun to yield to the promotion drives 
of the tea industry over the past few years. That yielding, 
still slight, can be made a growing trend. 

It can with continuing campaigns, increasingly stronger 
and more effective, representing a maturing, more powerful 
partnership of the U. S. tea trade and the producing 
countries. 

At the core of the historic qualities of the International 
Tea Conference is its form—a direct meeting of United 
States business men handling a product and representatives 
of countries producing that product, all to find ways of ex- 
panding the U. S. market for it. 

In the tea industry this kind of direct partnership is new. 
Before, U. S. promotion by the Tea Bureau was under overall 
direction of the International Tea Market Expansion Board, 
in London. 

Formation of the new Tea Council marks the beginning 
of a new international policy in tea. It is a policy born in 
changes which have taken place in the producing countries 
and elsewhere during and since the war. 

Deep respect has been earned by the leaders of the U. S. 
tea trade for their statesmanship in the period following the 
announcement by India of her withdrawal from ITMEB. 

Turning their backs on the temptation to indulge in 
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recriminations, the U. S. tea leaders recognized the realities 
indicated by India’s announcement, respected her decision, 
and realized that India—and the other producing countries 
—were no less eager than before to increase tea consumption 
in the U. S. 

In sending Edward J. Vinnicombe, Jr., a vice president 
of the Tea Association of the U. S. A., to the producing 
countries on a goodwill mission, the American trade acted 
with initiative and boldness. 

Mr. Vinnicombe presented to government officials and 
tea industry groups in India, Ceylon and Indonesia a de- 
tailed picture of the United States market and the joint 
campaign for tea. 

The invitation to the International Tea Conference met 
with sympathy, understanding and acceptance. 

That understanding carried over into the conference 
sessions, which were marked, as one participant put it, 
by “the utmost spirit of friendliness and cooperation.” 

They were a turning point in the affairs of tea, those meet- 
ings last month high above the busy corner of New York's 
Fifth Avenue and 42nd Street. 

That turning point will make itself felt, to the good of 
the industry, in the years ahead. 


Not much doing ? 


Chances were, most of last year, that when you asked 
some green coffee men, ‘How are things?,” they'd say, “Not 
much doing.” 

Which goes to show how deceptive superficial appearances 
can be. 

Not much was doing, if by “doing” you mean violent 
fluctuations in coffee prices, with cecurrent crises seizing the 
industry from time to time. 

Last year was a stable year, as far as prices were concerned. 
Between the ceilings in this country—which may not be with 
us much longer—and the efforts by Brazil to apply a floor, 
prices didn’t have much room to vary. Nor did the levels 
move too much even within the room there was for them 
to vary. 

Still, as some coffee leaders have pointed out, underneath 
this seemingly “quiet’’ condition, a good deal of business 
was being done. 

Some of the figures show that 1952 was a very good year 
for coffee, in respect to volume of imports. Statistics com- 
piled by NCA on a pound basis, for the consumer press, 
put 1952 imports at 2,700,000,000 pounds, a gain of more 
than 22,000,000 pounds over 1951. 

The fact is that the 1952 imports were the highest in 
three years, and not far from the all time record of 1949. 

Not much doing? 
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World tea history was written in New York City last 
month. At the three-day International Tea Conference, an 
agreement was worked out for premotion in the American 
market, based on direct partnership of producing countries 
and the Tea Association of the U. S. A. 

The agreement calls for a new Tea Council to supervise 
the promotion. Members of the Council's governing body, 
the board of directors, will be representatives of the Tea 
Association and the producing countries. 

The new Council will have $1,500,000 to promote tea 
in 1953. About two-thirds of this total will be contributed 
by the producing countries, one-third by the American trade. 

Signed by the representatives of the producing countries 
and the Tea Association at the conference, the agreement 
has been ratified by the board of directors of the association. 
Formal ratification by the producing country governments— 
India, Ceylon and Indonesia—is expected to be completed 
by mid-February. 

The legal structure of the new body may be fully set up 
in March. It will be a non-profit membership corporation 
under New York State laws, and will be known as the Tea 
Council of the U. S. A., Inc. 

The executive director will be Anthony Hyde, president 
of the Tea Bureau and vice chairman of the old Tea Council, 
it was indicated. 

The Tea Bureau, United States arm of the International 
Tea Market Expansion Board, will be dissolved. Necessary 
Bureau staff will be taken over by the new Tea Council. 

The impact of the three-day conference, which marked a 
major turning point in tea industry history, will be felt far 
beyond this field, leading newspapers and commentators 
pointed out. 

In working out a direct partnership between American 
business men and foreign governments to promote the sale 
in this market of products in which they hzve a common 
interest. the conference laid out a new pattern of inter- 
national trade relations. it was stated. The campaign was 
hailed as an example for other products and as a develov- 
ment of major potential significance to the economic po- 
sitions of India, Ceylon and Indonesia. 

“The United States is alrexdy the world’s second largest 
tea drinking nation,” the participants in the conference de- 
clared in a joint statement. “Increased tea consumption by 
Americans can help significantly the economies of the tea 
exporting nations of Asia. The new trade pattern we have 
established may well be applicable to other commodities. 

“In addition to its economic importance, this conference 
has proved to us that working together in a day-by-day effort 
for a common objective is a realistic way to help achieve 
mutual understanding of one another’s problems and _atti- 
tudes.” 

In addition to the contribution of about one-third of the 
joint promotion fund, the Tea Association also pledved the 
hacking of the sales and merchandising resources of all 
member companies. 

Fifty per cent of the new Council's votes will be held 
by the United States, the other 50 per cent by the producing 
countries. In all, the joint body will have 12 members on 
its board of directors. Six will represent the United States 
trade and will be elected by the directors of the Tea As- 
sociation. India will name three of the Council's directors, 
Ceylon two and Indonesia one. The chairman will always 
be an American tea man. 

Producing country members of the Council represent 
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Representing India at historic International Tea Conference were 
India's minister to Sweden, M. J. Desai (left) and Manu J. Oza. 


New Tea Council to put 





United States 





Delegation for U. S. trade were (from left) Edward C. Parker, C. 
William Felton, Samuel Winokur, Robert B. Smallwood, Herbert C. 
Claridge and Edward J. Vinnicombe, Jr. Mr. Smallwood was chairman. 


government, planters and tea trade, it was indicated. 

Membership wi'l not be restricted to the three producing 
countries now participating, it was stated. Other areas, 
whether they ship black teas or green, may be considered 
for participation. 

The current winter television advertising program for tea 
will continue uninterrupted, with the Leo Burnett Co., Inc., 
handling it, Robert B. Smallwood, head of the United States 
delegation and president of Thomas J. Lipton, Inc., told a 
press conference. Mr. Smallwood chaired the international 
conference. 

Plans for the summer campaign on iced tea have not 
been fully developed as yet, but the Burnett agency will 
be carrying it, Mr. Smallwood said. He indicated that there 
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Spokesmen for Ceylon were Clarence O. Coorey (left), secretary, Cey- 
lon Tea Propaganda Board, and W. D. Gunaratna, Ceylon embassy. 





luded (left to right) Dr. 





Delegates at conference for Ind ia i 
W. J. de Jonge, Dr. Frans Ompi and Miss Theodora Meijers. 


$1,500,000 into U. S. promotion this year 





would be no change in advertising agencies, and that the 
industry was very pleased with what Burnett has accom- 
plished in tea promotion. 

Samuel Winokur, president of the Tea Association and 
vice president of Seeman Brothers, Inc., concurred. He 
added that the trade was just beginning to feel the effects 
of the industry advertising program. 

The present program, which began in 1950, definitely 
stopped a decline in tea sales, Mr. Smallwood declared. 
Retail sales for the last six months of 1952 were eight per 
cent ahead of the year before. 

As tea sales increase, the industry's addition to the joint 
fund will go up, Mr. Smallwood said. Most of the 
American trade's contributions come from the one cent a 
pound given by packers represented on the Council, 85 to 
87 per cent of the firms in the field. In addition, importers 
contribute smaller amounts on a sliding scale basis. 

Private tea brand advertising was estimated by Mr. Wino- 
kur at about $10,000,000 a year, while retail sales run about 
$130,000,000 to $140,000,000 a year. 

Packer contributions probably come out of brand adver- 
tising budgets, Mr. Smallwood said. At least, that was 
the way Lipton did it. 

Nevertheless, one of the effects of industry promotion 
has been to stimulate more brand advertising by packers, 
it was pointed out. 

All conference sessions were held in a spirit of utmost 
friendliness and cooperation, delegates reported. At no 
time was a vote necessary to establish a point over the wishes 
of a minority. 

“We in the American tea trade were delighted with the 
spirit of cooperation, friendliness and realism with which 
India, Ceylon and Indonesia approached this international 
conference table,” Mr. Smallwood commented. “In only 
three days of meetings, we worked out all details of an 
international partnership to which we could find no prece- 
dent. We are grateful to them, not only for their vision 
in even considering our proposals for a totally new kind of 
trade pattern, but for the generosity with which they agreed 
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to contribute to our common fund. It deserves to be 
emphasized that about two-thirds of our million and one- 
half dollar fund will be coming from the tea producing 
countries. 

“We are determined to work with these countries in a 
fair and democratic manner. We are partners in every 
sense of the word, and we intend to do our best to keep 
it that way. 

“This conference was set against a background of recently 
increasing tea consumption in the United States. Retail 
sales for the last six months have been eight per cent over 
the same period last year. Imports were up approximately 
12 per cent. They now stand at about 94,000,000 pounds, 
of which about 89,000,000 pounds come from the three 
nations in our joint venture—India, Ceylon and Indonesia. 
I am confident that our new campaign will be a tremendous 
help in showing Americans the advantages of this great 
beverage, which is, after all, enjoyed by more people in the 
world than any other. 

“Thanks to the vision and realism of India, Ceylon and 
Indonesia, we have been able to set up a new kind of mutual 
assistance pact—a mew kind of economic cooperation. 
Equally deserving of praise are the American businessmen, 
who have had the vision to break new ground, abandon old 
trade formulas and invest their energy, money and time into 
this new venture. 

“I hope the results of the International Tea Conference 
will set an example for other products, other nations. The 
complex economic problems of our postwar world deserve 
the utmost imagination and willingness to attempt new 
solutions.” 

Tea Association President Winokur declared: “Our as- 
sociation realizes that in this concept of a joint promotion 
effort we have the most effective tool for showing the 
American people the advantages of tea drinking. The 
International Tea Conference has already sparked the entire 
tea trade with enthusiasm. The enthusiasm of the people 
who have to sell and merchandise tea to the American con- 

(Continued on page 50) 
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- Tea Storage 


- Blending 


- Reconditioning 


- Repacking 


- Tea Packaging for the Trade 














ADDRESS ALL INQUIRIES TO MAIN OFFICE 


Old Slip Warehouse, Inc. 


37-41 Old Slip, New York 5, N. Y. 





WAREHOUSES AT 
67-69-71-75 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 
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Tea Movement into the United States 
(Figures ia 1,000 pounds) 

Nov. Dec. YEAR Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. YEAR 
Black 1951 1951 1951 1952 1952 1952 1952 1952 1952 1952 1952 1952 1952 1952 1952 1952 
Ceylon 1,784 2.457 29,394 3,400 3,384 3,997 3,617 3,527 3,712 5,250 3,136 4,212 3,338 1,973 2,642 42,188 
India 1,422 3,090 33,328 3,072 2,942 2,579 4,645 3,312 1,667 1,752 1,982 4,361 3,173 2,725 3,593 35,804 
Formosa 133 193 2,587 493 293 281 171 128 eae 18 19 12 10 41 115 «1,581 
Java 319 578 7,519 813 730 713 725 521 733 4=— «8818 369 757 569 496 570 7,814 
Africa 148 15 5,906 107 242 116 87 121 42 111 133 «151 55 132 316 1,614 
Sumatra 49 37 =: 1,065 124 45 177 368 308 380 150 148 235 34 129 120 2,217 
Congou ee eae ere et sake ea ehh” Uatmen sre wore ee be a cae us 1 1 1 
Misc. 12 4 575 35 34 58 67 13 55 27 34 36 8 32 24 193 
Green 
Japan 52 144 2,906 47 5 30 37 80 105 «571 694 473 212 192 38 2,483 
Ping Suey me tear 105 oe Bp igeamy Mine y | Sieer Fn DOES SE ee Sh Ot Ss pe 
Misc. 24 5 286 6 2 S10 sas 11 20 «15 49 118 
Oolong 
Formosa 3 58 236 24 22 26 12 2 1 4 11 27 56 20 207 
Canton 3 21 106 10 3 6 2 3 2 1 “an es 4 Pe 26 
Scntd Cntn AES 2 97 5 1 4 9 10 2 ae ‘ 32 
Misc. oa 3 14 i je aee 1 5 5 1 10 
Mixed 1 4 84 8 3 6 he SO see aes 8 6 8 3 4 92 
TOTALS 3,952 6618 84,146 8,144 7,704 7,995 9,758 8,044 6,703 8,715 6,52910,268 7,490 5,780 7,443 94,559 
Figures cover teas examined and passed, do not include rejections. Based on reports from U. S. Tea Examiner C. F. 
Hutchinson. 














Ceylon to build Colombo 
as tea center; limits 
1953 shipments to U. K. 


Ceylon has announced it will issue licenses in 1953 for 
direct shipment to London of 30,000,000 pounds of high 
grown tea and an equal quantity of mid-country tea. There 
will be no restriction in the export of low-country tea. 

This was revealed by R. G. Senanayake, Ceylon’s minister 
of commerce. ‘Now that doubt has been removed,, he 
said, “operators at Colombo can freely concentrate to help 
build up and maintain Colombo as a world tea center.” 

He said that in 1953 the Ceylon tea market would return 
to prewar conditions of trading. Both Ceylon and London 
auctions were functioning in 1951, but it was only in Oc- 
tober, 1952, that the tea trade in London was completely 
freed and rationing ended. 

“London is now free to rebuild its large prewar export 
trade,” the minister declared. As a matter of fact, Ceylon 
has placed no embargo on the re-export of her teas from the 
United Kingdom. 

“Two eventualities threaten Colombo’s position. Firstly, 
if producers are allowed to export freely, Colombo auctions 
may be denuded of its best. Colombo’s reputation as a tea 
center must be built up on the high quality of Ceylon’s teas. 
It is this high quality which can be depended on to attract 
the world’s customers to the Colombo austions. 

“Secondly, prices of tea in London may become regularly 
more cheaper than those of tea in Colombo, and buyers will 
desert the Colombo auctions, or permanently divert their 
operations to London. 

“This policy has the advantage of keeping in Colombo 
about 230,000,000 to 250,000,000 pounds of tea which, 
judging from the experience of the past two years, it could 
safely handle without unduly restricting direct shipments to 
London, which provide a sort of safety valve for the Colom- 
bo market. 
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The ceilings for direct shipments to London in 1951 and 
1952 were unrealistic. They were not operative, but as 
long as they were there some degree of uncertainty was 
created as to the government’s intentions towards the Co- 
lombo auctions.” 


New tea gardens directory 
issued by Balmer Lawrie 


A new Tea Gardens Directory has been issued by Balmer 
Lawrie & Co., Ltd., Calcutta. 

Dated 1952, the more than 200-page book includes de- 
tails of warehouse procedures and facilities in Calcutta, lists 
of charges, rosters of official tea bodies, agency houses, local 
Calcutta buyers, shippers and gardens. 

The book also has a review of tea trends since 1949, 
when the last directory was issued. 


ITC issues tea statistics supplement 
If you maintain files of tea statistics, you'll want the 
December, 1952, supplement issued by the International 
Tea Committee, 6-8 Fenchurch Buildings, London, E. C. 3. 
The supplement brings further up-to-date figures in ITC's 
June, 1952, Bulletin of Statistics. 


TWA opens service to Ceylon 

Trans World Airlines inaugurated weekly service to Cey- 
lon with the takeoff of a TWA Constellation from New 
York International Airport. 

Before the takeoff the plane was christened the “Star of 
Ceylon” by Sir Claude Corea, ambassador of Ceylon to the 
United States. 


Russians build new tea plants 

Twenty-six new tea factories are being built in the 
Georgian Republic of the U.S.S.R., according to an AP 
dispatch. 

An anouncement says they are designed to process 78,000 
tons of leaf per year and are being built in the tea-growing 
regions. 
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The package tea department, where pound and half pound cartons of tea are packed. this time was 12,500 bags. 
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In the tea blending department, Robert Kluke opens a tea chest with a power saw. 








This is Lipton 
in Toronto 





By R. M. WEBSTER, Plant Manager 
Lipton, Ltd. 
Toronto 


How this Canadian tea factory 
sees itself .. . highlights 
from a “Lipton Link” review 


In the early 1900's when the decision was 
made by Sir Thomas Lipton, to extend his 
already vast business to Canada, the city of 
Toronto was chosen as the location for the 
first Canadian packing plant. That the choice 
was a correct one, has been amply proven 
throughout the years. 

This Queen City of Canada, the second 
largest city in the Dominion and the capital 
of the Province of Ontario, is today probably 
one of the most thriving cities in the world. 
Its geographic location makes it the perfect 
distribution center to all parts of the Dominion. 

In the early days the southern limits of the 
city were on the actual shores of Lake Ontario 
and boats were able to come directly to the 
various warehouses and buildings lining the 
shore. Throughout the years, however, the 
lake was pushed back by reclamation until 
today it is removed from the older buildings 
to the south of the city by some three-quarters 
of a mile. 

At one time water licked the foundation 
of the building which now houses Lipton, 
Ltd., at 41 Front Street East. Erected in 1864, 
the building has undoubtedly seen much 
history. Its four stores and basement com- 
prise an area of some 34,000 square feet. 
Originally built by Perkins Inc. as a grocery 
warehouse and ships victualers, it was un- 
doubtedly classed as a very ornate building in 
those days, for on every floor beautiful marble 
mantlepieces were installed. All the beams 
and main supporting columns of the building 
were wood, and adze marks are still plainly 
visible on them. Steel reinforcing has, of 
course, been added to the building. 

In 1925, all tea manufacturing operations 
were entirely manual. Information gleaned 
from an old retired employee is that tea bags, 
then known as tea balls, were made up by 
measuring the tea into a piece of gauze with 
a teaspoon and then tying the gauze by hand. 
It was said that a good day’s production at 
Other products, 












such as jelly powders, jelly tablets, pickles, 
jams and cocoa that had been carried in previ- 
ous locations, were discontinued in 1924. 

In the early days Lipton, Canada, confined 
its business to the Province of Ontario, but 
with the rapid strides which have been made 
over the years our Toronto plant today servi- 
ces 19 distribution warehouses from the Atlan- 
tic to the Pacific coasts. 

Great changes have also been effected in the 
building itself, and although the exterior re- 
mains the same as it was in 1864, the interior 
is now a modern plant with up-to-date offices 
and warehouses and fully mechanized tea 
blending and packaging operations. 

The fourth floor of the building is used for 
tea storage. Blending operations begin here. 
On this floor Blending Foreman Art Rose and 
his staff collect blends that have originated in 
the tea tasting room. Tea chests are opened 
and weighed and the tea is passed through a 
modern Savage Tea Sifter to extract any 
foreign matter. 

Tea “fluff” that originates with the working 
of the tea leaf is drawn off by a large dust 
extractor situated to the rear of the building. 
This extractor draws tea ‘fluff’ from all points 
throughout the building to insure good, clean 
working conditions. 

The tea passes from the sifter to the blend- 
ing drums on the third floor below, and it is 
then thoroughly mixed. After mixing, the 
blend is placed in hopper cars which are, in 
turn, placed over floor openings to allow the 
tea to flow by gravity to the various machines. 
Also located on the third floor is the kitchen, 
the men’s and women’s lunch and lounge 
rooms, and an area for supplies storage. 

The second floor of the building houses the 
general office, where Office Manager Ed 
Reynolds and his staff carry out various aspects 
of company business. At the front of the 
general office are Secretary R. Reid, General 
Manager C. W. Abernethy, Purchasing Agent 
C. W. Hicks and Assistant Purchasing Agent 
D. Sampson. 

At the rear is the box making department, 
where tea bag cartons are automatically made 
by the Palmer Automatic box machine. A 
humidity storage room is also located on 
second floor, for ideal cellophane storage. 

On the main floor are the tea tasting room, 
Plant Manager Bob Webster’s office. the office 
of Chief Engineer and Production Supervisor 
Tom McGuire, and the welfare room under 
the supervision of welfare officer Jean David- 
son. 

Situated in the front half of the main floor, 
the tea bag department is fully mechanized 
with modern tea bag machines which operate 
at speed of 300 bags to the minute. All tea 
bag cartons are cellophaned automatically, and 
the finished cartons are fed by power and 
(Continued on page 49) 
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The tea bag dept. on the main floor, equipped with 300-bag-a-minute machines. 








These workers are removing packages of tea from cellophane wrapping machine. 
Packing staff has come to Toronto (Indian meaning: meeting place) from many 
parts of the world. 
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Dear Sir 





Waters and tea 


Dear Mr. Compton: 

I enjoyed your article in Coffee & Tea Industries (De- 
cember, 1952) entitled “A Practical Program for Tea.” 
I'm somewhat interested in the subject myself, as I grew and 
manufactured quality high-grown tea in Ceylon from 1925 
to 1945 and am now importing the choice BOP’s. 

I agree most heartily with your main contentions, par- 
ticularly those three points: 

1. Water supply 
2. Brewing methods 
3. Quantity of tea used 

So many people—even those in the business, I've dis- 
covered—never give these points more than a passing glance. 

One or two points however I'd like to take you up on. 

Water: I wonder if you're right about water being so 
good in the States. In most places in Canada it’s damned 
bad. I've sometimes wondered whether the great popularity 
of tea in England may not have arisen partly from the fact 
that the water is good. Certainly London water is much 
better than anything I've come across over here, with the 
possible exception of Vancouver. But on Vancouver Island 
the water is terrible. 

You write: “ ... to Canadian water, where a satisfying 
cup of tea is a by-word.”” Judging from my experience, a 
satisfying cup of tea in Canadian restaurants is not a by-word 
but hens’ teeth. 

I agree with you very strongly about this business of 


using enough tea, but don’t quite get this angle of yours: 
“A far better cup of tea is obtained from water which is not 
quite boiling if enough tea is used.” I never heard this one 
before and certainly never saw a taster yet who didn’t insist 
on boiling water. Maybe it could be true of very poor 
grades—I wouldn’t know—but I can’t think it’s a fact with 
decent tea. 

However, this business is certainly full of surprises. I've 
been in it 27 years now and have obviously not exhausted the 
shocks. 
Teaplanters 
Vancouver, B. C. 


E. J. Peek Philpott 


Dear Mr. Philpott: 

The points that you raised are interesting ones, but you 
must bear in mind that the article was primarily written 
with the U. S. distributor in mind. 

As regards water supply, in all countries this varies con- 
siderably from place to place. For instance, Edinburgh water 
is probably the best in the world for tea, whereas Liverpool 
water is notoriously bad, as you will probably remember when 
drinking cups of tea on the Bibby Line on your way out of 
Ceylon. I would say that generally in England the water 
is not particularly pure, but is good for tea. 

In this country, the water supply in New York and most 
of New England is not only pure, but is also good for tea. 
In the Middle West, particularly around the Great Lakes 
and the Missouri River, the water is poor, but there are large 
sections of the South and West where excellent water is 
available. 

I don’t know whether you have ever been in the States, 

(Continued on page 57) 
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Tea Association sets 
mid-year meeting 


The anual mid-year meeting of the Tea Association of the 
U.S.A. will be held at the Plaza Hotel in New York City 
on March 3rd, it was announced by Samuel Winokur, presi- 
dent of the association and vice president of Seeman 
Brothers, Inc. 


The main subject of this year’s meeting will be the for- 
mation and program of the Tea Council of the U.S.A., Inc., 
the new tea promotion organization in this country jointly 
supported and operated by the U. S. tea trade and the 
governments of Ceylon, India and Indonesia. 


Hayes G. Shimp, Jr., chairman of the association's Con- 
vention Committee, stated that the speakers on the after- 
noon program will include Sir Claude G. S$. Corea, am- 
bassador of Ceylon; Arthur Lall, consul general of India; 
and a representative of the Indonesian government. 


Warren Cousins, of the A. C. Nielsen Co., will report 
on tea’s competitive position in the U. S. market 


Edward M. Thiele, of the Leo Burnett Co., Inc., will 
outline the iced tea advertising campaign which the Council 
will launch this summer. 

As a special attraction, Edward J. Vinnicombe, Jr., of 
McCormick and Co., Inc., Baltimore, will report on his 
round-the-world goodwill mission to the major tea pro- 
ducing countries last Fall, and will show films of his trip. 

The meeting will open with a luncheon at 12:15 p.m. 
The afternoon program will be followed by a reception at 
5 p.m. 


Tea experts to be on TV when 
U. S. Board holds 1953 session 


The members of the U.S. Board of Tea Experts will be 
on television when they open their 1953 meeting to set 
tea import standards for the coming season. 

CBS is giving 15 minutes to the tea experts on “Mike 
and Buff,” a daily 3:00 p.m. show seen in 19 key cities 
by a large housewife audience. 

Charles F. Hutchinson, U. S. Tea Examiner and retiring 
chairman of the board, will climax the show with a demon- 
stration of how to make a perfect cup of tea. 

In addition to Mr. Hutchinson, the board includes J. 
Grayson Luttrell, John F. Halloran, Walter Hellyer, Carl 
Seeman, Jr., Edward J. Spillane and Joseph G. Vaskas. 


Hamilton 50 years with Irwin-Harrisons-Whitney 


Thomas A. Hamilton, vice president and director of 
Irwin-Harrisons-Whitney, Inc., one of the country’s leading 
tea import houses, is being congratulated by members of the 
trade on completing his 50th year with the company. 

Mr. Hamilton is manager of the Philadelphia sales office 
of Irwin-Harrisons-Whitney. 

Prominent in industry affairs, he has been a director of 
the Tea Association of the U. S. A. 


Iced tea dispensers available. 


Iced tea dispensers in two, three and five gallon sizes 
are now available for the coming season, the Sieling Urn 
Bag Co., Chicago, Ill., announces. 

The dispensers are hand blown of heat resistant glass 
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We Specialize In Tea 


and merchandising Tea 
specialized knowledge. 
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decorated with platinum fired into the glass itself for 
The unit has a black glass base, a plastic lid 
and a bright chrome faucet. 

Packer brand names will be fired into the glass at no 
extra cost with lots of 25 or more, the company declared. 


Geo. C. Cholwell & Co. to be honored 
by New York City for passing 75-year mark 


Geo. C. Cholwell & Co., founded in 1876, will be honored 
by the City of New York for having been established and 
located in the City of New York for 75 years or more. 

A memento of the occasion will be presented to the wide- 
ly known tea company on March 2nd at City Hall. 


Seattle tea man dies 

John N. Shaw, president of the Commercial Importing 
Co., Inc., Seattle, a wholesale tea and coffee firm, died 
recently. 

A nationally known tea expert, he had lived in Seattle 
for many years. He was a tea taster for the U.S. Board of 
Tea Experts for a number of years. 

Mr. Shaw is survived by his wife, Gertrude M. 


Turks take to tea 

The Turks have discovered the tea shop reports the 
North American Newspaper Alliance from Istanbul. 

For generations the Turks have been black-coffee drinkers. 
Now, every week, a new western tea shop Opens its smart 
doors to the young Turks, who are learning to enjoy their 
“cuppa”, without milk, “to taste the flavor of the tea.” 


The prices are: tea for two, without toast or cake, 85 
cents. 


Advertising Agency magazine pages Mr. Hyde 


Anthony Hyde, who has been president of the Tea Bureau 
and is expected to be executive director of the new Tea 
Council of the U.S.A., was the January, 1953, subject of 
Advertising Agency maga 
zine’s ‘‘gallery’, a  depart- 
ment which presents profiles 
of leading figures in adver- 
tising and promotion. 

Entitled ‘‘Paging Mr. 
Hyde’, the article reviews 
his career, notes he has “a 
sort of foreign-minister-on-a- 
secret-mission look about 
him’, and predicts everyone 
will be hearing more of him. 

“The job of chief drum- 
beater in this country for the 
leading export of India, Cey- 
lon, Indonesia, and British Africa is not one calculated to 
develop a sense of boredom,” the article declares. It cer- 
tainly has not had that effect on Mr. Hyde. He is probably 
the most fanatical zealot for the progress of his product of 
any association head in the land. 

That this zeal has been rewarded can be attested to by the 
fact that you, the reader, are probably more conscious of tea 
today than at any time in your life. This, on a medium- 
sized appropriation, is quite an accomplishment.” 





Anthony Hyde 
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brisk flavor, 
never flat ! 
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Brisk Lipton Tea has such a lively, brac- 
ing flavor—it’s no wonder more people 
drink it than any other brand. Year 
after year, constant, dependable quality 
has made Lipton America’s favorite tea. 
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Tea Association names Junior Board 
of Directors; Morse is chairman 

The Junior Board of Directors for the coming year has 
been announced by the Tea Association of the U.S.A. 

Russell Morse, of Irwin-Harrisons-Whitney, Inc., is 
chairman and Harry Jones, of Standard Brands Inc., is 
secretary. 

Members of the board include Edward F. Dannemiller, 
Dannemiller Coffee Co.; Donald Gill, Geyer Advertising; 
Carl Hull, Henry P. Thompson, Inc.; William Keogler, Jr., 
Albert Ehlers, Inc.; Robert A. Lewis, Jr., Delano, Potter & 
Co., Inc.; William MacMelville, Geo. Friedman Co.; Oscar 
J. Nickel, Thomas J. Lipton, Inc.; Donald Peterson, Wm. 
S. Scull Co.; Jack Sassard, McCormick & Co., Inc.; Henry 
Semke, Otto Gerdau Co.; Thomas Shea, Jacobus F. Frank 
& Co.: Edward Thiele, Leo Burnett Co., Inc.; and Robert 
Weiskoff, Stein Hall & Co., Inc. 


This is Lipton in Toronto 
(Continued from page 45) 





gravity conveyor to the stock room and the shipping 
room, located at the rear of the main floor. 


The middle section of the main floor is occupied by 


the package tea department, where the now familiar and 
outstanding Lipton half pound and one pound cartons 
of tea are produced. The Canadian tea carton differs 
in shape from its American counterpart, inasmuch as its 
general shape follows the lines of a brick-shaped foil 
package of tea. 

For years, due undoubtedly to the British influence, 


aluminum foil packages were synonymous with tea. 
Previous to packing Lipton tea in cartons in Canada, a 
foil package was used, but the keeping qualities in this 
medium left much to be desired. When the carton 
package was adopted, the original foil package shape was 
retained to eliminate confusion on the part of the 
customer. 

The quality control room, ably run by Thelma Kapakos, 
is also located on the main floor. 

Used primarily for the receiving and storage of gocds, 
the basement of the building also houses a compiete ma- 
chine shop, a furnace room for heating and a sprinkler 
system room. All materials enter through rear doors 
on roller conveyors and are transferred by means of two 
freight elevators to their various locations throughout 
the building. 

There are very few mechanical or maintenance jobs 
that our staff of mechanics, headed up by Chief Engineer 
T. McGuire, are unable to handle. 

We are proud of the many changes that have been 
made in this venerable old building, and of its adaptation 
to modern methods of manufacture. We are also proud 
of our staff, which we prefer to call “our family.” We 
are proud, too, of the advances that have been made at 
Lipton, Toronto, and feel that we have been loyal to our 
fair city’s motto of: “Industry—Integrity—Intelligence.” 


Pl changes dates of 15th annual forum 


The Packaging Institute has announced a change in the 
date of its 15th annual forum. According to Robert deS. 
Couch, of the General Foods Corp., president of PI, it will 
take place October 12th-14th, 1953. 
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new Tea Council 
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sumer will be an integral element of our new Tea Council 
campaign. 

“One of our principal obstacles in making American a 
nation of tea drinkers is showing people how to make real 
tea. They simply do not know how to make it properly 
and, consequently, millions of Americans have never actually 
tasted the true flavor of our product. We hope, in time, 
to make the American people understand that the chemistry 
of tea is such that you cannot extract a true tea flavor with 
anything less than bubbly-boiling water—and that the full 
flavor of tea cannot be released unless it is allowed to brew 
three to five minutes. We are convinced that once people 
brew tea properly they will begin to enjoy it more often. 

"The 155,000,000 people in the United States constitute 
the world’s second largest market for tea. By the standards 
of other countries, however, individually we drink far less 
tea each year than the average person, and so the United 
States is also the world’s greatest potential market for in- 
creased tea consumption. 

“In order to tap this potential the new Tea Council will 
undertake a campaign which can best be described as a 
‘total effort.’ It will use every marketing tool that can help 
in any way, including advertising, market research, sales 
promotion, merchandising and public relations. 

“Increasing the impact of this program on the consumer, 
the individual tea companies will mobilize their sales forces 
to carry the Council's campaigns out into the field and make 
them work at the point of sale. It is not only money but 
manpower that will make the Council’s campaign successful, 
and the tea industry pledges its money and its combined 
sales force of over 2,000 men to the task ahead.” 

The International Tea Conference was the culmination 
of several months of discussions in this country and abroad 
between leaders of the American tea trade and officials of 
governments and trade groups in Asia. 

In advance of the conference, Edward J. Vinnicombe, Jr., 
vice president of the Tea Association and a director of 
McCormick & Co., Inc., was sent by the Association on a 
three-month goodwill mission to India, Ceylon and 
Indonesia. 

Other members of the tea trade active in planning the 
conference and the new Tea Council included Herbert C. 
Claridge, Tea Association director and vice president of the 
Salada Tea Co., Inc.; Edward C. Parker, Tea Association 





Tea Association names 
delegates to Tea Council 


The Tea Association of the U.S.A. has named its 
representatives to the board of directors of the new Tea 
Council. 

They are Robert B. Smallwood, Herbert C. Claridge, 
C. William Felton, Edward C. Parker, Edward J. Vinni- 
combe, Jr., and Samuel Winokur. 








treasurer and president of the Tetley Tea Co., Inc.; Cc. 
William Felton, Tea Association vice president and vice 
president of Henry P. Thomson, Inc. All were members of 
the American delegation to the conference. 

India was represented by M. J. Desai, India’s ambassador 
to Sweden, and Arthur S. Lall, consul general of India; 
Ceylon by W. D. Gunaratna, charge d’affaires, embassy of 
Ceylon, and Clarence O. Coorey, secretary, Ceylon Tea 
Propaganda Board; Indonesia by Dr. A. F. Ompi, first 
commercial secretary, embassy of Indonesia, Dr. W. J. 
de Jonge, director, association of Indonesia Tea Growers, 
and Miss Theodora Meijers, trade commissioner for 


Indonesia. 


Aborn tours Colombia 
on official NCA visit 


(Continued from page 23) 





Line’s Santa Monica, landing in Jacksonville and going on 
from there to a National Coffee Association directors meet- 
ing in New Orleans. 

This trip is the second in a series of official visits to the 
producing areas by Mr. Aborn. He visited Brazil last year 
as an official representative of the U. S. coffee industry. 


1952 consumption 
(Continued from page 18) 





including five new foreign members. The total of member- 
ships now stands at 344, held by 317 members. 

During the year two members achieved a 50-year tenure 
with the Exchange. J. Aron joined the Exchange on May 
19th, 1902, and George W. Lawrence on September 5th, 
1902. 
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gas permeability and coffee bags, hygroscopic 


Packaging 





qualities of soluble coffee — these are factors in... 


food packaging requirements 





By C. M. WOODCOCK, Package Research and Development Department 


This survey of what the food industry seeks in packaging 
materials and packages is from a report by Mr. Woodcock 
to the seminar on food packaging at the recent 14th annual 
forum of the Packaging Institute. Second of two parts. 


In addition to moisture resistance, food packages quite 
often must possess some degree of greaseproofness . . . 
Bagged coffee and many other miscellaneous products re- 
quire some greaseproofness but not a great deal. 

There are two good reasons for requiring a greaseproof 
barrier when the packaged food contains oil. A grease 
stained package is unsightly and the consumer is prone to 
conclude, however mistakingly, that such a package con- 
tains an inferior product. Madam housewife is a cautious 
buyer in all things but is doubly so when she is buying the 
family meal. The second reason for requiring grease- 
proofness is that oil, which has soaked into or through 
a package, often becomes rancid. This is a highly un- 
desirable condition, needless to say. 

I cannot resist bringing up one of my favorite whipping- 
boys at this point. The culprit is the long-standard Tur- 
pentine Test for greaseproofness. While the test un- 
doubtedly has its place, it is limited in its usefulness. Cer- 
tainly it is of great practical value to every company pack- 
aging turpentine but we don’t happen to be in that busi- 
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“The ideal coffee bag 
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General Foods Corp. 


ness nor are any of our associates in the food industry that 
I know of. 

Functional materials incorporating gas and odor re- 
sistance are of particular interest to the food industry for 
many specific applications. A tea package, for instance, 
should hold in the product-aroma and keep out foreign 
odors of all sorts. 

Coffee is a very interesting product in respect to the gas 
permeability problem. A very complex problem exists 
here and the ideal coffee bag should do many things simul- 
taehnously. It should be strong; moisture resistant; mod- 
erately greaseproof; and should be impermeable to oxygen 
while being at the same time permeable to carbon dioxide. 
Here's a good development project for someone with a lot 
of time! 

So far, we have talked about moisture resistance, grease- 
proofness, and gas and odor permeability. These, I think 
are the most “universal” properties required by the food 
industry. There are others: strength and durability, of 
course; resistance to light; chemical inertness; and many 
which are peculiar to certain food products. 

All packages are salesmen for the product which they 
contain. This is particularly true in the food industry in 
which a very significant volume of sales is the result of 
impulse buying. Many of the industry's packaging de- 





should be strong, moisture resistant, greaseproof, impermeable to oxygen and permeable to carbon dioxide." 
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sires are the result of this situation. For instance, the 
“feel” of a package—particularly a bag—is important. A 
soft product in a bag should utilize a bag material which 
has a soft feel. The plastic films such as polyethylene 
offer advantages in this connection. Easy-opening fea- 
tures; pour spouts and other re-closure devices, packages 
with re-use value; and top quality printing are a few of 
the extras which will always be of great interest to food 
packers. It is no secret that cost is the principal limiting 
factor in considering these package extras. Many phases 
of the food industry operate at very low margins and, in 
certain instances, the addition of as little as one cent to the 
production cost of a case of finished goods presents a 
serious problem. 

There are many aspects of the food packaging business 
which we have not touched upon. Most important of 
these is probably the field of product testing and evalu- 
ation. I have spoken in general terms of the moisture 
susceptability, oil freeness, odor sensitivity and other char- 
acteristics of our food products; all of which determine 
the type and form of material in which the food must be 
packaged . . . How are these characteristics measured and 
evaluated? How do we determine the amount of moisture 
a product will tolerate; the amount of oil that is available 
to penetrate the package; the degree to which the product 
is sensitive to odor absorption and the many other factors 
that are important in package design? 

Unfortunately, we have no pat answers for some of 
these questions and only partial answers for others. The 
precise definition of product characteristics and the de- 
velopment of reproducible means of measuring them is a 
difficult task. The Packaging Institute, through its Food 
Committee, is taking the lead in this work and has al- 
ready made measurable progress. 


Packettes 





Continental Can opens new sales office 


The Continental Can Co. has opened a new district sales 
office in Omaha in preparation for the late 1953 opening 
of the company’s new metal can manufacturing plant there. 
according to W. B. Larkin, manager of sales, central metal 
division. 

T. A. Graham, who joined Continental in 1919, has been 
appeinted district sales manager of the new office. He was 
formerly district sales manager at Kansas Citv. 

Sales offices at Kansas City and Des Moines have been 
closed and consolidated with Omaha, although sub-offices 
will remain open in both cities. Parts of Oklahoma and 
Arkansas previously assigned to the Kansas City sales 
district have been transferred to Houston, in order to 
provide better service in that area. 


Arkell & Smiths makes sales appointments 


Arkell & Smiths, paper bag manufacturers, have an- 
announced the appointment of W. M. Sloane as sales mana- 
ger of the newly created midwestern sales division. He 
will make his headquarters in Chicago. Mr. Sloane was 
formerly a sales representative in the central sales division. 

John K. McIntyre has been appointed sales representative 
in the western division of Arkell and Smiths. Mr. McIntyre 
will work out of the Kansas City office. 
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American Can promotes sales heads 


Allen C. Staley, Jr., of San Francisco, manager of sales 
for the Pacific division of the American Can Co., has been 
named assistant general manager of sales for the company, 
T. E. Alwyn, sales vice president, announced. 

Robert C. Stolk, now assistant manager of sales for the 
Pacific division, will succeed Mr. Staley as manager of sales, 
C. W. Roberts, vice president in charge of the division, said. 

C. W. Curry, of Chicago, now a sales division manager 
for Canco’s central division, will become assistant manager 
of sales in place of Mr. Stolk, Mr. Roberts added. 

In his new job, Mr. Staley wiil assist in the direct super- 
vision of all Canco sales activities in the United States and 
Canada. Mr. Stolk will direct sales activities on the West 
Coast, Hawaii and Alaska from the Pacific division’s head- 
quarters in San Francisco. 


New mustard jars built to stack 


Inglehoffer German-style Mustard is now packaged in 
a six-ounce glass container with a specially-designed cap and 
jar said to prevent slipping and falling when the jars are 
stacked vertically. 

The cap, manufactured by Phoenix Metal Cap Co., has 
an indentation into which a bead on the bottom of the next 
jar above fits. The beaded jar is a product of Latchford- 
Marble Glass Co., Los Angeles. 

Prepared Products, Inc., is the manufacturer of the 
German-style mustard. 


London stirred by flexible vacuum pack 


English food circles have been showing keen interest in 
a new flexible vacuum package. 

“A development which promises a revolution in pack- 
aging methods and may offer the British converter a lead 
over present American practice is the new Vac Pac, com- 
mercially promoted by E. S. & A. Robinson, Ltd.,”” reports 
Food Trade Review, London. 

“The result of 12 years of research, Vac Pac has been 
achieved by two striking developments: a plastic lamination 
suitable for the production of a flexible pouch on which a 
vacuum may be drawn, and an easily-operated semi-auto- 
matic machine capable of drawing a vacuum of 291/, inches 
in as short a time as two seconds. 

“This has been achieved by a new approach to the prob- 
lem of a vacuum pack and represents a complete break from 
the vacuum chamber theory and the cumbersome apparatus 
involved when that method is employed.” 

Despite the difficulty of CO? generation, coffee in Vac 
Pacs was found to be fresher after six weeks than in any 
other flexible pack tested, Food Trade Review said. 

A flexible vacuum package has been reported under de- 
velopment in the United States for several years. 


Folder on semi-automatic weighing machine 


A folder on weighing machines for semi-automatic batch- 
ing, packaging, bagging feed and compounding has been 
issued by the Exact Weight Scale Co., Columbus, Ohio. 

The folder describes methods of operation, scale and 
photo-electric controls, and the vibrator feeder machine and 
its controls. 

Included, too, are general specifications of the machine, 
together with pictures showing several models and ad- 
justable attachments for various types of paper bags. 
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Essential Oil Association elects Reis, 
Gampert, Coutin at annual meeting 


Cnet teen ae 


and hears retiring president McGlynn predict . . . 


gains ahead for essential oils 





This year, at least the first half, will see a considerable 
improvement over the last half of 1952 in the’essential oil 
industry. 

This prediction was offered by George H. McGlynn, of 
Magnus, Mabee & Reynard, Inc., retiring president of the 
Essential Oil Association of 
the U.S.A., in his report to 
the annual meeting of the 
organization, held last month 
at the Savoy-Plaza Hotel, New 
York City. 

The meeting elected Waldo 
Reis, vice president of Van 
Amerigen-Haebler, Inc., head 


of the association for the 
coming year. 
Other officers named _in- 


clude Louis Gampert, of the 
Felton Chemical Co., vice 
president, and P. J. Coutin, 
Roure-DuPont, Inc., reelected treasurer. 

Mr. McGlynn was elected to the board of directors, as 
was Robert Engel, of Trubeck Laboratories. 

“We have concluded 12 months of history-making events 
in our history,"” Mr. McGlynn declared in his report. “With- 
out any thought of adding fuel to the fire of remorseful 
recollections—for I daresay we have all been more or less 
discouraged by the terrific declines—I will say for myself that 
I believe we have not experienced in a quarter of a century 
such a turn-about as confronted us last year. Decline 
followed decline. There was a terrific over-supply of many 
items in our line. 

“The greed and the thirst of some overseas suppliers for 
the American dollar, irrespective of reasonable values, caused 
many distressing situations. Some thought that there was 
no limit to the quantity of oils that could be placed here, 
as evidenced by the tremendous over-production of the For- 
mosan and Guatemalan citronella oil, East and West Indian 
lemongrass oil, and others. There is a remedy for a situation 
of this kind, and I take the opportunity in the closing hours 
of my administration to urge that consideration be given to 
the matter of dumping in this market with disastrous results.”’ 


George H. McGlynn 
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Mr. McGlynn added that the year 1952 seemed to some 
to be one of selling, unloading and getting out from under 
with absolutely no thought of profit. 

“Now that we have gone through the mill, I hope we have 
benefited by our experiences of excessive losses,” he con- 
tinued. “Let us enter 1953 with a united front, banded 
together for the benefit and improvement of our individual 
operations and with the thought in mind that energies and 
efforts expended together with invested capital must reflect 
some semblance of operating profit. Sharp declines in 
merchandise values, coupled with sharp increases in oper- 
ating expenses do not make for good results. Cutthroat 
competition benefits no one. 

“Our deflated markets, our deflated commodity prices 
will rebound, I feel, and with confidence inspired by the 
new administration in Washington, business will improve. 
I trust there will be sufficient improvement to carry us well 
along into the year and that at this time next year we shall 
be able to look back and say that the questions of late 1952 
and early 1953 have been so resolved that business has 
gained, and will continue to gain and expand operations 
for many years to come. 

“Ours is a grand industry. Ours is an important industry. 
Let us all work together to develop it to even greater heights 
and to gain greater profits for all of us.” 

Other reports presented at the meeting included the 
treasurers’ report; necrology committee, by Gerard Danco; 
scientific section, by Dr. Eric Kunz; export committee, by 
F. H. Goudsmit; aromatics committee, by G. J. Tomback; 
and import committee, by F. Dittrich. 

Earlier in the day the scientific section of the association, 
meeting at the Gramercy Park Hotel, added seven additional 
articles to its book of specifications and standards, bringing 
the total to 68. 

The products and the chairman of the subcommittee pre- 
senting the new specifications included oil olibanum, by 
H. L. B. Dagget, of George Lueders & Co.; oil opopanax, by 
E. Langenau, of Fritzsche Bros. ; oil balsam Peru, by A. War- 
ren, of Dodge & Olcott; oil balsam Tolu, by E. Langenau; 
oil ocotea cymbarum, by A. Fiore, of Givaudan-Delawanna ; 
oil amyris, by George V. Brannigan, of Ungerer & Co., and 
oil guaiac wood, by Dr. J. Keller, of Schimmel & Co. 
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Vanilla Bean Association 
reelects officers, names 
directors for coming year 


Officers of the Vanilla Bean Association of America were 
reelected at the organization’s recent annual meeting at 
the Gramercy Park Hotel, New York City. 

J. R. Maxwell, of the Camax Co., continues as president ; 
H. Solomon, of the F. Huber Co., as vice president; J. 
Manheimer as treasurer. 

The directors are E. S. Buckley, Thurston & Braidich, 
James Schmidt, of Dammann & Smeltzer, and W. H. Triest, 
of the Zink & Triest Co. 


Fritzsche officers mark opening of new plant 

F. H. Leonhardt, president of Fritzsche Brothers, Inc., 
New York City, accompanied by his son and Joseph A. 
Huisking, vice presidents, flew to Toronto to inspect the 
new building which will provide administration, laboratory 
and plant facilities for the essential oil company’s Canadian 
affiliate, Fritzsche Brothers of Canada, Ltd. 
On the evening of their visit, Mr. Leonhardt tendered an 
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“appreciation dinner” to all of the employees for their 
loyalty and hard work in the company’s behalf, especially 
in the process of moving from their former location. 


Egypt's essential oil industry growing 


The Egyptian essential oil industry has shown steady pro- 
gres in recent years. 

In addition to a few large landowners, who devote part 
of their land to the cultivation of essential oil-bearing plants, 
a number of firms specialize in the cultivation and distillation 
of such plants. Distilling is done near the places where the 
plants are collected, and as local consumption is small, the 
finished products are mainly exported. 

The Horticultural Section of the Egyptian Ministry of 
Agriculture operates an experimental station for the growing 
of various plants. It also operates an essential oil extraction 
plant, which is used for laboratory purposes, and as a 
means of studying the possibilities of oil production on a 
commercial basis. 

Output of oils depends almost solely upon the demand 
from abroad, as the favorable climatic and soil conditions 
prevailing in Egypt make it easy to put under cultivation 
increased acreage to meet the demand. 

Among the essential oil-bearing plants grown in Egypt 
are pepermint on 55 acres, and anise on 180 acres, chiefly 
for culinary purposes. 

Additionally, Egypt cultivates spearmint, cumin, Eucalyp- 
tus citriodora, bitter fennel, Cassie farnesiana, orange flowers 
(for neroli and concrete), bitter orange (for petitgrain), 
bergamot, caraway, lemon, lime, Origanum marjoram and 
coriander. 

Production of most of these oils could be expanded 
rapidly, if the demand were large enough to warrant the 
establishment of a permanent industry. 


Zanzibar cloves bring high world prices 


Exceptionally high prices being offered for the 1951-52 
clove crop in the Protectorate of Zanzibar help to compensate 
for the disappointing yield, it is reported. 

Gathering of the 1952-53 clove crop on Zanzibar began 
about mid-October. It is believed that the crop will be 
thoroughly picked, because of the prevailing prices, and will 
amount to 2,088,000 pounds in Pemba and 720,000 in 
Zanzibar for the first harvest of the crop year. Workers, 
influenced by the high market prices, are demanding high 
wages for picking. 

These price offerings and the brisk demand, particularly 
from India and other Far East countries, promise the con- 
tinuance of favorable and lucrative markets. In view of 
the low supply and maintained demand, the average selling 
price is expected to exceed the high of 718 shillings 
($100.54) per 100 pounds reached in July. 

The average selling price during the 1951-52 crop year 
(July through June) was nearly double that of the pre- 
ceeding year. On the other hand, the quantities exported 
were only about 40 per cent of total shipments in the 1950- 
51 season. : 

The 1951-52 season closed with a total apparent crop of 
11,756,473 pounds compared with 43,500,000 pounds for 
1950-1951. In addition to this amount, growers are be- 
lieved to be holding back an estimated 360,000 pounds. 
The Isand of Zanzibar produced only about 14 per cent 
of the crop. All the rest was produced by Pemba, which 
is part of the Zanzibar Protectorate. 
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trends in pepper 





Having just returned from a two months trip to London, 
Holland, India, Ceylon, Singapore, Indonesia and Siam, | 
would like to report on some of the conditions in the pepper 
producing areas. My travels in India included Bombay, 
Cochin, Alleppey, Calicut, Tellicherry and Mangalore, and I 
visited a number of pepper gardens in those territories. 

I had visited India last in January, 1948, shortly after the 
establishment of her independence, when the country was 
still in a transitional period, politically as well as economic- 
ally. I was impressed with the progress made since then, 
in government as well as in the economic field. 

I found the same degree of progress among the Indian 
exporters, as well as a genuine spirit of cooperation with our 
market and an earnest desire to comply with our quality re- 
quirements. In my meetings as a representative of the 
American Spice Trade Association with the Indian associ- 
ations and government officials in regard to the recent heavy 
pepper detentions, I encountered only goodwill and an 
earnest desire to solve the problem with the assistance and 
facilities of the research of ASTA. 


While I found the same spirit of cooperation in my meet- 
ings in Djakarta with government officials and members of 
the exporters association, I noted that the efforts and ac- 
complishments regarding pepper were more on an individual 
basis rather than on a government or association level. 

My stay in Djakarta was too short for an evaluation of 
conditions in comparison with those existing during my 
previous visit five years ago. Whereas production of rubber 
and several other commodities has increased substantially, the 
planting of new pepper vines started too late to be reflected 
in higher production figures as yet. 

I always wondered why Malabar pepper production did not 
increase sharply several years ago. For the benefit of those 
who do not know the Malabar coast, I might mention that 
this is one of the most densely populated and highly culti- 
vated territories in the world; there is not much room for 
expansion of pepper production. However, some new plant- 
ing has taken place, which will undoubtedly be reflected in 
a larger crop figure next year. 

I estimate the carryover of Malabar black pepper in India 
as of December 1st, 1952, at about 3,000 tons, the 1952-53 
crop at 21,000 tons, Indian and Pakistan consumption at 
6,000 tons, possibly 7,000 tons if the price declines, so that 
India will have an exportable surplus of from 17,000 to 
18,000 tons. 

Exports during December, 1950-November, 1951, amount- 
ed to 14,870 tons and during November, 1951-December, 
1952, to 13,118 tons. This decrease reflects the increase in 
production in the Lampongs and in Sarawak, minus the 
larger offtake by world consuming markets. 
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As production in those countries is expected to increase 
somewhat during 1953, it is likely that total exports from 
India will decline proportionately further, unless the price 
declines sufficiently to cause an increase in world con- 
sumption or a willingness to buy for inventory purposes, or 
if the export tax is eliminated, as has already been done in 
Indonesia. None exists in Sarawak. 

My crop figure of 21,000 tons is arrived at by estimating 
the Travancore and Cochin crop at 12,000 tons (against 15,- 
000 tons last year) and the North Malabar crop, including 
Tellicherry and Wynad, at 9,000 tons (against 6,000 tons 
last year). 

The size of the 1952 Sarawak crop was a surprise to many. 
I found that large quantities of fertilizer sold to planters 
almost doubled the yield of the previous crop, which added 
to new planting and some native production in outlying dis- 
tricts produced a total crop (black and white combined) of 
about 4,500 tons. 

It is estimated that on December Ist, 1952, the remaining 
stocks in Sarawak amounted to about 500 tons, and in Singa- 
pore to about 200 tons. Shipment figures from Sarawak 
during January-November, 1952, received to date appear to 
differ, and final figures will follow at a later date. Although 
the harvesting of the main crop starts in July, the new plant- 
ings have resulted in harvesting of small quantities of Sara- 
wak pepper throughout the year. Barring unfavorable weather 
conditions, it is likely that the 1953 crop of Sarawak pepper 
will be at least 20 per cent, and possibly as much as 30 per 
cent, larger than the 1952 crop. 

Due to the decline in the premium for white over black 
pepper, a fair percentage of the Sarawak crop was shipped 
as black, and this condition will probably continue during 
1953 if the price differential does not alter materially. 

While we do not have a segregation of Muntok and 
Sarawak white and of Lampong and Sarawak black, it might 
serve as an illustration that total shipments from Singapore 
during January-October, 1952, of black pepper amounted to 
1,460 tons and of white pepper to 1,974 tons. 

The stocks of Lampong black pepper in Sumatra are esti- 
mated as of December 1st, 1952, at 1,500 tons of which 750 
tons, possibly as much as 1,000 tons, were stored in Telok 
Betong and the balance in the interior, mostly in the hands of 
dealers and speculators. 1 estimate that of this amount about 
1,000 tons are available for sale. 

The 1952 Lampong crop is estimated at from 4,500 to 
5,000 tons (against the 1951 crop of from 2,500 to 3,000 
tons). 

Notwithstanding some Indonesian government figures to 
the contrary issued a few years ago, I do not believe new 
plantings started in earnest before 1950, although some were 
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done in 1949. Therefore under normal weather conditions 
a slightly larger crop in 1953 is possible, but a substantial 
increase may be expected in 1954. In evaluating the price 
when marketing this crop, account must be taken of eco- 
nomic conditions in Indonesia prevailing at the time, par- 
ticularly in regard to the Indonesian rupiah, which may affect 
the holders’ willingness to sell. 

The 1952 Muntok white pepper crop is estimated at 1,000 
tons. Stocks as of December Ist, 1952, are estimated at 
300 tons of the 1952 crop and possibly as much as 300 
tons of the old crop. 

The Siam pepper crop is small, no more than 500 tons, 
possibly less. Saigon black and white pepper has not figured 
in the world market since most of its production goes directly 
to France. 

The production in Ceylon is equally small, some 300 tons. 

Imports into the U.S.A. during 1952 (November and 
December estimated) of black and white combined amounted 
to 27,734,697 pounds compared with 24,159,380 pounds 
during 1951, or an increase of 3,575,317 pounds, about 
1,600 tons. The November and December estimates are 
based on actual import manifests which are not yet complete 
at this writing, and the final figure may, therefore, be 
slightly larger. 

I estimate 1952 consumption, including purchases by the 
Army, Navy and other government agencies, at 12,000 to 
12,500 tons maximum, compared with 12,000 tons in 1951. 
This estimate is a controversial figure, as other estimates are 
either slightly higher or lower. However, I must definitely 
discount any higher figure, as from the imports must be 
deducted the annual re-exports from the U.S.A. of about 
275 tons (252 tons from January 1st to October 31, 1952). 

Moreover, stocks on January Ist, 1953, in view of the 
December, 1952, arrivals of about 1,400 tons, could hardly 
be any smaller than on January Ist, 1952, when they were al- 
ready much smaller than on January Ist, 1951 (after the 
Korea buying splurge). The recent behavior of the market 
seems to support this view. 

Stocks in Singapore, Sarawak and Indonesia on December 
Ist, 1952 amounted to about 2,800 tons. Crops from those 
areas are likely to total at least 10,000 tons, possibly 12,000 
tons during 1953. The exportable surplus from India dur- 
ing 1953 should amount to 17,000 tons compared with 1952 
exports of 13,118 tons. In the face of increased production 
by other competing areas, Indian exports during 1953 are 
unlikely to equal 1952. However, this assumption may be 


reversed entirely if the price declines sufficiently to cause an 
increase in the world consumption or a willingness by con- 
suming countries to accumulate stocks. 

No market “cushion” 

The technical position of the market differs greatly from 
a year ago when forward and new crop commitments were 
substantial, whereas these commitments so far are extremely 
light. This customary “cushion” to a market confronted 
with new crop arrivals is, therefore, lacking. The harvest- 
ing of the Allepppey crop is now in full swing and the har- 
vesting of the Tellicherry crop is about to start and it re- 
mains to be seen whether demand will be sufficient to ab- 
sorb the combined impact of these arrivals without an appre- 
ciable decline. 

In evaluating the size of American demand during the 
60 days of January-February, it might be well to note 
that arrivals during November and December, 1952, amount- 
ed to 4,964,400 pounds, compared with 2,654,093 pounds 
during 1951, so that the major part of the 1952 increase in 
imports occurred during these two months. A good portion 
of these arrivals consisted of Lampong and Sarawak pepper. 
December shipments from India to the U.S.A. amounted to 
970 tons compared with 780 tons the previous year. 

It is difficult to gauge grinders’ demand in the near 
future, but it appears problematical whether it will be sufh- 
cient to absorb the new crop of Alleppey and Tellicherry ar- 
rivals at the present price level. On the other hand, should 
the price decline to a level which is considered more reason- 
able and realistic, grinders will most probably wish to cover 
a good share of their forward requirements. 

Present indications point to a termination of the Indian 
pepper monopoly during 1953, and the increasing willing- 
ness of growers to sell at progressively lower prices indicate 
their awareness of the situation. 

Heretofore, they have proven their astuteness in market- 
ing their crop and they will undoubtedly demonstrate their 
sagacity again during 1953. A reduction or removal of the 
export tax would be very helpful in enabling them to meet 
the increased competition from other producing areas and 
move the major portion of their crop before the Sarawak and 
Lampong crops are harvested. 

Dependent on cloves 

The Protectorate of Zanzibar is virtually the only place 
in the world whose prosperity is dependent primarily on the 
clove industry. The clove tree is not indigenous to Zanzi- 
bar and Pemba, having been introduced about 1830. 
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Spice Millings 


Color tests for capsicum spices 
developed by Gentry researchers 


Greater accuracy and speed in evaluating the color of 
capsicum spices is claimed with a new method developed 
by researchers at the Gentry Division, Consolidated Grocers 
Corp., Los Angeles. The new analysis is said to take only 
a few minutes and is reportedly much more accurate than 
the Lovibond methed. 

It is stated that the Gentry technique, which employs a 
photoelectric instrument—the Beckman quartz spectropho- 
tometer—works to eliminate human error, a factor that has 
been common in the conventional procedure of putting an 
alcoholic extract of paprika, chili pepper or chili powder 
in long glass tubes and matching it with colored glasses. 





Southern California ASTA group 
elects new slate of officers 


The Southern California Regional Group of the Ameri- 
can Spice Trade Association has picked a new slate of off- 
cers to serve for the balance of the year. 

Elected were: chairman, Lloyd C. Belliisme, vice presi- 
dent of the Gentry Division, Consolidated Grocers Corp.: 
secretary, Allen Leivenberg, district manager, McClintock- 
Stern Co., Inc.,; assistant secretary, Jack Cunningham, Los 
Angeles spice broker. 

Meeting monthly to discuss spice matters, the group is 
composed of leading grinders and brokers in Southern 
California. Representatives plan to meet with the Northern 
California Regional Group during the Western States Meat 
Packers convention in San Francisco in February. 


Announce plan for India pepper fumigation 


D. P. Karmarkar, India’s Minister of Commerce, has an- 
nounced that the planning commission has included in the 
five-year plan a scheme for fumigation of pepper intended 
for export, and compulsory affixation of a trademark and 
“Agmark”’ about the quality of the commodity before it is 
allowed to be exported. 

Mr. Karmarkar said this followed complaints about the 
quality cf Indian pepper. He though the trade itself had 
some scheme for insuring quality. It was reported that the 
trade generally cleaned pepper before export to make sure 
the quality conformed to the specifications of the Foreign 
Importers’ Association. 


ASTA booth goes to western convention 


The ASTA booth shown at the American Meat Institute 
convention in Chicago is being shipped to San Francisco 
for the convention of the Western Meat Packers Association, 
February 11th—13th, 1953. 

With it goes the same “give-aways,” shakers filled with 
finely ground black pepper; jars of spices to be seen, smelled 
and tasted by visitors to the booth; copies of the ASTA re- 
search pamphlet, “ABC of Spice Cookery,” “Spices, What 
They Are and Where They Come From;’ and reprints of 
the article in the American Medical Journal explaining the 
approval by scientists of the use of spices in low-sodium 
diets. 

Members of the ASTA Regional Committee of Northern 
California, together with one of the research committee, 
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will be in attendance at the booth. There will also be a 
speaker for a half-hour session on the use of natural spices 
in food manufacture. On the dais with the speaker will be 
the research member and another expert on the use of spices 
in sausage making and meat packing. 


Featured spices for 1953 

Featured spices for 1953, as selected by the American 
Spice Trade Association, are being forwarded to food 
writers and commentators throughout the country. 

Here are ASTA’s recommendations on spice emphasis for 
the 12 months: 

January, oregano, for meats, spaghetti, pizza, etc. 

February, cinnamon, for baking. 

March, mustard, for Lenten use. 

April, cloves, for ham. 

May, paprika, for salads. 

June, pepper, for salads, sandwiches, picnics. 

July, seasoning salts, outdoor cookery, salads. 

August, mixed pickling spice, for pickling. 

September, nutmeg, for pickling, relishes, preserves. 

October, chili powder, for baking. 

November, sage-poultry seasoning, for stuffings, game. 

December, ginger, for holiday desserts. 


Sees small Grenada nutmeg crop 

The Grenada Cooperative Nutmeg Association indicates 
a relatively late and small crop for 1952-53, according to 
W. P. Maddox, American Consul, Port of Spain. 

The 1951-52 crop reached 5,212,756 pounds, of which 
3,745,392 pounds were exported, 62 per cent to the United 
States. 

Nutmeg acreage in Grenada has become fairly constant 
at 15,000 acres, with a yield of about 400 pounds per acre. 

Mace production during the crop year 1951-52 reached 
752,576 pounds, of which 520,688 pounds were exported, 
75 per cent to the United Kingdom and 9 per cent to the 
United States. 


Develops coffee makers for cars 


An automatic coffee maker which can be fitted to 
the dashboard of a car is being manufactured in West 
Germany. 


Dear Sir 
(Continued from page 46) 





but the tea served here in restaurants is so inferior to that 
served in Canada, that all Americans feel that Canadian 
restaurant tea is good—and it is by comparison with ours. 

As regards your last criticism, I think you have to bear in 
mind that the idea is to get people to use enough tea, and 
most of the water used in restaurants in this country is not 
boiling, but is from the coffee urn, you would therefore get 
a “tar better cup of tea when using this type of water,” 
than you would by using a little tea with the same type of 
unboiled water, as it has a chance to make an extraction 
before it cools too much. 

The comparison is not between boiling and not-boiling 
water, but is between using enough or too little tea with 
water which is not boiling. 

Robert Compton 
Bingham & Co., Inc. 
New York City 


57 








ew 


ile Vhs 





@ @ The tug boat strike created prob- 
lems for the coffee fraternity, as might 
be expected. But one of the effects was 
to stimulate demand for spots. While 
the strike was on, anyone on the Street 
in a position to deliver spots did a brisk 
business. Soon after, though, things were 
back to what one green man termed “so- 
called normal quiet.” 

s @ Fred Kohn, of the Old Dutch Coffee 
Co., was elected president of the New 
York Coffee Roasters Association at the 
organization’s meeting last month. Mr. 
Kohn succeeds Simon Auskern, of the 
Sabrosa Coffee Co. 

Harold Hanson, of the G. Washington 
Coffee Co., was named vice president; 
Albert Schonbrunn, of S. A. Schonbrunn 
& Co., treasurer; and George Hedden, 
of the Eppens Smith Co., Inc., secretary. 
@ @ John F. McKiernan, executive vice 
president of the National Coffee Associa- 
tion, was guest of honor at a luncheon at 
India House tendered by the board of di- 
rectors of the New York City Green 
Coffee Association. 

Also on hand as guests of the green 

coffee group were NCA staff members 
Richard F. Curry and Charles Sewell. 
@ & To discuss coffee problems firsthand 
with coffee men in other parts of the 
country, Mr. McKiernan is visiting Min- 
neapolis, St. Paul, St. Louis and Chica- 
go. Later he will get together with coffee 
men in still other cities. 
@ 8 Jerry Gumperz, who _ formerly 
headed up his own coffee importing firm, 
the Jerome Gumperz Co., became associ- 
ated as of February 1st with George P. 
Bott & Co. 


The expanded Bott organization is now 
operating out of the former Gumperz 
quarters at 100 Front Street. 

Active on Front Street for about 25 
years, Mr. Gumperz carries with him in 
his new association the well wishes of 
a host of friends in the trade. 


@ @ The New York coffee fraternity will 
be getting together at a send-off dinner 
to Bill McDonald, of the Gordon W. 
Voelbel Co., Inc., and J. Elliott Burt, of 
Reamer, Turner & Co. 

The “send-off” is from bachelorhood 
into matrimony. 

At this writing more than 125 Front 
Streeters have indicated they will be on 
hand for the dinner, which will be held 
March 10th at 6:00 p.m., in Phil’s Res- 
taurant, which is located in the Coffee 
Exchange building. 

Handling the arrangments are Walter 
K. Lederhaus, of Walter K. Lederhaus 
& Co., and Thomas J. Mangieri, of W. 
J. Donohue & Co. 


@ @ The Green Coffee Association is 
surveying opinion among its members on 
the week-end outing which has been held 
for several years now in the spring. In 
view of the response last year, it was felt 
the coffee men had better be surveyed 
first, before setting up arrangements for 
a 1953 weekend party. 

Members are also being asked whether 
they would prefer such an outing in June 
or in September. 


@ @ Carlos Trueba, agent here for 
shippers of Colombian coffees, flew down 
to that country last month on one of his 


regular business visits. He returned by 
plane, too, the whole trip taking only 
two weeks. 

@ @ Front Street friends of Patrick J. 
Mulcahy, who died in Santos last month, 
celebrated a requiem mass in the Lady of 
Victory Church, at Pine and William 
Streets. 

Mr. Mulcahy was with the American 
Coffee Corp. in Santos for 22 years and 
for the past seven years was with the 
Moore-McCormack Lines. 

He had a wide circle of friends in this 

country, as well as a host of acquaintances 
in Brazil, where he was known as “the 
unofficial mayor of Santos.” 
@ @ Ferdinand C. Hibberd, former 
owner of the Gillies Coffee Co., one of 
the oldest coffee roasting houses in New 
York City, died in St. Petersburg, Flori- 
da. He was in his late sixties. 

He had moved his home from Yonkers 
to Florida only two weeks before. 


® @ Coffee men last month gathered 
aboard the Bowhill, moored at the foot 
of Columbia Street, Brooklyn, for an in- 
formal party to John H. Egidy, manager 
of the inward freight department for the 
IFC Lines. 

Mr. Egidy was leaving on an inspection 
trip to South America. 


® 8 Cecil Hudnall, manager of the 
green coffee and tea department of Stand- 
ard Brands Inc., has accepted the chair- 
manship of the coffee and tea division in 
the 1953 fund campaign of the New York 
Chapter of the American Red Cross, ac- 
cording to an announcement by Bertram 
B. Warren, head of the consumer goods 
and services section. 

@ ® Jack Lenson, one of the founders 
of the U. & J. Lenson Corp., Brooklyn, 
N. Y., importers, roasters and packers of 
coffee, died early this month. 

He was 80 years old. 
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By MARK M. HALL 


@ 8 Denizens of the green coffee dis- 
trict at the junction of Front and Cali- 
fornia, or within a stone’s throw of. it 
still say that things are on the quiet side, 
though they are doing some _ business. 

The figures show, however, that there 
was a decided increase in 1952 over 1951 
on imports of coffee through the Port 
of San Francisco. Including October, 
1952, the total was behind 1951, but No- 
vember and December imports were large 
by comparison, thus the increase for the 
year. 

Coffee imports into the Port of San 
Francisco, according to G. Stanley Evans, 
of the Harbor Board, were 13,822 tons 
in November, 1952, and 15,670 in De- 
cember. The total was 141,231 tons in 
1952 and 149,620 in 1951. This is a new 
record in coffee imports. 

While price tendencies are on the weak 
side, the statistical position of coffee is 
strong. Colombians are relatively more 
attractive than other coffees. Importers 
as well as roasters are more cautious in 
all their dealings because of the high 
price of coffee, increased financing and 
risk. The new Brazilian tax is adding 
almost one-half a cent to the cost of their 
coffee. The strength of Brazils is en- 
hanced by the government's controls. 
@e \M. A. Husain, consul general for 
India, was guest speaker at the WSTA 
meeting held at the St. Francis Hotel last 
month. Jo Bransten, president of the 
association and of M.J.B., arranged the 
affair and acted as chairman. He pre- 
sented to Carl Corey, retiring president 
of WSTA, a gift from the association. 
Then he briefly outlined the tea situation 
in the United States and turned the dis- 
cussion over to Mr. Husain. 

Tea in India is one of the three largest 
exports, Mr. Husain pointed out. The 


low price of tea recently affected exports, 
working a great hardship. Many estates 
were closed down. The government had 
to step in to help the industry. Ninety 
per cent of the tea companies in India 
showed a loss. With some improvement 
in prices of late, India felt it could sup- 
port the new Tea Council and concen- 
trate on the promotion of sales in the 
country which had the greatest potential, 
the United States. 

Mr. Husain said there was great room 
for improvement in the preparation of tea 
by the restaurants of this country. They 
all seem to boil the water too long, 
eliminating the air which carries the 
aroma. Another improvement would be 
the introduction of electric kettles which 
are more common in tea drinking coun- 
tries, and which permit brewing under 
proper conditions, 

Among the visitors at the W.S.T.A. 
luncheon was Warner Wilson, of the 
Long Advertising Agency. 

Dave Roberts, former manager for 
Lipton’s in San Francisco, was also 
present. He said that he is working at 
his retirement. He quoted the old saying 
of Sir Thomas Lipton, that “there is no 
fun like work.” 

A new face was that of Dave Davis, 
recently named assistant to Ed Spillane. 
Dave is new in the tea business. This is 
his first job after graduating from Santa 
Barbara State College and after doing 
his stint for Uncle Sam. 

Norm Johnson, of the firm bearing his 
dad’s name, thought he would pick up 
a few points on golf to the disadvantage 
of his fellows in the coffee trade, so he 
made his appearance quietly at the re- 
cent Bing Crosby professional tourna- 
ment at Pebble Beach. Other coffee men 
must have had the same idea, for whom 
should he see but Harvey Brockhage, 
Cedric Sheerer, Carl Corey and Bob 
Manning. One coffee golfer who was 





ther» said that after watching the pros 
he thought less of the game, but he did 
not make it quite clear whether he meant 
h's game or the pros’. 

@ @ James DeArmand of |. A. Folger 
& Co., and Mrs. DeArmond, are on an 
extended trip to Central America. Ob- 
ject: a vacation, as well as a chance to 
look into the coffee situation. 

@ @ Eddie Harder, of Thomas J. Lip- 
ton, Inc., is being transferred from the 
management of the production department 
in San Francisco to head the management 
of the plant in Galveston. Tem Moss, 
buyer and head of the tea department in 
San Francisco will take over the dntics 
of Eddie and handle both jobs. Edie, 
it seems, had not been in San Francisco 
long enough to be classed as a_ native, 
but his many friends will miss him and 
wish him luck in his new job. 

8 ® Harry D. Maxwell, of Hard and 
Rand, spent a week in New York last 
month. John Neuman, representing the 
same company, returned to Santos before 
Harry left. He had spent some time in 
San Francisco calling on the trade. 

@ ® Richard Quinlan’s daughter, Claire, 
is married to Lieutenant H. T. Croon- 
quist, a West Point graduate and present- 
ly stationed in Germany. They had a 
son recently and named him Peter. The 
event created considerable pressure on the 
chest buttons of Richard, when he realized 
he had become a grandfather. But what 
got the local coffee grandfather was that 
his grandson could elect at the age of 21 
to become either a German or American. 
ae W. J. Rowe, of S&W, is off on a 
trip to Brazil with Mrs. Rowe. Business 
and pleasure is the purpose. 

@ @ The next meeting of the San Fran- 
cisco Coffee Club will take place at the 
Lakeside Country Club on March 27. 
8 8 Olin Howell is now with Stein, 
Hall. The new connection was announced 
shortly after Olin had returned from the 
main offices in New York, where he had 
been in conference with the management. 
He will handle the coffee deparment on 
the Pacific Coast for the company. 
Stein, Hall are agents for Usropa, S. A., 
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of Santos, successors to the Theo. Wille 
Co. 

@® @ Ed Bransten, of M.J.B., spent a 
week at Palm Springs last month, with 
Mrs. Bransten. 

® 8 jim Mahoney, who had to leave 
the Haly’s and the good company of Ed 
Spillane because Uncle Sam put the finger 
on him, is now holding down an office 
job at Camp Roberts. 

® @ It looks like team work, good timing 
and fine business . . . the last because it 
allows an honest tax deduction. Jack 
Hornung’s wife, Barbara Jean, gave birth 
last December 30th to a fine baby girl, 
Patricia Jean. There was not much time 
allowed to become eligible for the extra 
dependency deduction on Jack’s income 
tax, but she “made it.” 

Leon Cavasso’s wife allowed more time. 
She gave birth December 19th to a boy 
named Joel. 

@@ The memory of the late S. F. 
Pellas, of the firm bearing his name, was 
honored by the naming of a new 100-ton 
motorship, the M. V. Silvo Pellas. It 
will carry sugar and molasses for Nica- 
ragua Sugar Estates, Ltd., Corinto, Nica- 
ragua. It was especially designed for 
the company by the Blount Marine Corp. 
of Warren, R. I. A nephew, Alfredo 
Pellas, is the president of the company. 
@ 8 The port of San Francisco Foreign 
trade zone is “the fullest since it was 
opened in 1948,” according to superin- 
tendent James Campbell. The zone is lo- 
cated at Pier 45 B near Fisherman's 
Wharf, and is loaded with foreign goods 
awaiting release into this country or trans- 
shipment to other countries. The zone is 
used for the conditioning of spice seeds, 
which are released as needed. The next 
development of the port will be the 
establishment of the Ferry Building as 
a world trade center. 

@ ® The 1953 PCCA convention will be 
held May 11th-13th at Pebble Beach. 


Southern California 
By VICTOR J. CAIN 


@ @ The Los Angeles Coffee Club held 
its annual wind-up golf outing at the 
San Fernando Valley Country Club. We 
were, as usual, enjoying weather adver- 
tised by the Southern California Cham- 
ber of Commerce, so that all competitors 
in the golf tournament could work their 
clubs to the best advantage. 

First prize for low net went to Irving 
Manning, coffee buyer for the Smart & 
Final Co. The prize was a sand wedge. 
Second prize (one dozen Spalding dot 
golf balls) to Jack Arnold, of the 
Huggins-Young Co. Third prize (one- 
half dozen golf balls of the same manu- 
fecturer) to George Riley, director of the 
Farmer Bros. Co. Fourth prize (one 
sporting golf hat, went to Warren Emmer- 
ling of Ben Hur Products, Inc. The 
last three prizes, consisting of three sets 
of golf balls (donated by Moore-Mc- 
Cormack Lines, Inc.), went to J. P. 
Morgan, Continental Can Co., Bill Eigle, 
Pope & Talbot Lines, Inc., and Vic Cain, 
W. J. Morton, Inc. 
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There were many door prizes, con- 
sisting of an _ electric blanket, table 
lighters, clocks, radios and Wilbur Curtis 
silex coffee pots. 

After enjoying a dinner fit for a 
connoisseur, the boys retreated to the 
tables to try their luck in a game of 
chance. 

Here’s looking forward to the next 
coffee club golf outing in the very near 
future. 

@ 8 We were pleased to hear of the 
marriage of Doris Brunswick and _ Bill 
Close (formerly with the Smart & Final 
Co.) which took place in Las Vegas, 
Nevada. It was a small private wedding, 
with Mrs. Bill Waldschmidt acting as 
matron of honor, and Len Koppel as 
best man. After the ceremony and a 
dinner, the couple honeymooned in San 
Francisco, with Bill seeing many of his 
friends in the coffee trade. 

® & The final step has been taken by the 
Smart & Final Co. in moving their plant 
into the premises formerly occupied by 
Hass, Barauch & Co. Irving Manning 
has replaced George Smith as buyer for 
the new company. 

@ @ Roy Farmer, Jr., ran into difficulty 
on his return from the coffee convention. 
Roy returned via New York and Chicago, 
but when the time came to start on the 
final leg of the journey home, all flights 
were cancelled due to bad weather. After 
waiting around for a full twenty-four 
hours, Roy decided to make plans im- 
mediately for a train connection so that 
he might arrive home before Christmas. 
He just made it, with only seven hours 
to spare. His traveling companion, Bill 
Waterhouse, returned home only to be 
taken down with the mumps the following 
day. However, we can report that Bill 
is back on the job, felling just fine. 

8 @ Ed Johnson, Sr., traveling with his 
son Ed, Jr., stopned in Los Angeles while 
on his way to M>-xico. 


St. Louis 
By LEE H. NOLTE 


ee The regular meeting of the St. 
Louis Coffee Club was held at the York 
Hotel. Vice President Gene Crowson 
presided, since President Pete Rubinelli 
was out of the city. 

Four new members were welcomed into 
the club: Leonard Lipic, of Lipic’s Pen 
Stores; Dudley C. Dunlop, of Conti- 
nental Can Co.; John Adzick, of Silex; 
H. J. Schmidt, of the R. C. Can Compa- 
ny. 
We also had the pleasure of a visit 
from C. R. Kaufman, of the New York 
office of J. Aron & Co., Inc. 

Short memorial services were held for 
the late Gus Gilster, president of the 
General Grocers Co., and for Mrs. Cather- 
ine DeVoti, mother of Mrs. Pete Rubin- 
elli, wife of our president. 

Dave McKay, chairman of the enter- 
tainment committee, announced the 1953 
golf schedule. All games are to be 
played over the Norwood Country Club 
course. Dates are May 12th, July 16th 
and the Handicap Tournament on Sep- 
tember 17th. 


These are the results of our annual 
election of officers: President, Dale 
Norwine, sales manager, Dining Car 
Coffee Co.; vice president, Norman 
Raithel, resident manager, Mississippi 
Shipping Co.; secretary, Ed McCleary, 
W. Ferd Dahlen Co.; treasurer, Don M. 
Hawken, Thos. M. Hawken Co. 


Vancouver 
By R. J. FRITH 


ss |. B. Ruth, president of the J. B 
Ruth Co., Inc., of Los Angeles, was in 
Vancouver just before the holidays. With 
his firm’s local representative, Arthur 
Irish, he was visiting friends in the Van- 
couver coffee business. 
@ ® Austin Landelon is completing his 
organization's first year in Vancouver. 
This is the Interprovincial Co-Operatives 
Limited, which is both an association of, 
and a wholesale supply house for, several 
provincial cooperative stores in the 
Western Canada. The firm does coffee 
roasting and packaging. 
@ @ Henry Schmidt manager of coffee 
for Nabob Foods, says that the 1952 con- 
vention at Boca Raton was just about the 
best ever. He returned to Vancouver 
well before the cool spell that afflicted 
some parts of Florida and feels he was 
lucky because he went there with only a 
few summer suits! 
@ 8 Whether or net the Tea Bureau will 
continue to operate the Western Canadian 
territories from the Vancouver office, 
established when the Bureau got under- 
way, no one in Vancouver appears to 
know. Only a short while ago the local 
office got instructions to close, but sub- 
sequently this order was modified. The 
idea generally accepted here is that the 
Tea Bureau will continue, with a reduced 
advertising and sales budget. 
@ 8 The automatic coffee vendor has 
come to Vancouver. The company 
handling this development has one panel 
truck, offices in the Royal Bank Building, 
a selling and servicing staff, and a bright 
hope that Vancouver will “take” to the 
new idea. Which it well may do. 
@ @ Pepper’s price position at this writ- 
ing is easier in Vancouver. That may 
interest traders everywhere. The price 
to the retailer, for good average black 
pepper was $2.35, a little down from pre- 
vious month’s quotes. The jobber is 
quoting $1.06 for January delivery to the 
local wholesaler, a drop from $1.50. Spot 
stocks are higher. Other spice quotes are 
fairly steady and firm. Local demand is 
normal, with gains reported in the sale 
of some well advertised brands. 
@ @ In this part of the country at least, 
sales of instant coffee, showed an increase 
of 20 per cent in 1952 over the preceding 
year, according to reports. 
@ @ Swanson Bros., Chicago importers, 
roasters and distributors, have supplied 
jobbers brands for many years to leading 
wholesalers. Bob Swanson says the 
jobbing trade is holding at good volume. 
Gus Kramme, in the merchandising de- 
partment, is celebrating his 40th vear with 
the company. 
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By W. McKENNON 


@ ® George G. Westfeldt, Jr. was in- 
stalled as the new president of the Green 
Coffee Association of New Orleans at its 
annual meeting in the Board of Trade 
Building. 

He succeeds Milton J. Ruth, who will 
serve on the board of directors. 

Other officers installed are Austin A. 
O’Brien, first vice president; John J. 
Cummings Jr., second vice president, and 
George T. Gernon, third vice president. 

Six new members of the board of di- 
rectors were installed to serve two-year 
terms. They are Earl P. Bartlett, Her- 
bert R. Graf, Ralph C. Richards, Kent 
Satterlee, Fred R. White and Alvin N. 
Zander. 

They will serve with Albert J. Breaux, 
W. J. Ganucheau Jr., Clifford Lafaye, H. 
Ashton Lafaye and Murray M. Squires, 
who were elected in 1952. 

During the meeting the outgoing presi- 
dent was presented a cafe brulot set. 


@ @ A special promotion by a large New 
Orleans roasting firm was advertised here 
last month. Three cups and_ saucers 
were available for 75 cents when ac- 
companied by three special vouchers 
from the coffee. The china matched 
dinner plates and soup plates which were 
given as premiums by the company a few 
months ago. The cups and saucers may 
be obtained at premium stores, but during 
the offer the consumer could also get them 
from her local grocer, where they were 
being featured as a pick-up. 

The same firm has been advertising its 
three pound pail of coffee-and-chicory 


blend at a nine-cent reduction, making 
the price $2.16. 

@ @ Another roaster is advertising a 
saving of seven cents per pound on the 
purchase of his coffee. The copy advises 
consumers to ask about the savings plan. 
Inquiry at the grocery store reveals that 
when the customer has saved ten empty 
bags of this brand, they may be turned 
in for one free bag of coffee. The 
current price in some stores is 80 cents 
per pound for the coffee-and-chicory 
blend. 

® @ Friends and associates in the trade 
were saddened by the death here of Frank 
E. Martin, 69. Mr. Martin, at one time 
port steward for the Mississippi Shipping 
Co., was president of the Trico Coffee 
Co., a firm he founded in New Orleans 
a quarter of a century ago. 

Surviving are his widow; a son, Frank 
E. Martin Jr... New Orleans; and a 
daughter, Mrs. Robert Basset, St. Louis. 
@ @ The Annual Meeting of the New 
Orleans Board of Trade, Ltd., was ad- 
dressed by W. Connell Englisbee, presi- 
dent, who gave a report on 1952 activities. 

W. L. Carter, executive vice president 

of the board, in making his annual re- 
port mentioned that the meeting was the 
first to be held in the Board’s completely 
remodeled quarters. A nominating com- 
mittee was chosen. 
@# eC. H. Baskerville, of C. E. John- 
ston, S. A., recently visited New Orleans, 
where he made his headquarters at the 
offices of Hanemann and Cummings. 


@® ® Douglas Scherer, son of Henry F. 
Scherer, executive vice president of the 


Douglas Public Service corp., has joined 
that corporation in a business capacity. 
The younger Scherer, who was a flight 
captain for Capitol Air Lines for the 
past ten years, will be located in New 
Orleans. 

# @® Bates Smith, with Mrs. Smith, of 
the Interstate Coffee Co., Augusta, 
Georgia visited New Orleans recently. 

® ® Milton M. Livingston, of M. Living- 
ston & Co., Inc., Paducah, Kentucky, with 
Mrs. Livingston and their son, Mike, 
visited here recently before boarding 
the Del Mar for a trip to Brazil, Argen- 
tina and Chile. The Livingstons will re- 
turn via New York. 

ee R. M. Nash, of Nash and O'Brien, 
was in New York on business recently. 
@ 8 One hundred years ago two Scotch- 
men, Simon Reid and Thomas Reid, 
founded a trading post on the Mississippi 
river. In 1865 they moved to Chicago 
and the business has been growing ever 
since. In commemoration of their 
hundred years in business, they are hav- 
ing a special sales drive in all depart- 
ments. 


Here, There 


How to sell—Lesson One 

Coffee men might like to pass this tale 
around where it could do some good. 

The Gentry Serenader tells of the 
salesman demonstrating a meat slicer to 
an old butcher. Each feature was de- 
scribed and belabored in great detail over 
a period of two hours by the able sales- 
man. Finally he ran out of features 
and breath. All he could say was, “Pretty 
slick, eh?” 

“Best I’ve ever seen.” 

“Then why don’t you buy it?” asked 
the salesman. 

“Well, why don’t you ask me?” 
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FELIX J. VACCARO 
305 Magazine St., New Orleans 12, La. 


seidenilinaa innit tilts Cable Address: FELVAC Phone: MAgnolia 3688 


Special attention to the requirements of roasters' selections; 
quotations and samples submitted on request. 


REPRESENTING EXPORTERS IN: 
Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua; Havana, Cuba; San 
Jose, Costa Rica; San Pedro Sula, Honduras; Ciudad Trujillo, 
Dominican Republic. 
Sub-Agent in Principal Markets 
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Chicago 
By JOE ESLER 


® ® George R. Mueller, manager Con- 
solidated Grocers coffee department, 
has returned from trade meetings at 
the Baltimore offices. 

® 8 Reid, Murdoch & Co., Inc. is in- 
troducing a new brand of coffee in the 
Chicago territory under the brand name 
730. While this brand has been sold 
in the eastern territory for some time 
this is the first time it has been offered 
to the Chicago trade. The company 
is now using the slogan, our Second 
Century of Progress. 

ws @ F. A. Close of Otis McAllister has 
joined the Chicago Coffee Club reports 
Alex McNaughton, Club treasurer. 

® ® Centrella stores are now using a 
full page, each Thursday, in the Chi- 
cago Daily News and among the items 
featured are their Centrella and Viking 
coffee brands. 

@ #8 Gus Kramme, in the merchandis- 
ing department of Swanson Brothers, is 
celebrating his 40th year with the com- 


® @ Edward Swanson of Eureka Tea 
and his family have returned from their 
west coast vacation trip. 

@ @ Hazel-Atlas Glass Co. had exhibits 
at the various food and canners con- 
ventions starting February 20th in Chi- 


cago, with representatives from the 
various offices. 
eew. F. McLaughlin & Co. is in- 


troducing a new line of instant coffee 
packed in 2 oz. and 5 oz. jars. Heavy 
newspaper advertising is being used to 
push the new line. 

@ 8 Armin Kusswurm, Secretary of 
the National Restaurant Association, 
urges members and their friends who 
plan to come to the 34th annual con- 
vention and exposition to be held at the 
Navy pier May 11th-15th to make 
reservations early. As 21,000 attended 
last year and as many or more are ex- 
pected this year, hotel rooms will be 
assigned to first come, first served. 


@ 8 Jewel Tea Co. has organized a 
Jewel Coffee Club to which salesmen 
selling more than 300 pounds weekly 
will be admitted as members. Those 
meeting the requirement of 300 pounds 
receive a bronze coffee bean emblem; 


400 pounds, a silver coffee bean em- 
blem; 500 pounds, a gold coffee bean 
emblem. 

@eN. L. Schmid headed the staff 
from Woolson Spice Co. for the 
grocery jobbers convention held at the 


Morrison Hotel also the food con- 
ventions in St. Paul. 

@® @8 Chicago Food Brokers Associ- 
ation is celebrating its silver anni- 


versary this year. 

@ @ The Canteen Co. is using G. Wash- 
ington soluble coffee in their canteens and 
the company reports the brand has helped 
to build the popularity of the Canteen 
coffee service. 

@ @ The Spicer Ette Co. has introduced 
a new plastic spice dispenser which holds 
six different spices and the cap can be 
adjusted to either sprinkle or pour. 

® ® John Stevens and Walter Borchers 
have been presented with wrist watches 
by president John Sarther of the Sprague 
Warner division of Consolidated Grocers 
Corp. honoring the completion of fifty 
years of service. 

# @ S. Hamill Co. of Keokuk, Iowa is 
celebrating one hundred years in business 
in that territory. 








pany. 





1952 coffee imports near 
all-time high set in 1949 


Coffee imports into the U. S. for the year 1952 totaled 
2,700,000,000 pounds, a gain of more than 22,000,000 
pounds over 1951, according to an estimate issued by the 
National Coffee Association. Although final figures were 
not available, the increase indicated for 1952 would 
amount to approximately 900,000,000 cups of beverage 
coffee. 

The 1952 figure, highest in three years, approaches the 
all-time record of 1949, when total U. S. imports of coffee 
reached 2,900.000,000 pounds. 

The association said that consumer prices during 1952 
were steady, reflecting the willingness of U. S. roasters 
to absorb higher operational costs. Due to the highly 
competitive nature of the coffee business, roasters have 
been accepting profit margins that comparable industries 
would consider entirely inadequate, it was stated. 

Generally speaking, low mark-ups by the individual 
coffee companies will continue to prevail through 1953, 
NCA indicated, and stressed that the cost of roasted 
coffee to the consumer depends almost entirely on the 
price at which green coffee can be purchased from the 
producing countries. 

NCA said it is not possible to predict the price of the 
raw product for future months, but the trade is encouraged 
by the promise of our Latin American suppliers to keep 
production abreast of rising U. S. consumption. 


Coffee vending machines now serve 
719,082 cups a year, magazine says 

“Silent salesmen” now serve 719,082,000 cups of hot 
coffee annually through 16,270 hot coffee venders, ac- 
cording to the annual census of the vending machine in- 
dustry compiled by Vend magazine. 

The census showed that the number of coffee venders 
in various types of locations increased from 9,100 to 
16,270 machines during 1952. 


FEBRUARY, 1953 


“Production lagged far behind demand because of 
material shortages,” the census said, and added that “‘out- 
look is for demand to exceed supply through this year no 
matter what happens to material controls.” 

Coffee machines presently on location in industrial 
plants, office buildings, armed service installations and 
other outlets, made average weekly sales of 850 drinks 
per vender during 1952—an increase of 130 cups over 
the 1951 average, the census reported. 

Of the potential, Vend predicted: ‘Coffee machines will 
move out to top-volume locations just as quickly as they 
can be built. Vast improvements have been made in the 
quality of the coffee vended, and coffee processors are at 
work now on even better products, including putting the 
aroma back into instant coffee.” 

A 16-page reprint of the complete census is available 
upon written request to the Editor, Vend, 188 West 
Randolph Street, Chicago 1, III. 


Aims at 198,000,000 more cups 
of coffee—via vending machines 


Coffee consumption in this country, through vending 
machines, will be increased by more than 198,000,000 cups 
next year if an ambitious $5,000,000 distribution program 
launched by Rudd-Melikian, Inc., Philadelphia, works 
out. 

This company manufacturers a small dispenser called 
Coffee Cub and plans to set up a chain of 200 franchised 
distributors in key trading centers throughout the United 
States. 

It will take about six months to complete the appoint- 
ments. 


Puerto Rico expects smaller coffee crop 

Coffee growers in Puerto Rico estimated their 1953 
crop will be around 17,500.000 pounds, a considerable 
decrease under last year’s production of 30,000,000 pounds, 
an all-time high for the commonwealth. 
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CLASSIFIED gage err 
Rates: Single Soume 3.50; 1” $6.00 
2” $11.0 sif00: 4°" $18.00 


Situations Wanton’ e per word. $1 minimum. 


COMPLETE—MOST MODERN 
COFFEE MACHINERY 


FOR SALE PIECEMEAL 
Immediate Delivery 
AT ATTRACTIVE PRICES 


1—Burns Thermalo Model 23R gas-fired 
Batch Coffee Roaster, with automatic 
Stoner, Stirflex Cooling Truck and 
Blower. Fully automatically controlled. 


Burns Thermalo Continuous gas-fired 
Roasting and Cooling Unit. Hardly 
used. Like new. 2 years old. 


Automatic Hoepner type B-3, B-4 and 
B-6 Net Weighing Coffee Packaging 
Units, with Shaker Attachments. 


Pneumatic Scale Co. automatic Screw 
Cap Capper with Hopper Cap Feed. 


2—Burns drum-type 10-side hexagon 
Coffee Blenders. 


Gump and Caldwell Bucket Elevators 
and Feed Conveyors. 


Burns Sample Coffee Grinder. 
Burns Sample Coffee Roaster. 


100 Ib. Coffee Filling Machine. 
50—Lansing Hopper Trucks with bottom 
discharge. 
Inspection Can Be Arranged 
By Appointment 


Write, Wire, Phone Collect 
For Further Details and Quotations 


THE WARFIELD COMPANY 


In Liquidation) 


536 W. ond St,, Chicago 16. Ill. 











Phone No. Canal 6-4000 





EQUIPMENT FOR SALE 





FOR SALE: 1 Burns Smokeless Thermalo 


Roaster, used 16 months; 3. plate” type 
grinders, yield 500 Ibs. per hour; 2 Burns 
#26 Grinders P. ©. Box 2377, Terminal 


Annex, Los Angeles 54, California. 


POR SALE: 1—Pneumatic Scale 60/min. 
Packaging Unit 2—Jabez Burns 4-bag 
Coffee Roaster, complete with blowers, ex- 
hausters, cooling trucks; Standard Knapp 
Auto Gluer-Sealer & Comp. belt; 1—Model 
A & 1 Model B Transwraps; 2—6” Bright- 
wood Box Machines, m.d.; Roball Sifters; 
Mikro Pulverizers; Mixers up to 7,000 Ibs. 
Partial listing What have you for sale? 
CONSOLIDATED PRODUCTS CO., INC., 16- 
19 Park Row, New York 38, BArclay 7- 
0600. 





EQUIPMENT WANTED 





WANTED: Packaging Line, Labeler, Cap- 
per, and Mixer. Address Box 147, care of 
Coffee and Tea Industries. 





HELP WANTED 
MAN WANTED, by roasters located So. 
Central Pennsylvania, who knows coffee 
business and can personally sell Private 
Label coffee to wholesalers and supermarkets. 
Exceptional opportunity for aggressive pro- 
ducer. Address Box 100, c/o Coffee and Tea 
Industries. 
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Stewart Carnal & Co., Ltd. ...... 38 
Stockard & Co., Inc. ....... 35 
Tea Trade and Industry ........ 50 
Thomson, Inc., Henry P. ....... 419 
Thurston & Braidich ........... 54 
Transportadora Grancolombiana, 

MEE fd Sees hha Pec oig.6- 4 Nrorer re 
Proeolator Co. Tac. ........ 64 
United Fruit Company ....... 33 
VatentG. FONE). o..54...c505 0000 Me 
von Gohren, Wm. + ae 62 
Wessel, Duval & Co., Inc. .... 59 
Fite Ge Ties! GO. ksis nk hose 54 








Ask us about 
Johnny-on-the-Spot 
the One and Only 
Single Unit, 
Portable Urn 

that Boils Water 
and Brews Coffee 
At Its Very Best. 

By the Makers of the 
famous Wet-Strength 
Filter Papers and modera 
fittings for urns from 

1 to 150 gallons. 


TRICOLATOR COMPANY, uc. 


321 JELLIFF AVE.. NEWARK 8, N. J. 








BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 


package of 
COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 








COFPEE & TEA INDUSTRIES and The ‘Flevor Fire 


d 





310 Sansome St. 
SAN FRANCISCO 4 CHICA 








Producers of 


Don Carlos Medellins e¢ Otis Armenias 
Otis Girardots e¢ Rollo Bucks 
Otis Coatepecs ¢ Central Americans 


Venezuelans ¢ Carmencita Manizales 


and those Team-Mates of Quality 
Genuine Custom-Built Vintage Bourbons 


welcome gesture any- 
where, anytime! More 
welcome than ever because 
it’s Coffee . . . America’s 
favorite “Good Morning” 
beverage! 
Roasters who make it their 
business to offer their 
customers only the finest, 
welcome the kind of coffee— 
and the kind of service—they 
get from Otis McAllister, 
selectors and importers 


of quality coffees since 1892. 


ere 


Anywh 
Anytime 


OTIS M¢CALLISTER 


Established 1892 


321 International Trade Mart 
NEW ORLEANS 12 


216 S. 7th St., ST. LOUIS 2 


510 N. Dearborn St. 
GO 10 


| Main St., HOUSTON 


837 Traction Ave. 
LOS ANGELES 13 


129 Front St. 228 King St., East 
NEW YORK 5 TORONTO 2 


Pier 59, SEATTLE | 














